Jdhn  C.  Quinn 
Recipient  of  the  i 
National  Press  Fc 
Editor  offle  Year 


recognition  for  all  on  its  news  staff. 


hu|{ttNnK 


Editor  &  PU 


]  Ml 
$1 


March  22, 1986 
SI  .25  ° 


©THEIFOURTH  ESTATE 


THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  NEWSPAPERING 


iyi(.Jenii.  dallies 
take  each  ether 
to  court 

iPanac  11-191 


"The  National  Press  Foundation's  Editor 
of  the  Year  Award  is  a  remarkable  experience 


for  all  at  USA  TODAY^a  proud  moment,  indeed, 
for  its  editor,  and  in  his  opinion,  a  hard-earned 


T-shIrts  roll 
off  the  presses 
(See  page  25) 


"No  publication 
in  modern  American 
journalism  has  had 
more  impact  on  the 
-  newspaper,  business 
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How  do  you  follow  the  likes  of  Samuel  Clemens, 
Ambrose  Bierce  and  Joaquin  Miller? 
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Introducing  the  San  Francisco  Exanuner  Writer  in  Residence  Program. 


Renewing  a  tradition  established  on  its  pages  a  century  ago 
by  Samuel  Clemens,  Ambrose  Bierce  and  Joaquin  Miller, 
The  San  Francisco  Examiner  marks  its  centennial  year  with 
a  celebration  of  today’s  finest  writing. 

Beginning  this  week,  the  first  of  36  of  America’s  greatest 
writers  will  join  the  staff  of  The  Examiner  for  a  period  of 
residence  designed  to  supplement  the  paper’s  award-win¬ 
ning  writing  with  outstanding  literary  accomplishment. 


We  are  pleased  to  introduce  the  first  seven  members  of  the 
San  Francisco  Examiner  Writer  in  Residence  Program.  We 
think  even  our  first  generation  would  be  impressed. 

^anIranri6t»5i^Examitier 

The  Next  Generatioa 


ItibunelV 


Tribune  TV  Log  takes  pride  in  welcom¬ 
ing  these  new  subscribers  to  a  growing  list 
of  major  newspapers  who  have  made  the 
right  choice  in  TV  program  listings  services. 

Choose  Tribune  TV  Log  for  unbeatable 
accuracy  and  outstanding  service.  Make 
the  right  choice  by  calling  Tom  Beatty  at 
1-800-322-3068  for  more  information  today. 


A  Tradition  of  Creativity 


Tribune  Media  Services 
64  East  Concord  Street 
Orlando,  Florida  32801 
(305)  422-8181 
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APRIL 

3- 5— New  Jersey  Press  Association,  Spring  Conference  and  T rade  Show, 

Hyatt  Cherry  Hill,  Cherry  Hill,  N.J. 

4- 5 — Louisiana  Press  Association,  Annual  Convention,  Peachtree  Pla¬ 

za,  New  Orleans. 

8- 11— American  Society  of  Newspaper  Editors,  Marriott  Hotel,  Downtown- 

Washington,  D  C. 

11- 12— Kansas  Press  Association,  Holiday  Inn  Holldome,  Great  Bend. 

12- 15— Inter-State  Circulation  Managers  Association,  Adams's  Mark  Hotel, 

Philadelphia. 

13- 16— Newspaper  Research  Council,  Doubletree  Inn  at  Scottsdale  Mall, 

Scottsdale,  Ariz. 

14- 15 — International  Newspaper  Promotion  Association,  Pacific  Division 

Conference,  Chevron  Paradise,  Queensland,  Australia. 

15 — Overseas  Press  Club  of  America,  Inc.,  Annual  Awards  Dinner, 
Grand  Hyatt  Hotel,  New  'York  City. 

15- 17— Washington  Journalism  Center,  Conferences  for  Journalists,  Chil¬ 

dren  in  America:  Issues,  Abuses  and  Problems,  Watergate  Hotel, 
Washington,  D.C. 

16- 18— Pennsylvania  Newspaper  Publishers'  Association,  Display  Ad  Con¬ 

ference,  Marriott,  Harrisburg. 

16- 20— Society  of  Professional  Journalists,  Sigma  Delta  Chi,  Region  11, 

Sheraton  Princes  Kaiulani,  Hawaii. 

21-23— American  Newspaper  Publishers  Association,  Fairmont  Hote'  San 
Francisco. 

21-23 — Flexographic  Technical  Association  Inc.,  MGM  Grand  Hotel,  Los 
Vegas. 

MAY 

9- 11— Pittsburgh  Interdisciplinary  Conference  on  Photo  Journalism,  Pitts¬ 

burgh  Press. 

12- 14— Newspaper  Purchasing  Management  Association,  Annual  Confer¬ 

ence,  Red  Lion  Inn,  Omaha,  Neb. 

17- 20— Mid-Atlantic  Circulation  Managers  Association,  Spring  Meeting, 

Myrtle  Beach,  S.C. 

18- 21— International  Newspaper  Promotion  Association,  Marriott  Harbor 

Beach  Resort,  Ft.  Lauderdale. 

18-23 — International  Newspaper  Financial  Executives,  Camelback  Inn, 
Scottsdale,  Ariz. 

23-24 — Mississippi  Newspaper  Advertising  &  Marketing  Executives,  Spring 
Convention,  Biloxi. 

Seminars/ Workshops/Clinics 

APRIL 

3- 8— The  Society  of  Newspaper  Design/Newhouse  School  of  Public  Com¬ 

munication,  The  Process  and  Practice  of  Newspaper  Design,  Shera¬ 
ton  University  Inn,  Syracuse,  N.Y. 

6-8— SNPA,  Workshop,  Effective  Management,  Peachtree  Plaza,  Atlanta. 
6-11 — American  Press  Institute,  Newspaper  Production  and  New  Technol¬ 
ogy,  Reston,  Va. 

6-11 — Penny-Missouri  Awards  Program,  Newspaper  Workshop,  Holiday 
Inn  West,  Columbia,  Mo. 

10- 12— National  Press  Photographers  Association,  Northern  Short  Course, 

Baltimore  Plaza  Hotel,  Baltimore,  Md. 

13- 16— SNPA  Foundation,  Seminar,  Improving  Newspaper  Writing,  Okla¬ 

homa  State  University,  Stillwater. 

13-19 — The  Poynter  Institute  for  Media  Studies,  Television  Graphics,  St. 
Petersburg. 

28-30— ANPA/ASNE/APME,  Leadership  in  the  Newsroom,  the  Knicker¬ 
bocker  Hotel,  Chicago. 

MAY 

4- 7— SNPA  Foundation  Seminar,  Layout,  Design  and  Graphics,  Virginian- 

Pilot/Ledger-Star,  Norolk,  Va. 

4-17— The  Poynter  Institute  for  Media  Studies, Professional  Management, 
St.  Petersburg,  Fla. 

5- 8 — ANPA  Management  Development  workshop,  Omni  International 

Hotel,  Norfolk,  Va. 

5-9— ANPA  Advanced  Offset  Press  Operations  Seminar,  The  Newspaper 
Center,  Reston,  Va. 

8-10— The  37th  Southern  Short  Course  in  News  Photography,  Holiday  Inn/ 
Woodlawn  Road,  Charlotte,  N.C. 
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THE  MIDDLE  EAST 

When  news  breaks  in  the  Middle  East,  Reuters  is 
on  the  scene  -  with  the  most  extensive  reporting 
network  of  any  news  service. 

A  force  of  71  staff  journalists  and  photographers 
in  14  cities  and  part-time  correspondents  in  20  others 
provides  fast  and  comprehensive  news  from  through¬ 
out  the  region  to  Reuter  subscribers  worldwide. 

From  our  regional  headquarters  in  Manama, 
Bahrain,  the  Middle 
East’s  main  financial 
center,  a  team  of  se¬ 
nior  correspondents 
edit  political,  financial 
and  general  news 
from  19  countries. 

Editor-in-Charge 
Barry  Simpson  heads 
the  Middle  East  Desk, 
which  was  set  up 
three  years  ago  to  coordinate  coverage  of  the  many 
complex  and  compelling  events  from  this  part  of  the 
world. 

Only  Reuters  has  staff  reporters  in  both  Tehran 
and  Baghdad  to  provide  balanced,  on-the-spot  news 
coverage  of  the  Iran-Iraq  war,  currently  one  of  the 
major  Middle  East  stories. 

Tehran  Correspondent  Hugh  Pope,  who  speaks 
fluent  Persian,  and  Baghdad  Correspondent  Subhy 
Haddad  came  within  miles  of  each  other  on  February  | 
19  when  each  visited  the  Southern  Iraq  warfront  to 
report  Iran’s  latest  offensive. 

Haddad,  who  was  with  Iraqi  troops  (mi  the  recap¬ 
tured,  man-made  Majnoon  Islands,  reported  Iranian 
shells  falling  all  around. 

Pope,  in  the  Iranian-held  oil  port  of  Al-Faw,  en¬ 
dured  seven  Iraqi  air  raids  in  four  hours. 

On  the  same  day: 

•  A  team  of  15  Reuter  reporters  and  photographers 
led  by  Beirut  Bureau  Chief  John  Fullerton  reported 
on  clashes  in  South  Lebanon  between  Moslem 
fighters  and  Israeli  forces  and  on  the  release  in 


Barry  Simpson. 
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Ankara  • 


Baghdad 


Damascus 


Kuwait 


Subhy  Haddad  (left) 

with  Ian  MacDowall,  Editor  Asia, 

and  Ibrahim  Noori. 
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nan  was 

write  an  analysts  of  howijiiiiijll^l^^^^^^^l 
Libya  had  beconie  ;iiiiiii;:iijHh^|^^ 

in  Chad  again  after  its  corif^-lijiiiiiir-jiiiii:;!:!!::!!::::: 
tation  with  the  Cnitol  States  in itHeiGUifiofi^dj^jjli 

•  In  Amman,  Chief  CorrespondehC:5bt^hiin;iM^ 
reported  Jordan’s  King  Huss^  '^s^'suspei^^ 
joint  Middle  East  peace  efforts  viith  die  ;I^Q:l^'^ 
cause  of  its  refusal  to  accept  recognition  of  l^eL:': 

•  Correspondent  Steve  Fidler,  a  financial  reporter 
based  in  Bahrain,  was  in  Muscat  to  interview  senior 
officials  about  Oman’s  economic  and  oil  policies. 

•  Kuwait  Correspondent  Rory  Charming,  back  from 
Marxist-ruled  South  Yemen,  set  the  scene  for  a  title 
fight  between  the  only  reigning  Moslem  world  box¬ 
ing  champion,  a  Thai,  and  a  Mexican  challenger. 

As  their  reports  were  dispatched  to  subscribers 
around  the  world,  accompanying  photos  were  trans¬ 
mitted  on  The  Reuter  News  Pictures  network. 

Dourian,  one  of  a  group  of  female  reporters  in¬ 
vited  to  interview  Muammar  Gaddafi  in  early  January, 
also  provided  a  picture  of  Gaddafi  with  his  family  that 
was  used  on  the  front  page  of  nearly  every  major 
newspaper  in  the  world. 


H^er&''0^"cbmmitmeiit  is  to  excellence  in  news. 


Muammar  Gaddafi  and  his  family, 
and  photographer  Kate  Dourian 
(right). 


HOW  DO  YOU 

DESCRIBE  A 
GREAT  USTINGS 
SERVICe 


“I  find  the  staff  at  TVL  quite  pleasant  and  coopera¬ 
tive  to  work  with.  I'm  most  inyyressed  with  their 
willingness  to  work  with  me  on  any  changes  or 
problems  that  may  occur.” 

Dee  Mcllhenny 
Brazosports  Facts 
Clute,  Texas 

“We  are  very  pleased  with  the  one  on  one  service 
TVL  has  provided  to  us.  All  changes  we  have 
requested  have  been  made  promptly  and  correctly. 
Since  we  have  started  using  TV  listings  in  our  publi¬ 
cation,  demand  for  our  newspaper  has  increased 
by  50%.” 

Bob  Daye 

The  Ad’  Bargain 

Smithmill,  Pennsylvania 

“Thanks  for  the  opportunity  for  me  to  sing  the 
praises  of  TVL ..  .  At  no  time  did  you  lose  patience 
with  me  and  the  next  result  is  that  together  we  pro¬ 
duced  a  format  that  put  the  other  local  TV  sections 
to  shame. 

You  might  be  interested  to  know  that  since  getting 
the  right  format  our  circulation  for  the  North  Bend 
News  TV  Log  has  been  increased  by  1,500 
subscribers. 

Thanks  again  for  your  cooperation  and  interest 
and  superior  product.” 

Robert  A.  Webster 
North  Bend  News 
North  Bend,  Oregon 


for  more  information 
caU  (817)  332*6933 


100  E.  15th  Street  /  FV>rt  Worth,  Tbxas  76102 


The  4th  Estate 

By  Doug  Borgstedt 


About  Awards 

N.Y.  Bar  winners.  The  New  York  State  Bar  Association 
announced  the  winners  of  its  1985  Media  Awards  recog¬ 
nizing  articles  which  educate  citizens  about  the  legal  sys¬ 
tem  or  point  areas  that  need  correction.  The  first  place 
winners  were: 

Shirley  Armstrong,  Albany  Times-Union,  investigative 
or  analytical  reporting,  under  100,000  circulation,  for  a 
series  questioning  the  fairness  of  the  grand  jury  system. 

Jennifer  Preston  and  Jane  Fritsch,  Newsday,  investiga¬ 
tive  or  analytical  reporting,  over  100,000  circulation,  for  a 
series  looking  into  shootings  by  off-duty  police  officers. 

Judy  Rife,  Middletown  Times  Herald  Record,  continu¬ 
ing  coverage,  under  100,000  category,  for  her  reporting  on 
legal  issues. 

Andrew  Pollack,  Rochester  Democrat  &  Chronicle, 
continuing  coverage,  over  100,000,  for  his  reporting  on 
legal  affairs. 

Louise  Continelli,  Buffalo  News  magazine,  best  maga¬ 
zine  category,  for  her  story  of  a  male  rape  victim. 

Jack  Newfield,  Village  Voice,  weekly  category,  for  his 
investigation  of  legal  mistakes  and  questionable  proceed¬ 
ings  in  the  1980  murder  trial  and  conviction  of  Bobby 
McLaughlin. 

Sid  Moody,  Associated  Press,  national  wire  service 
category,  for  his  series  on  the  impact  of  the  Freedom  of 
Information  Act. 

Robert  Friedman,  Wall  Street  Journal,  national  news¬ 
papers  category,  for  three  unrelated  articles  on  legal 
issues. 

Whitney  winner.  Denise  K.  Perry,  editor  of  the  Easton 
(Md.)  Star-Democrat,  has  won  the  1986  John  Hay  Whit¬ 
ney  Journalism  Award.  The  award  provides  for  a  10- 
month  tenure  as  copy  editor  on  the  International  Herald 
Tribune  in  Paris,  France. 

Lawyers  honor  Mintz.  Washington  Post  writer  Morton 
Mintz  won  the  Newspaper  News  Media  of  the  Year  Award 
presented  by  the  2,100  member  Los  Angeles  Trial 
Lawyers  Association. 
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ALL  OVER? 


A  newspaper  without 
Mutual  Insurance. 

A  newspaper  can  end  up  in  red 
ink  due  to  a  number  of  financial 
calamities:  libel  suits,  invasion  of 
privacy  suits,  strikes,  and  catastrophic 
events  that  are  simply  unique  to  the 
newspaper  industry.  Without  proper 
coverage,  any  one  of  these  can  force  a 
newsraper  to  close. 

The  Mutual  Insurance  Company 
of  Hamilton,  Bermuda,  has  been 
protecting  the  newspaper  industry 
from  financial  loss  for  over  twenty-  five 
years.  Founded  by  an  Act  of  the 


Parliament  of  Bermuda,  effective 
March  30, 1%1,  Mutual  provides 
ANPA-member  newspai^rs  with  libel 
and  strike  insurance,  policies  for 
special  needs,  and  seminars  on  the 
prevention  of  libel  and  privacy  suits. 

Mutual  Insurance  Company’s 
experience  and  total  commitment  to 
serving  the  unique  insurance  needs  of 
the  newspaper  industry  are  unsur- 
p^sed;  that’s  why  more  than  700  daily 
newspapers  in  the  U.S.  and  Canada 
turn  to  Mutual  for  the  protection  they 
need.  They  know  that  Mutual  keeps 
newspapers  in  the  black  and  white, 
and  out  of  the  red. 


The  Mutual 
Insurance  Company  Of 
Hamikony  Beimum 

Providing  Protection 
For  The  Press 


P.O.  Box  1179,  Hamilton  5,  Bermuda;  (809)  292-7633 
(Send  all  mail  via  OVERSEAS  AIRMAIL) 


Newspaper  Products 
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THE  GOSS  MFCS:  ONLY  A 
ADVANCED  COULD  BE  SO 


The  revolutionary  new 
Goss*  Modular  Press 
Control  System'" 

(MFCS) — integral  to  the 
latest  generation  of 
Headliner  Offset® 
presses — constitutes  a 
quantum  leapfofward  in 
newspaper  productivity. 

As  operationally  simple 
as  it  is  technologically 
sophisticated,  the  MFCS  provides 
new  capabilities  for  shorter  make- 
ready  and  reduced  waste  through 
computerized  presetting  and  run¬ 
ning  adjustments. 

Redefining  user-friendliness,  a 
menu-driven,  touch-sensitive  work 
station  display  is  the  key  to  MFCS 
simplicity.  Following  a  fast  self-diag¬ 
nostic  precheck  of  system  software 
and  microprocessors,  the  MFCS 
uses  computer  intelligence  to  help 
the  operator  select,  preset  and  later 
adjust  press  functions  from  the 
quick-response  touch-screen  menu. 
Subsequent  color-coded  displays 
quickly  confirm  input,  progress  and 
function  achievement — or  report 


By  simply  touching  the  MFCS 
work  station  display,  a  single 
operator  can  preset  press 
functions.  The  productivity- 
programmed  central 
computer  takes  it  from  there. 


On  the  menu- 
driven,  touch- 
sensitive  display,  the 
operator  begins  to 
set  the  press. 


unattainable  commands  and 
describe  the  problem. 

Here's  what  this  unique  system 
means  to  you.  In  addition  to  fast 
makeready  and  greater  manpower 
efficiency,  the  flexible,  powerful 


MFCS  also  produces  significant 
materials  savings.  For  example,  ink¬ 
ing  values  are  defined  across  the 
web  based  on  stored  computer 
information.  Faper  is  similarly  con- 
sen/ed,  with  waste-reducing  adjust¬ 
ments  made  automatically  before 
any  paper  is  used.  There  is  no  waste¬ 
ful  guesswork  or  experimentation. 

MFCS  advantages  don't  end 
there.  The  system  allows  better  use 
of  pressroom  manpower — for 
example,  multiple  work  stations  on 
a  single  press  permit  input  by  more 
than  one  pressman  at  a  time.  The 
sequence  of  presetting  the  press 
closely  follows  pressroom  opera- 
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Headliner  Offset 


SYSTEM  so 

SIMPLE. 
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The  new  Goss 
Modular  Press 
Control  System 
achieves  significant 
technological 
advancement 
for  the  newest 
Headliner  Offset 
presses  (a  four-color 
unit  is  shown). 


The  display  verifies  ink  zone 
settings. 


On  another  couple,  a  problem  is 
indicated  on  the  display. 


tions— for  example,  pages  can  be 
input  as  available  and  the  system 
automatically  presets  ink  zones  for 
each  page.  Other  MFCS  benefits; 
easier  circumferential  and  sidelay 
adjustments.  Running  adjustments 
by  plate  or  page.  Specially  designed 
diagnostic  features  for  checkout  and 
maintenance.  Library  of  impositions. 
Press  settings  for  a  frequently  used 
or  an  interrupted  job  can  be  saved 
and  recalled  at  the  operator's 
command. 

There  are  important  initial  econ¬ 
omies,  too.  Withthe  building-block 
design  of  the  MFCS,  you  order  only 


what  you  currently  require.  The 
MFCS  has  assured  expandability 
to  grow  as  your  requirements  and 
press  operations  grow.  It  is  easily 
maintained  and  accommodates  a 
wide  range  of  peripherals. 

Perfected  through  more  than 
30  man-years  of  quality-assured 
development,  the  Goss  Modular 
Press  Control  System  makes  the 
Headliner  Offset  press  more  than 
ever  the  world's  pacesetter  for 
newspaper  productivity.  For 
more  details  on  MFCS  potential 
in  your  pressroom,  contact 
Goss  Newspaper  Products, 
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Graphic  Systems  Division, 

Rockwell  International,  3100  South 
Central  Avenue,  Chicago,  IL  60650. 
'Qcphone  312-656-8600. 


Rockwell  International 

...where  science  gets  down  to  business 


Aerospace  /  Eiectronics  /  Automotive 
Generai  industries /A-B  Industriai  Automation 
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THE  fourth  estate 


Robert  U.  Brown,  Proaident  Jamas  Wright  Brown 

Fardlnand  C.  Teubnar,  Publlshar  Publisher,  Chairman  of  the  Board,  1912-19S9 


Charter  Member 
Audit  Bureau 
of  Circulation 
Member  American 
Newspaper 
Publishers  Association 


ABP 

AN  PA 


6  mo.  avg.  circulation  June  30,  1985—28,173 


lUegai  prior  restramt 

Last  November,  a  Federal  district  judge  in  Rhode  Island  signed  an 
order  forbidding  publication  by  The  Providence  Journal  of  an  article 
based  on  information  supplied  to  it  by  the  Federal  Bureau  of  Inves¬ 
tigation  in  response  to  a  request  under  the  Freedom  of  Information 
Act.  The  newspaper  defied  the  order  and  published  the  article  the 
next  day. 

A  week  later  he  vacated  his  restraining  order  admitting  it  probably 
would  be  found  unconstitutional  as  prior  restraint  under  the  First 
Amendment. 

This  week  the  same  judge  found  the  Journal  Company  and  the 
Journal’s  executive  editor  guilty  of  criminal  contempt  for  defying  the 
order  regardless  of  its  legality.  March  27  was  set  for  sentencing 
which  could  be  a  fine,  a  jail  term  or  both. 

What  goes  on  here?  According  to  one  constitutional  lawyer,  there 
is  some  legal  precedent  that  illegal  court  orders  must  be  obeyed.  That 
doesn’t  make  it  right.  It  seems  to  us  as  laymen  that  only  the  most 
arrogant  judge  would  insist  on  compliance  with  his  order  after  admit¬ 
ting  its  illegality. 

Blaming  the  press  again 

The  Tylenol  and  Gerber  cases  demonstrate  again  how  the  press 
almost  automatically  lays  itself  open  to  accusations  of  helping  to 
create  the  crisis  it  is  trying  to  report. 

Johnson  &  Johnson,  by  recalling  its  product  from  the  shelves, 
acknowledged  there  was  a  problem  with  tampering  which  they  were 
unable  to  explain  satisfactorily.  Gerber  Products  Co.  chose  not  to 
recall  its  baby  food  products  from  the  shelves  saying  it  was  unneces¬ 
sary.  The  company  has  said  there  isn’t  any  evidence  of  tampering  on 
store  shelves  and  has  blamed  the  press  for  accepting  glass-shard 
complaints  at  face  value  and  fueling  the  crisis.  Still  there  has  been  no 
explanation  of  the  more  than  200  complaints  the  Food  and  Drug 
Administration  has  received. 

Those  who  blame  the  press  in  these  situations  must  realize  that 
newspapers,  radio  and  television  have  no  expertise  or  capability  of 
judging  the  validity  of  an  assertion  there  was  cyanide  in  the  capsules 
or  glass  in  the  baby  food.  They  must  accept  the  word  of  experts  who, 
in  these  cases,  were  the  law  enforcement  authorities  handling  them. 

It  is  unrealistic  to  assert  the  press  is  a  partner  to  fueling  the  crisis 
and  creating  panic  by  reporting  these  developments.  The  panic  will 
most  certainly  occur  when  the  public  realizes  it  has  not  been  told  the 
truth. 

You  can't  do  that 

The  newspaper  publisher  or  editor  thought  it  was  time  to  join  the 
parade  by  integrating  the  staff  so  an  ad  was  placed  in  E&P  for 
“Hispanic  and  black  candidates  for  general  assignment  reporting.”  A 
polite  and  thorough  reader  told  us  you  can’t  do  that  under  the  law, 
and  he  was  right.  So  the  ad  was  killed  and  the  newspaper  executive  is 
ftnistrated  in  the  effort  to  balance  the  staff  and  live  up  to  the  spirit  of 
civil  rights  legislation.  Certainly,  the  legislation  was  never  intended 
to  be  a  road  block  to  such  efforts. 
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He  questions  the  ethics  of  Denver  newspaper  stories 


After  reading  your  article  “Was  it 
or  wasn’t  it  news?”  I  came  to  this 
conclusion  on  newspaper  ethics:  We 
can  print  the  worst  about  a  person  as 
long  as  we  have  a  current  news  peg.  If 
we  don’t,  we  are  honor-bound  to  keep 
the  racy  details  to  ourselves. 

According  to  your  article,  Denver 
journalists  are  condemning  Westward 
editor  Patricia  Calhoun  for  revealing 
the  fact  that  H.  Harrison  Cochran, 
president  of  the  Sentinel  Publishing 
Co.,  killed  his  parents  and  sister  in 
1965.  They  complain  there  was  no 
current  news  angle  to  justify  the 
story. 

As  Calhoun  noted,  the  Denver  Post 
had  no  trouble  running  a  story  about  a 
man  who  was  granted  a  medical 
license  in  1983  although  he  had  killed 

Clarification 

A  recent  E&P  article  about  the 
court-ordered  foreclosure  sale  of  a 
house  owned  by  former  St.  Louis 
Globe-Democrat  puhVishcr  Jeffrey  M. 
Gluck  may  have  given  a  misleading 
impression  about  the  sale  price  of  the 
19-room  mansion. 

The  article  reported  correctly  that 
the  winning  bid  in  the  court  auction 
was  “about  $160,000”  —  actually, 
$169,847.70  —  however,  it  did  not 
note  that'that  amount,  listed  on  the 
trustee’s  deed,  was  for  the  second 
mortgage  and  was  subject  to  assum¬ 
ing  the  unpaid  remainder  of  the  first 
mortgage.  That  information  was  not 
listed  on  the  trustee’s  deed,  but  was 
noted  orally  at  the  courthouse  sale, 
according  to  Gluck. 

The  house  was  bought  by  Citicorp 
Person-to-Person  Financial  Center 
Inc. 

In  a  telephone  interview,  Gluck 
said  the  addition  of  the  remainder  of 
the  first  mortgage  brought  the  pur¬ 
chase  price  to  approximately 
$610,000. 

“We  did  not  take  a  $450,000  loss  on 
this  house,”  he  said.  “It  cashed  out 
on  a  break-even  basis.” 

The  trustee  in  the  court  sale,  St. 
Louis  attorney  Alan  B.  Weber,  said 
he  “couldn’t  say”  what  remained  on 
the  first  mortgage,  but  he  confirmed 
the  sale  was  subject  to  “whatever  was 
due  on  the  first  mortgage.” 

Gluck  also  said  he  owed  Citicorp 
$150,000,  not  the  $300,000  reported  in 
the  article.  And  he  said  he  purchased 
the  house  for  $650,000,  not  “esti¬ 
mated  $600,000”  cited  in  the  article. 


his  parents  in  1%5  when  he  was  16. 
The  news  peg  supposedly  justified 
exposing  this  man  to  unwanted  pub¬ 
licity. 

I  don’t  see  much  ethical  difference 
in  the  handling  of  the  two  pases.  Two 
individuals  were  exposed  to 
unwanted  and  unnecessary  public 


By  Herm  Albright 

Cincinnati  Enquirer  reader  editor 
John  Caldwell,  in  a  recent  Sunday 
column,  passed  along  an  old  collec¬ 
tion  of  newspaper  errors  “in  hope  we 
can  learn  from  others’  mistakes.” 

Pointing  out  that  “time  may  have 
softened  the  anger  they  have  caused 
on  publication,”  Caldwell  listed  these 
newspaper  goofs: 

•  A  women  hadn’t  really  spent  “the 
night  in  jail,”  a  Los  Angeles  paper 
corrected  after  printing  a  story  that 
her  purse  had  been  snatched.  She  had 
just  stayed  late  at  the  police  station  to 
answer  questions  about  the  theft. 

•  A  Philadelphia  women  asked  for 
and  got  a  correction  after  the  paper 
reported  that  she  had  an  accident 
when  driving  her  car  alone  at  2  a.m. 
She  wanted  it  made  clear  that  her 
husband  was  in  the  automobile,  also. 

•  A  reader  once  complained  that  a 
paper  in  Minneapolis  had  printed  the 
incorrect  temperature  for  Ankara, 
Turkey.  Even  worse  has  happened  in 
Cincinnati.  The  high  and  low  temper¬ 
atures  of  cities  have  been  reversed, 
puzzling  a  number  of  readers.  But 
then  in  Des  Moines,  a  newspaper 
once  switched  the  headlines  over  the 
births  and  deaths  columns. 

•  A  New  Jersey  newspaper  did  not 


exposure.  Having  a  news  peg  to  hang 
people  on  doesn’t  make  the  action 
ethically  right.  But  it  might  keep  libel 
lawyers  at  bay. 

Paul  Clegg 

(Clegg  is  copy  desk  chief  at  the  Sac¬ 
ramento  (Calif.)  Bee.) 


run  a  correction  to  this  headline: 
“Council  Spits  on  Shade-Tree 
Appointment.”  How,  then,  were 
readers  to  know  the  verb  should  have 
been  “splits”? 

•  A  Texas  newspaper  did  correct 
this  title  of  a  book  it  reported  was  to 
be  discussed  by  a  local  church  group: 
“How  to  Say  No  to  a  Baptist  and 
Survive.”  The  correct  noun  was 
“rapist.” 

Caldwell  also  recalls  that  back  in 
the  1960s,  a  news  service  reported 
that  a  man  was  jailed  for  murder  and 
robbery.  He  protested  from  behind 
his  prison  bars  that  he  hadn’t  yet  been 
tried  on  the  robbery  charges,  so  a 
correction  was  transmitted  to  sub¬ 
scribing  newspapers. 

“I  also  remember  how  my  late 
friend  Charlton  Wallace  once  moaned 
when  his  paper  printed  his  column  on 
playing  bridge,”  Caldwell  wrote. 
“The  cards  totaled  16  hearts,  16  dia¬ 
monds,  10  spades  and  10  clubs.” 

ASNE  to  hear  Reagan 

President  Ronald  Reagan  will 
address  the  American  Society  of 
Newspaper  Editors’  annual  conven¬ 
tion  next  month  in  Washington,  D.C. 

The  president  is  scheduled  to  speak 
at  1 1:45  a.m.  on  Wednesday,  April  9. 


Gabe  Mirkin's 


The  Column  for  High-Enersy  Living 

Gabe  Mirkin,  M.D. — radio  personality  and  medical  editor  of  The 
Runner  masazine — cuts  through  the  hype  to  give  readers  no- 
nonsense  advice  on  fitness  and  health.  Separates  the  myths  from 
the  facts.  Text  and  Q&A. 

To  order  call  Chuck  Weiss  or  Dan  Barber  in  Nev/  York,  800-972-3550  or 
212-645-3000/Bill  Higsinbotham  in  Ft.  Worth,  817-292-8165/ 

Paul  Finch  in  Los  Anseles,  213-852-1579. 
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Yn  iiliv  not  roGognize  His  symbol... 


The  Staten  Island  Advance  is  publishing  a 
special  240  page  Centennial  section  on 
Thursday,  March  27,  our  one  hundredth 
birthday.  Published  with  the  Thursday 
Advance,  this  edition  will  be  the  largest  daily 
newspaper  ever  published  in  New  York  City 
history. 

Over  620  advertisers  are  participating  in 
this  Centennial  section  that  covers  100  years  of 
Staten  Island  history,  and  the  vital  role  the 
Advance  has  played  during  this  time. 

Why  such  an  impressive  performance? 
Because,  Staten  Island  businesspeople  know  the 


pulling-power  of  this  dominant  newspaper  in 
this  growth  market.  Staten  Island  is  New 
York  City’s  youngest  (median  age  of  32 
years)  and  most  affluent  county  ($35,958  EBI 
per  HH).  The  Advance  reaches  this  market 
overwhelmingly  ...  it  has  35%  more 
circulation  on  Staten  Island  than  the  other 
New  York  dailies  combined  (N.Y.  Times, 
Post  &  News). 

To  find  out  more  about  this  dominant 
newspaper  and  the  Staten  Island  market,  call 
the  Advance’s  Marketing  Research 
department  at  (718)  981-1234  ext.  542. 
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Unique  antitrust  case  in  Little  Rock 

Profitable  Arkansas  Gazette  is  suing  the  unprofitable  Arkansas  Democrat 
contending  it  is  operating  at  a  loss  to  force  its  competition  out  of  business 


Testimony  before  a  jury  has  begun 
in  the  antitrust  suit  brought  by  the 
morning  Arkansas  Gazette  against 
the  competing  morning  Arkansas 
Democrat. 

The  Gazette,  which  is  the  only 
newspaper  owned  by  the  Patterson 
family,  charges  in  its  suit  that  the 
Democrat  is  being  intentionally  oper¬ 
ated  at  a  loss  by  its  owners  in  an 
attempt  to  force  its  competition  out  of 
business.  It  filed  the  suit  in  1984  in 
federal  district  court  in  Little  Rock. 

The  121,900  daily  and  157,400  Sun- 
day-circulation  Gazette  continues  to 
operate  at  a  profit.  However,  the 
Gazette  alleges  that  predatory  pricing 
practices  by  the  Democrat  have  cost  it 
over  $6  million  in  profits  and  reduced 
the  value  of  the  newspaper  by  at  least 
$17  million. 

The  Gazette  charges  that  the 
Democrat,  with  80,400  daily  and 
149,000  Sunday  circulation,  has  been 
kept  in  operation  through  subsidies 
from  other  newspapers  published  by 
Wehco  Media  Inc. ,  which  is  owned  by 
the  Hussman  family. 

The  Gazette,  which  is  asking  for 
damages  up  to  $133  million,  charges 
that  if  the  alleged  predatory  pricing 
practices  are  allowed  to  continue,  it 
will  eventually  be  forced  out  of  busi¬ 
ness. 

The  Gazette  alleges  that  the  Demo¬ 
crat’s  predatory  practices  include: 
offering  free  classified  ads  for  indi¬ 
viduals  with  no  restrictions;  giving 
major  retailers  ad  contracts  at  the  rate 
of  $1  an  inch;  and  distributing  about 
70,000  free  copies  of  the  Democrat  on 
Wednesdays. 

The  Gazette  also  alleges  that 
Wehco  Media’s  requiring  subscribers 
of  its  Sunday  Hot  Springs-Sentinel 
Record  io  also  buy  the  Sunday  Demo¬ 
crat  has  cost  it  Sunday  sales  in  that 
market. 

Walter  Hussman  Jr.,  head  of 
Wehco  Media,  contends  that  the 


Democrat’s  losses  totaled  over  $40 
million  in  the  last  12  years.  The  Ga¬ 
zette,  however,  said  those  losses 
amounted  to  over  $50  million  in  that 
period. 

The  Democrat  has  countered  in 
court  that  its  business  practices  are 
not  unlawful  because  they  were  im¬ 
plemented  to  restore  the  newspaper’s 
competitiveness  and  preserve  it  as 
“an  dtemative  editorial  voice”  in  Lit¬ 
tle  Rock.  It  has  charged  that  the 
Gazette  is  attempting  to  use  the  anti¬ 
trust  laws  to  shield  itself  from  com¬ 
petition. 

Stephen  D.  Susman,  the  Gazette’s 
attorney,  contends  that  his  client  is 
the  “underdog”  in  Little  Rock.  The 
issue,  he  says,  is  “who  has  the  deepest 
pockets,  who  has  the  most  staying 
power.  It’s  not  survival  of  the  fittest, 
but  survival  of  the  richest.” 


Susman  said  Wehco  Media  has  five 
times  the  profits,  four  times  the  cash 
flow,  twice  the  assets  and  one-and-a- 
half  times  the  net  worth  of  the 
Gazette. 

Hussman  purchased  the  Democrat 
in  1974  for  less  than  $4  million.  In 
1979,  he  converted  it  to  a  morning 
newspaper  and  began  competing 
head-to-head  with  the  morning  Gazet¬ 
te.  At  that  time,  he  increased  the  size 
of  the  Democrat  to  make  it  have  more 
total  pages  than  the  Gazette  and  im¬ 
plemented  the  business  strategy  that 
led  to  the  competition’s  allegations  of 
antitrust  violations. 


Hussman  has  testified  that  “there  is 
nothing  wrong”  with  using  money 
from  his  other  newspapers  to  subsi¬ 
dize  the  Democrat.  In  addition  to  the 
Democrat  and  the  Sentinel- Record, 
Wehco  operates  daily  newspapers  in 
Texarkana,  El  Dorado,  Camden  and 
Magnolia,  Arkansas. 

Hussman  said  that  in  1977,  Gazette 
publisher  Hugh  Patterson  Jr.  turned 
down  his  offer  to  establish  a  joint 
operating  agreement  with  the  Gazette 
acting  as  production  and  business 
agent  for  the  Democrat.  Hussman 
said  the  offer  included  the  Demo¬ 
crat’s  folding  its  Sunday  edition  and 
receiving  10%  of  the  JOA’s  profits. 

Patterson  offered  to  buy  the  Demo¬ 
crat  from  Hussman  with  the  purpose 
of  closing  it  down,  according  to  court 
testimony. 


The  Democrat  also  charged  that  the 
Gazette  has  prospered  from  the  com¬ 
petition. 

Its  attorney,  Philip  S.  Anderson, 
said  in  court  that  two  weeks  after  the 
suit  was  filed  in  1984,  the  Gazette 
board  was  told  that  advertising  re¬ 
venues  were  up  13%  over  1983,  that 
circulation  showed  a  strong  gain  and 
that  the  newspaper  had  its  best  oper¬ 
ating  margin  since  1978. 

Anderson  said  that  between  1974 
and  1985,  the  Gazette  spent  $257.9 
million  on  its  newspaper,  which  was 
$92  million  more  than  the  $165.5  mil- 
(Continued  on  page  12) 


The  Gazette  alleges  that  the  Democrat’s  pre¬ 
datory  practices  include:  offering  free  classified 
ads  for  individuals  with  no  restrictions;  giving 
major  retailers  ad  contracts  at  the  rate  of  $1  an 
inch;  and  distributing  about  70,000  free  copies 
of  the  Democrat  on  Wednesdays. 


Little  Rock 

(Continued  from  page  II) 

lion  spent  on  the  Democrat. 

Salary  increases  to  Gazette  execu¬ 
tives,  including  a  1984  increase  in  Pat- 
terson’s  salary  by  $100,000  to 
$250,000,  also  depressed  its  profits, 
according  to  Anderson. 

After  recording  profits  of  only  $1.2 
million  in  1982,  the  Gazette’s  net  in¬ 
come  rose  to  $2.2  million  in  1983  and 
then  declined  to  $2.1  million  in  1984. 
The  newspaper  called  the  higher  pro¬ 
fits  in  1983  and  1984  a  “temporary 
blip”  in  its  financial  position. 

According  to  testimony  by  a  wit¬ 
ness  for  the  plaintiff,  the  Gazette’s 
share  of  newspaper  advertising  re¬ 
venues  in  the  market  has  declined 
from  80%  in  1978  to  61%  in  1985.  The 
newspaper  said  its  share  began  falling 
in  1979,  the  year  Hussman  allegedly 
implemented  his  strategy  to  drive  it 
out  of  business. 

Witnesses  for  the  Gazette  also  testi¬ 
fied  that  the  newspaper’s  pretax  mar¬ 
gins  dropped  from  around  15%  in  1978 
to  3 .2%  in  1 98 1 .  In  the  next  two  years , 


pretax  margins  increased  to  4.5%  and 
8%,  but  then  in  1984  declined  to  5.1%, 
one  witness  said. 

The  Gazette  also  contended  that  its 
share  of  advertising  by  volume  de¬ 
creased  from  68%  in  1978  to  43%  in 
1985,  while  the  Democrat’s  volume 
share  rose  from  32%  to  57%  in  the 
same  period. 

The  Gazette  also  said  that  exclud¬ 
ing  the  free  classified  ads  for  indi¬ 
viduals  offered  by  the  Democrat,  its 
volume  share  decreased  to  51%  in 


1985. 

The  Gazette  denied  the  Democrat’s 
charges  that  it  too  offered  individuals 
free  classified  advertising.  It  said  its 
program,  begun  in  1983,  of  offering 
individuals  three  lines  of  classified  for 
three  days  at  $3  was  intended  to  re¬ 
coup  market  share  and  made  in  re¬ 
sponse  to  the  Democrat’s  “preda¬ 
tion.” 

The  trial  is  expected  to  last  another 
two  to  three  weeks,  during  which  time 
the  Democrat  will  present  its  defense. 


Scripps  spelling  bee  is  basis  for  tv  movie 


The  Scripps  Howard  National 
Spelling  Bee  and  the  regional  com¬ 
petitions  surrounding  it  were  the 
forum  for  one  young  girl’s  achieve¬ 
ment  and  academic  excellence  in  the 
story  line  for  the  Disney  Movie,  “The 
Girl  Who  Spelled  Freedom,”  recently 
shown  on  ABC  television. 

The  program  dealt  with  the  adjust¬ 
ments  a  family  of  Cambodian  refu¬ 
gees  faced  after  coming  to  live  with  an 
American  family.  One  of  the  six  Cam¬ 
bodian  children,  Linn  Yann,  became 


involved  in  the  Chattanooga  (Tenn.) 
Times  Spelling  Bee,  a  preliminary  to 
the  Scripps  Howard  National  Spelling 
Bee. 

Eight  to  nine  million  students  parti¬ 
cipate  in  the  national  spelling  bee  at 
the  local  level,  and  more  than  165 
newspapers  across  the  country  spon¬ 
sor  it  at  the  regional  level. 

The  Scripps  Howard  National 
Spelling  Bee,  which  began  in  1925, 
will  be  held  this  year  in  Washington, 
D.C.  from  May  26-30. 


Cookeville  newspaper  legal  battle  thickens 

Small  Tennessee  dailies  are  charging  each  other  with 
violation  of  antitrust  laws  and  violations  of  the  RICO  Act 


The  tangle  of  litigation  enmeshing 
the  Cookeville,  Tenn.,  dailies  has 
grown  thicker. 

The  Cookeville  Dispatch,  which  is 
being  sued  for  alleged  circulation 
fraud  by  the  Herald  Citizen,  has  filed 
a  countersuit  alleging  its  Walls  News- 
papers-owned  competitor  falsified  its 
reports  to  the  Audit  Bureau  of  Circu¬ 
lations  as  part  of  a  conspiracy  to  gain 
advertising  and  put  the  Dispatch  out 
of  business. 

The  countersuit,  filed  in  federal  dis¬ 
trict  court  in  Nashville,  alleges  the 
Herald  Citizen  violated  both  the  Sher¬ 
man  Antitrust  Act  and  the  Racketeer 
Influenced  and  Corrupt  Organiza¬ 
tions  Act. 

Both  Cookeville  dailies  claim  cir¬ 
culation  in  the  10,000  range. 

The  Dispatch,  an  unincorporated 
business  owned  by  Osia  Williams,  is 
currently  in  reorganization  proceed¬ 
ings  under  Chapter  1 1  of  the  federal 
bankruptcy  code.  The  counterclaim 
alleges  the  bankruptcy  was  the  result 
of  the  Herald  Citizen’s  anti-competi- 
tive  actions. 

The  Dispatch  has  also  filed  suit 
against  the  Audit  Bureau  for  $3  mil¬ 
lion  in  damages,  alleging  that  the 
bureau’s  auditors  were  negligent  in 
not  discovering  the  alleged  falsifica¬ 


tions  by  the  Herald  Citizen. 

Last  May,  the  Herald  Citizen 
started  the  legal  battle  with  the  Dis¬ 
patch  when  it  charged  its  competitor 
with  fraudulently  overstating  its  cir¬ 
culation  and  engaging  in  a  “double 
billing  scheme”  with  local  retailers  to 
bilk  manufacturers  out  of  extra  co-op 
advertising  money.  The  Herald  Citi¬ 
zen  filed  its  suit  under  various  laws 
regulating  interstate  commerce  and 
also  the  RICO  Act. 

Changes  it  mind 

The  Herald  Citizen  in  its  original 
filing  not  only  sought  monetary  dam¬ 
ages  from  the  Dispatch,  but  also 
asked  the  federal  court  to  order  the 
Dispatch  to  publish  in  its  news  pages 
for  12  consecutive  weeks  the  text  of 
any  judgment  against  it. 

Newspaper  industry  concern  over 
the  implications  of  one  newspaper 
seeking  to  have  another  ordered  by  a 
court  to  publish  something  has 
prompted  the  Herald  Citizen  to  drop 
that  part  of  its  complaint. 

“At  the  time  the  complaint  was 
drafted,  we  had  not  given  any  consid¬ 
eration  to  the  First  Amendment 
problem,”  said  Herald  Citizen 
publisher  Joseph  Albrecht.  “When 
that  was  pointed  out,  it  became  obvi¬ 


ous  we  couldn’t  pursue  that  line  (of 
relief).  It’s  not  a  reasonable  request  of 
the  court.” 

Albrecht  said  he  had  received 
“phone  calls  from  people  in  the 
(newspaper)  industry”  urging  that  the 
Herald  Citizen  not  seek  an  order  to 
publish  from  the  court. 

The  Herald  Citizen  also  wanted  the 
federal  court  to  order  the  Dispatch  to 
conduct  an  independent  audit  of  its 
circulation.  However,  L.  Michael 
Zinser  of  King,  Ballow  &  Little,  who 
is  representing  the  Herald  Citizen, 
said  that  plea  for  remedy  was  also 
dropped  because  it  may  have  inter¬ 
fered  with  the  bankruptcy  proceed¬ 
ings. 

Two  other  legal  cases  are  related  to 
the  suits  and  countersuits  by  the 
Cookeville  dailies. 

Last  May,  the  Dispatch  had  the 
Herald  Citizen’s  executive  editor, 
Charles  Denning,  charged  with  steal¬ 
ing  copies  of  its  newspapers  from  its 
vending  racks.  The  court  accepted  a 
plea  of  pretrial  diversion  from  Den¬ 
ning  and  placed  him  on  two  years 
probation. 

In  its  counterclaim,  the  Dispatch 
alleges  that  Denning’s  taking  the 
newspapers  was  part  of  the  conspir- 
acv  to  damage  its  business  bv  causing 
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a  loss  of  circulation  revenue. 

The  other  case  involves  Lee 
Hardin,  former  circulation  manager 
of  the  Herald  Citizen.  Hardin  was 
dismissed  by  the  newspaper  in  March 
1985  and  sued  in  Putnam  County 
Chancery  Court  on  charges  that  he 
had  “tortiously  converted  for  his  own 
use  at  least  $50,000*’  from  the  Herald 
Citizen’s  vending  machines. 

In  his  own  countersuit  against  the 
Herald  Citizen,  Hardin  alleged  that 
his  former  employer  compelled  him  to 
file  inflated  circulation  figures  with 
the  Audit  Bureau  of  Circulations. 

Hardin  also  alleged  in  his  lawsuit 
that  Albrecht  and  Zinser,  wanted  him 


The  Dispatch  has  also 
filed  suit  against  the  Audit 
Bureau  for  $3  million  in 
damages,  alleging  that  the 
bureau’s  auditors  were 
negligent  in  not  discovering 
the  alleged  falsifications  by 
the  Herald  Citizen. 


to  lie  under  oath  that  the  figures  given 
in  the  reports  to  ABC  were  accurate. 
(The  presiding  judge  in  the  Hardin 
case  has  ruled  that  Zinser  can  decide 
to  take  the  stand  to  rebut  any  charges 
against  him  but  can  continue  to  repre¬ 
sent  the  Herald  Citizen  in  the  matter.) 

The  Herald  Citizen  has  denied 
Hardin’s  allegations. 

The  Dispatch,  in  its  counterclaim, 
also  alleged  that  the  Herald  Citizen 
filed  its  suit  against  Hardin  in  an 
attempt  to  discredit  him  in  the  event 
the  Dispatch  called  on  Hardin  to  tes¬ 
tify  against  his  former  employer. 

— Andrew  Radolf 


Providence  Journal,  editor  found  guilty  of  contempt 


A  federal  judge  found  the  Provi¬ 
dence  (R.I.)  Journal  and  its  executive 
editor,  Charles  Hauser,  guilty  of 
criminal  contempt  for  defying  his 
order  not  to  publish  an  article  about 
the  FBI’s  illegal  wiretapping  of  a 
reputed  organized  crime  figure’s  tele¬ 
phone. 

The  newspaper  decided  to  defy  the 
judge’s  publication  ban  on  grounds 
that  it  was  unconstitutional  and  ran  its 
story  on  Nov.  14,  1985. 

Five  days  later.  Judge  Francis  J. 
Boyle  vacated  his  restraining  order, 
agreeing  that  it  probably  was  an 
unconstitutional  prior  restraint  and 
violated  the  First  Amendment. 

However,  Boyle  ruled  on  March  18 
that  the  Journal  “showed  no  respect 


whatsoever’’  for  the  court  when  it 
published  the  story  and  said  the  news¬ 
paper  was  guilty  of  criminal  contempt 
regardless  of  the  constitutionality  of 
his  original  order. 

“Although  the  order  might  ulti¬ 
mately  be  held  to  be  invalid,”  Boyle 
stated,  “there  is  enough  substance  to 
it  to  expect  law-abiding  persons  to 
respect  it  at  least  briefly.” 

Boyle  scheduled  a  hearing  for 
“imposing  a  penalty”  on  March  27. 
Hauser  could  face  a  jail  term,  fine  or 
both. 

The  newspaper  had  no  comment  on 
the  judge’s  action. 

Last  year  the  Journal,  as  a  result  of 
a  Freedom  of  Information  Act 


request,  obtained  transcripts  of  tape 
recordings  made  in  the  IS^’s  by  an 
illegal  FBI  wiretap  on  Raymond  L.S. 
Patriarca,  now  deceased. 

His  son,  Raymond  J.  Patriarca  — 
also  a  reputed  organized  crime  fi¬ 
gure  —  learned  of  the  Journal’s  plans 
for  an  article  and  obtained  a  restrain¬ 
ing  order  from  Judge  Boyle. 

After  the  Journal  defied  the  order, 
Patriarca’s  attorneys  filed  a  motion  in 
federal  court  seeking  to  have  the  Jour¬ 
nal  and  its  executive  editor  cited  for 
criminal  contempt. 

The  U.S.  Supreme  Court  has 
upheld  the  legal  precedent  that  pur¬ 
portedly  illegal  court  orders  must  be 
obeyed  while  they  are  being 
appealed. 


ACLU  chides  pornography  commission  for  closing  its  records 


By  James  E.  Roper 

The  American  Civil  Liberties 
Union  has  charged  the  Attorney  Gen¬ 
eral’s  Commission  on  Pornography 
with  hiding  some  of  its  own  work 
“behind  a  brown  paper  wrapper.” 

The  commission,  the  ACLU  says, 
refuses  to  make  its  working  papers, 
drafts,  studies,  agendas  or  other 
documents  available  to  news  media. 

Barry  W.  Lynn,  legislative  counsel 
for  the  ACLU,  says  he  understands 
that  a  policy  of  keeping  such  papers 
away  from  the  press  was  announced 
Feb.  28  by  Alan  Sears,  executive 
director  of  the  commission,  at  a 
closed  meeting  of  his  staff  after  com¬ 
mission  hearings  in  Scottsdale,  Ariz. 

The  reported  excuse  for  the  action, 
Lynn  says,  was  to  keep  the  informa¬ 
tion  away  from  members  of  organized 
crime,  but  Lynn  considers  this  unjus¬ 
tified. 

In  a  letter  to  Sears,  Lynn  declared: 
“Congress  clearly  intended,  particu¬ 
larly  in  its  1976  amendments  to  the 
Sunshine  Act,  to  open  for  public  scru¬ 


tiny  to  the  maximum  extent  feasible 
the  deliberations  of  groups  such  as  the 
pornography  commission.  The  policy 
you  have  adopted  largely  eviscerates 
this  principle. 

“Without  access  to  the  working 
papers  and  drafts  under  discussion, 
there  is  no  meaningful  way  for  an 
observer  to  follow  discussions  of  the 
commission,  which  constantly  refer 
to  specific  pages,  paragraphs  or  lines 
of  documents  previously  prepared  by 


the  staff  and  distributed  to  the  com¬ 
missioners. 

“I  hope  that  a  reversal  of  this  policy 
is  immediately  forthcoming.  1  know 
many  members  of  the  commission 
would  like  to  cover  up  pornography, 
but  that  is  no  reason  for  the  commis¬ 
sion  itself  to  operate  behind  a  brown 
paper  bag.” 

A  spokeswoman  for  the  Justice 
Department  said  the  department  was 
preparing  a  reply. 


Higher  tv  ad  costs  predicted 


By  the  year  1990,  advertisers  may 
be  faced  with  purchasing  30-second 
network  commercials  that  cost  54% 
more  than  they  do  today,  in  addition 
to  an  80%  higher  cost  per  thousand  on 
network  prime  time,  according  to  a 
report  released  by  BBDO’s  media 
department. 

The  New  York-based  advertising 
agency’s  report  also  notes  that  a  com¬ 
bination  of  factors  —  including  dwin¬ 
dling  viewership  of  prime  time  net¬ 
work  programming  —  will  contribute 


to  the  situation  in  1990. 

The  networks,  which  now  enjoy  a 
combined  audience  share  of  73,  will 
see  that  figure  drop  to  65  by  1990,  the 
report  says,  confirming  BBDO’s  June 
1982  prediction. 

The  agency  attributes  this  loss  of 
share  to  the  aggressive  stance  taken 
by  independent  tv  stations  which 
have  been  upgrading  their  program¬ 
ming  in  recent  years  and  running  con¬ 
sistent  schedules. 
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Solving  an  ethical  dilemma 

What  should  a  newspaper  do  with  ‘unsolicited  goodies’? 


By  Carla  K.  Johnson 

The  features  department  mailbag 
holds  promotional  items  from  compa¬ 
nies  eager  to  show  that  their  products 
deserve  some  ink. 

Your  newspaper’s  policy  is  clear: 
Gratuities  will  not  be  accepted.  But 
what  to  do  with  the  unsolicited  good¬ 
ies? 

The  Spokane  Spokesman-Reviewl 
Chronicle  (Wash.)  features  depart¬ 
ment  solved  the  ethic  problem  and 
created  a  charity  fund-raiser  with  its 
Features  Freebie  Sale. 

When  the  “freebies  cabinet”  over¬ 
flows,  the  stash  —  everything  from 
pantyhose  to  pancake  mix  —  is  dis¬ 
played  and  sold  to  staff  members. 
Receipts  go  to  the  Spokesman- 
Review  Christmas  Fund,  which  gives 
thousands  of  dollars  to  Spokane’s 
needy  each  year.  The  latest  Freebie 
Sale  made  $187.50  for  the  fund. 

Susan  English,  features  news  edi¬ 
tor,  helped  develop  the  sale. 

She  had  dealt  with  the  freebie 
deluge  in  the  past  with  mixed  results: 
“About  five  or  six  years  ago,  I  sent  all 
this  stuff  back  to  the  mailroom  to  send 
back  to  the  companies.  After  two 
weeks  of  that,  the  mailroom  called  me 
and  pleaded,  ‘don’t  do  this.  It’s  cost¬ 
ing  us  a  lot  of  money  to  mail  this  stuff 
back.’” 

When  English  was  food  editor,  and 
received  perhaps  more  free  items 
than  anyone  at  the  paper,  she  col¬ 
lected  non-perishable  food  samples 
and  periodically  took  them  to  the 
city’s  food  bank. 

Later,  as  a  member  of  the  newspa¬ 
per  ethics  committee,  English  pro¬ 
posed  selling  the  freebies  to  staff  mem¬ 
bers  and  donating  the  money  to  char¬ 
ity.  The  newspaper  Christmas  Fund 
was  the  logical  beneficiary. 

Management  approved  the  sales 
with  one  warning:  “They  said,  ‘let’s 
not  let  it  get  out  of  hand.  Don’t  sell  the 
office  equipment  ....  Don’t  have  a 
riot.’” 

Now  after  several  years  and  about 
five  sales,  English  said,  “the  staff  has 
warmed  up  to  the  idea.” 

•  Among  the  oddities  for  sale: 

•  A  six-foot,  inflatable  pickle 

•  A  vampire-bat  pen  filled  with 
“blood” 

•  Cassette  tapes  of  narrated  tours 
of  Jasper,  Alberta,  and  Montana’s 
Glacier  National  Park 

•  Buzzy  the  Cookie  Crafter,  a  kit 


for  shaping  and  decorating  graham 
crackers 

•  “Happy  Divorce”  greeting  cards 

•  Cookies  that  came  with  an  intro¬ 
ductory  tape  recording 

•  Green  hair 

•  And  English’s  nomination  for  the 
most  absurd  gimmick  of  all  time:  A 
pen  with  a  pull-down,  miniature 
calendar,  and  a  knob  on  the  side  to 
roll  it  back  into  the  pen. 

“The  off-color  books  are  big  sellers 
at  Christmas,”  English  added. 

There’s  a  minimum  donation  for 
some  items.  If  you  want  a  coffee- 
table  book,  you  must  kick  in  at  least 
$10. 


Some  freebies  don’t 
make  it  to  the  saie: 
reviewers  stiii  keep 
books  and  records,  but 
oniy  the  ones  they 
review.  Wine  is  saved  for 
staff  parties. 


Some  freebies  don’t  make  it  to  the 
sale:  reviewers  still  keep  books  and 
records,  but  only  the  ones  they 
review.  Wine  is  saved  for  staff  par¬ 
ties.  And  perishable  foods  —  apples, 
pears  and  cheese  —  are  office 
snacks. 

Some  staff  members  clear  their 
consciences  at  sale  time,  contributing 
money  to  make  up  for  items  they  have 
received  and  kept. 

Unsold  items  —  the  ones  you 
couldn’t  pay  people  to  take  —  are 
donated  to  Goodwill  or  Salvation 
Army. 

English  said  it  bothers  her  that  most 
companies  sending  the  promotional 
items  don’t  know  about  the  Freebie 
Sale. 

“Sometimes  they  call  to  ask  if 
we’ve  received  an  item.  I  carefully 
explain  our  policy  to  them.  They 
seem  disappointed.” 

One  local  company  came  to 
retrieve  its  food  basket  when  told  it 
would  go  to  charity. 

On  the  other  hand,  the  staff  loves 
the  idea.  The  sales  have  spread  the 
freebie  wealth  more  evenly  at  the 
newspaper  where  some  people  — 
book  editor,  entertainment  editor. 


food  editor  —  receive  more  goodies 
than  others. 

“Most  people  have  been  surprised 
at  this  sharing.  They’ve  responded 
generously,”  English  said. 

An  indication  of  the  popularity  of 
the  sale:  The  night  shift  complained 
that  the  good  stuff  was  gone  by  the 
time  they  got  to  work.  The  most 
recent  sale  began  at  3  p.m.  to  appease 
them. 

English’s  advice  to  other  newspa¬ 
pers  interested  in  starting  freebie 
sales:  “You  have  to  have  people  with 
the  conviction  that  freebies  are  not 
fringe  benefits  of  their  jobs.  Manage¬ 
ment  has  to  agree  to  cooperate.  You 
should  know  where  the  money  is 
going  ahead  of  time.  And  there  should 
be  a  policy  stating  that  gratuities  will 
not  be  accepted,”  she  said. 

“Then  let  it  grow.” 

Old  Newsboys’ 

Fund  helps 
Pitt,  needy 

The  Pittsburgh  Press  Old  News¬ 
boys’  Fund,  in  association  with 
KDKA  Radio  and  TV,  has  raised 
$2,198,864  to  help  treat  needy 
patients  at  Children’s  Hospital  there. 

Results  of  the  1985  drive  were  the 
seventh-highest  in  the  fund’s  53-year 
history. 

The  Old  Newsboys  is  a  network  of 
volunteer  fund-raisers  supported  by 
the  newspaper’s  public  service 
department.  It  is  believed  to  be  the 
most  money  raised  for  charity  in  the 
newspaper  industry. 

Since  1983,  the  group  has  raised 
more  than  $29  million  for  the  hospi¬ 
tal’s  free  care  program.  No  child  is 
ever  turned  away,  despite  his  parent’s 
financial  status. 

U.  of  Georgia 
libraries  get 
newspaper  grant 

The  University  of  Georgia  Libra¬ 
ries  has  received  a  $10,{X)0  United 
States  Newspaper  Program  Planning 
Grant  from  the  Office  of  Preservation 
of  the  National  Endowment  for  the 
Humanities. 
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Never  say  die  in  St.  Louis 

Gluck  to  return  to  the  public  scene  with  new  p.m.  newspaper 


By  Mark  Fitzgerald 

Jeffrey  M.  Gluck  —  who  saved  the 
St.  Louis  Globe-Democrat  from 
extinction  only  to  lose  it  two  years 
later  in  a  bankruptcy  action  —  is 
starting  a  new  daily  in  the  city. 

With  a  cover  price  of  just  a  dime, 
the  St.  Louis  Daily  News  is  scheduled 
to  hit  the  streets  as  the  city’s  third 
daily  newspaper  on  March  3 1 ,  or  soon 
thereafter,  according  to  its  backers. 

The  tabloid  will  be  the  first  after¬ 
noon  paper  since  the  St.  Louis  Post- 
Dispatch  moved  to  morning  publica¬ 
tion  in  February  1984,  when  Gluck 
bought  the  ailing  Globe  and  took  it  out 
of  a  long-time  joint  operating  agree¬ 
ment  with  the  Post. 

In  addition  to  Gluck,  another  key 
backer  is  Marcus  Tully,  who  retired 
recently  as  senior  vice  president  of 
marketing  at  Famous-Barr,  the  big  St. 
Louis  department  store. 


. . .  another  key  backer 
is  Marcus  Tully,  who 
retired  recently  as  senior 
vice  president  of 
marketing  at  Famous- 
Barr  . . . 


Tully,  whose  only  journalism 
experience  was  a  one-year  reporting 
job  with  the  New  Orleans  Times- 
Picayune  in  the  1950s,  will  serve  as 
publisher  of  the  Daily  News. 

“We’re  taking  an  approach  to  the 
paper  that  we  feel  is  going  to  be  differ¬ 
ent,”  Tully  said  in  a  phone  interview. 
“It’s  an  approach  that  will  be  fast- 
paced  with  an  emphasis  on  brevity. 
Sort  of  like,  though  I  hesitate  to  com¬ 
pare  them,  but  maybe  a  USA  Today 
approach  to  news,  short  items.” 

It  will  feature  a  mix  of  strong  local 
news,  plus  gossip,  readers  polls  and 
“a  Playboy-type  interview,”  Tully 
said. 

The  paper,  which  will  be  printed  at 
a  commercial  shop,  will  feature  full 
color  on  its  front,  back,  and  center¬ 
fold  pages,  he  said. 

“Editorially,  we  will  be  conserva¬ 
tive,  but  independent,”  Tully  said. 


Tully  joked  that  this  conservative 
editorial  approach  was  the  reason  for 
pricing  the  tabloid  at  just  a  dime  — 
150  cheaper  than  the  Globe  or  Post. 

He  declined  to  discuss  financial 
backing  or  arrangements  of  the  pri¬ 
vately  held  company. 

The  Daily  News  will  be  targeted  at 
St.  Louis’  so-called  “Western  corri¬ 
dor,”  encompassing  downtown  and 
moving  west  to  the  towns  of  Clayton 
and  Chesterfield. 

“It  will  have  a  100,000  circulation 
or  penetration,  but  we  will  guarantee 
to  advertisers  75,000.  Our  rates  are 
competitive,”  he  said. 

By  starting  up  an  afternoon  daily  — 
let  alone  a  third  daily  —  the  Daily 
News  is  entering  a  market  where 
Gluck  has  failed  before. 

In  April  of  1984,  Gluck  launched 
the  St.  Louis  Evening  News,  which 
folded  a  few  weeks  later.  Gluck  has 
blamed  the  failure  of  that  paper  not  on 
the  market,  but  on  the  Globe’s  finan¬ 
cial  situation,  which  he  said  was 
worse  than  he  was  led  to  believe  at  the 
time. 

Tully  argued  vigorously  that  there 
is  a  market  for  a  p.m.  paper  in  St. 
Louis. 

“We  think  there  is  a  potential  for  an 
afternoon  or  evening  paper.  After  all, 
the  successful  paper  of  St.  Louis  not 
too  long  ago  was  an  afternoon  paper, 
the  Post-Dispatch,”  he  said. 

Tully  also  said  he  had  no  trepida¬ 
tion  about  entering  the  venture  with 
Gluck,  whose  ownership  of  the  Globe 
was  marked  by  a  series  of  financial 
crises.  Last  December,  the  paper  sus¬ 
pended  publication,  Gluck  was 
removed  from  management  responsi¬ 
bilities  by  a  bankruptcy  judge  and  the 
paper  was  sold  to  two  St.  Louis 
businessmen.  The  Globe  resumed 
publication  Jan.  27. 

“One,  I  know  Jeff,  and  probably 
better  than  the  average  man  on  the 
street.  He  is  a  very  bright  young 
man  .  .  .  with  a  (successful)  publish¬ 
ing  background,”  Tully  said. 

“As  far  as  his  experienced  at  the 
Globe  is  concerned,”  he  continued, 
“he  had,  first  of  all,  an  impossible 
task.  Had  he  not  had  the  printing 
problems,  he  would  have  made 
money.” 


Since  the  mid-1950s,  the  Globe  was 
published  by  the  Post,  and  when 
Gluck  bought  it,  he  worked  out  an 
intricate  system  of  printing  the  paper 
at  two  of  three  commercial  printers 
every  night. 

“There  is  (no  concern)  on  my  part, 
because  I  know  his  background,”  he 
said. 

Tully  indicated  that  several  of  the 
“lessons”  Gluck  learned  at  the  Globe 
will  be  incorporated  in  the  Daily 
News. 


“Editorially,  we  will  be 
conservative,  but 
independent,”  Tully  said. 


For  one  thing,  the  full-time  staff 
will  be  relatively  small,  with  much 
editorial  work  done  by  part-timers. 

In  addition,  several  staffers  will 
come  from  the  old  Globe,  including 
the  paper’s  managing  editor  Hank 
Vogt,  who  had  that  position  under 
Gluck.  Senior  editor  will  be  Jack 
Flach,  who  was  editor  under  the 
Newhouse  ownership. 

There  will  be  some  history  even  in 
the  newspaper’s  offices  at  1111  Olive 
St.,  which  was  the  original  Post-Dis¬ 
patch  building. 

Stockholders 
reject  takeover 

Shareholders  representing  69%  of 
Pulitzer  Publishing  Co.’s  stock  voted 
to  reject  a  $5(X)-million- acquisition 
offer  by  A.  Alfred  Taubman,  a 
Detroit-based  entrepreneur. 

Chairman  Joseph  Pulitzer  Jr. 
issued  a  statement  saying  the  com¬ 
pany  “looks  forward  to  continue 
serving  the  communities  where  we 
operate  .  .  .  under  present  manage¬ 
ment  and  ownership.” 

Taubman  will  become  a  minority 
shareholder  in  Pulitzer,  however.  He 
had  an  agreement  with  a  group  of 
minority  shareholders  to  purchase 
their  20%  combined  holdings  for  $80 
million  in  the  event  his  acquisition 
offer  was  denied. 
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Harte-Hanks  deals  some  away,  adds  some 

Texas‘based  firm  picks  up  19  pubiications,  but  number  of  daiiies 
drops  from  26  to  23;  Singieton  group  picks  up  more  papers  in  the  deai 


Harte-Hanks  Communications,  in 
transactions  involving  Garden  State 
Newspapers  Inc.  and  Taylor  Commu¬ 
nications,  dealt  away  several  of  its 
Texas  newspapers  and  added  news¬ 
papers  in  the  Boston  and  Dallas  metro 
areas  and  in  South  Central  Texas. 

Harte-Hanks  picked  up  19  publica¬ 
tions,  including  four  daily  newspa¬ 
pers,  but  the  transactions  reduced  the 
total  number  of  dailies  published  by 
the  company  to  23  from  26.  However, 
the  company  strengthened  its  pres¬ 
ence  in  the  sublirbs  ringing  Boston 
and  Dallas. 

Its  total  number  of  weeklies  and 
shopper  publications  will  increase 
from  90  to  more  than  100. 

In  its  deal  with  Garden  State, 
Harte-Hanks  will  add  the  13,200- 
daily-circulation  Dedham  (Mass.) 
Daily  Transcript,  the  14,500- daily- 
circulation  Waltham  News-Tribune 
and  several  Boston-area  shoppers 
and  weeklies,  ranging  from  17,800  cir¬ 
culation  to  4,400.  Harte-Hanks 
already  owns  the  47,000-daily  Mid¬ 
dlesex  News  in  Framingham. 

In  return.  Garden  State  received 
from  Harte-Hanks  the  29,000-daily 
Hamilton  (Ohio)  Journal-News,  the 
15,(X)0-daily  Ypsilanti  (Mich.)  Press, 


the  39,000-daily  Yakima  (Wash.) 
Herald-Republic,  and  four  Texas 
dailies  with  combined-weekday  cir¬ 
culation  of  about  32,0(X)  copies  — 
Huntsville  Item,  Del  Rio  News- 
Herald,  Big  Spring  Herald  and  Mar¬ 
shall  News-Messenger. 


Harte-Hanks  president 
Robert  G.  Marbut  said 
the  transactions  “help  us 
to  implement  key 
elements  of  our 
corporate  strategy  —  the 
opportunity  to  be  in  areas 
with  faster  growth 
potential  than  we  have 
experienced  in  the 
markets  we  are 
leaving ...” 


Garden  State  also  paid  Harte- 
Hanks  an  undisclosed  amount  of  cash 
in  the  transaction. 

Garden  State  is  40%  owned  by 


Media  General.  The  other  principals 
in  the  company  are  Richard  Scudder, 
once  publisher  of  the  defunct  New¬ 
ark  News,  and  William  Dean  Single- 
ton,former  president  of  Allbritton 
Communications. 

Garden  State  acquired  the  Dedham 
and  Waltham  newspapers  in  1985. 
The  previous  year,  Scudder,  Single- 
ton  and  another  ex-Allbrittor  execu¬ 
tive,  John  Buzzetta,  formed  Tri-Val¬ 
ley  Newspapers  to  acquire  four  news¬ 
papers  in  Ohio  from  Rowley  Publica¬ 
tions. 

From  Taylor  Communications, 
Harte-Hanks  acquired  the  3,700-daily 
Lewisville  Daily  Leader,  the  15,000- 
circulation  Plano  Daily  Star-Courier 
and  several  weekly  publications  in  the 
Dallas  and  South  Central  Texas  areas 
ranging  in  circulation  size  from  38,000 
to  1,100. 

Harte-Hanks  president  Robert  G. 
Marbut  said  the  transactions  “help  us 
to  implement  key  elements  of  our  cor¬ 
porate  strategy  —  the  opportunity  to 
be  in  areas  with  faster  growth  poten¬ 
tial  than  we  have  experienced  in  the 
markets  we  are  leaving,  and  the 
opportunity  to  concentrate  our 
resources  in  fewer,  bigger  market 


Afternoon  daily  scheduled  to  start  up  in  Chicago 


By  Mark  Fitzgerald 

Chicago  will  have  an  afternoon 
daily  newspaper  again  by  the  end  of 
the  month. 

Called  the  Daily  Market  Digest,  the 
newspaper  will  be  geared  towards 
business  people,  said  its  publisher, 
Randall  Selig. 

The  Digest  is  a  creation  of  the  Levy 
Organization,  a  family-owned  busi¬ 
ness  that  owns  several  newsstands  in 
Chicago,  but  is  best  known  for  its 
restaurants. 

“The  Daily  Market  Digest  is 
intended  as  Chicago’s  most  com¬ 
prehensive  print  source  for  same-day, 
final-financial  market  quotes,  the  lat¬ 
est-breaking  business,  national  and 
sports  news,  and  advertising  geared 
to  business  people  and  investors,” 
Selig  said. 

Selig  said  the  paper  would  be  a 


tabloid  running  16  to  24  pages  and 
priced  at  250.  An  initial  press  run  of 
10,000  is  planned  for  the  Monday- 
through-Friday  daily,  which  will  be 
printed  at  the  Southtown  Daily  Econ¬ 
omist  in  the  city’s  Southside.  Edito¬ 
rial  offices  will  also  be  housed  at  the 
Economist,  Selig  said. 

During  its  first  week  of  distribution, 
the  Daily  Market  Digest  will  be  given 
away  free,  Selig  said.  It  will  be  distri¬ 
buted  in  (Chicago’s  Loop  and  down¬ 
town,  at  commuter  train  stations  and 
at  O’Hare  Airport. 

“The  idea  really  sprang  from  our 
newstands,”  said  Mark  Levy,  presi¬ 
dent  of  The  Levy  Organization.  “Our 
newsstand  managers  have  been  dis¬ 
cussing  for  some  time  —  based  on 
feedback  from  their  clientele  —  a 
lacking  in  the  afternoon  daily  newspa¬ 
per  market  for  the  business-oriented 


reader.” 

On  Jan.  31,  the  Chicago  Sun-Times 
ceased  publication  of  its  afternoon 
“Red  Streak”  edition,  ending  a  long 
Chicago  tradition  of  afternoon  news- 
papering. 

Last  August,  the  Chicago  Tribune 
dropped  its  own  afternoon  “Green 
Streak”  edition.  However,  the  paper 
does  distribute  about  6,000  copies  of 
its  national  edition  at  about  4:30  p.m., 
at  the  city’s  two  commuter  train  sta¬ 
tions  and  surrounding  newsstands. 

Janet  Neiman,  who  was  previously 
a  senior  at  Adweek  magazine,  is  editor 
of  the  Digest.  Mark  Ganchiff  is  direc¬ 
tor  of  advertising.  A  former  advertis¬ 
ing  employee  at  the  Sun-Times,  he 
most  recently  was  with  Media  Net- 
works/3M,  an  advertising  brokerage 
business. 
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High  school  students  publish  community  weekly 

Free  distributior}  newspaper  in  Surprise  Valiey,  Caiifornia, 
is  printed  on  two  office  copiers  and  maiied  to  area  residents 


By  M.  L.  Stein 

Folks  in  Surprise  Valley,  Califor¬ 
nia,  can  hardly  wait  for  the  high 
school  paper  to  come  out  each  week. 

That’s  understandable  since  it’s  the 
only  local  newspaper  serving  the 
Modoc  County  communities  of 
Cedarvile,  Fort  Bidwell,  Lake  City 
and  Eagleville  in  the  state’s  remotest 
section. 

Residents  get  free  mailed  copies 
thanks  to  the  enterprise  of  6 1  -year-old 
Jake  Merritt,  who  came  to  Surprise 
Valley  High  School  in  1970  to  teach 
business  but  was  told  that  journalism 
education  also  would  be  part  of  his 
job. 

This  meant  advising  the  weekly  SV 
Hornet  Buzz,  which  Merritt,  with  the 
enthusiastic  agreement  of  his  stu¬ 
dents,  turned  into  a  community  news¬ 
paper. 

“They  (students)  decided  the  paper 
could  serve  a  more  useful  purpose  by 
reporting  local  news  than  items  on 
who’s  dating  who,”  the  teacher 
recalled. 

Besides,  he  said,  the  area  had  no 
paper.  The  Valley,  which  lies  close  to 
the  Oregon  and  Nevada  borders,  also 
has  no  public  transportation  and  is  23 
miles  from  the  nearest  Greyhound 
depot  in  Alturas. 

Merritt  didn’t  know  anything  about 
newspapers,  but  attended  workshops 
at  Oregon  State  University  and  else¬ 
where  to  learn  the  business. 

Today,  he  and  about  20  students,  a 
third  of  the  school’s  enrollment,  put 
out  600  copies  of  the  16-page  paper  on 
two  office  copiers,  the  only  reproduc¬ 
tion  means  they  have. 

Appearing  in  the  Buzz  are  stories 
on  a  youth  drug  and  alcohol  “Aware¬ 
ness  Program,”  the  availability  of  flu 
shots,  the  opening  of  a  new  ski  run, 
the  naming  of  a  hospital  controller 
and  the  jailing  of  a  Los  Angeles  man 
for  being  in  possession  of  “19  black 
bear  gall  bladders  with  a  reported 
value  of  up  to  $16,00.” 

There  also  was  a  story  with  an  Aus¬ 
tin,  Texas,  dateline  about  prison 
inmates’  views  of  the  death  penalty 
and  another  with  a  Washington,  D.C. , 
dateline  concerning  postal  service 
profits  for  1985. 


At  the  moment,  Merritt  has  his  eyes 
on  an  offset  press. 

“The  copiers  are  getting  too  expen¬ 
sive,”  he  complained.  “The  mainte¬ 
nance  insurance  runs  from  $2,000  to 
$3,000  a  year.” 

So  he  has  applied  for  and  gotten  a 
$25,000  state  education  grant  to 
acquire  a  press.  The  problem  is  that 
the  school  district  must  match  the 
grant  but  doesn’t  have  the  money. 

“We’re  going  to  Sacramento  to 
explain  our  situation  and  we  hope 
we’ll  get  the  money  without  the 
matching  funds,”  he  stated. 

The  Buzz  has  one  strong  argument 
to  take  to  the  capital.  It  sells  $8,000  in 
advertising  during  the  regular  school 
year  and  another  $2,000  in  the  sum¬ 
mer  when  some  students  volunteer  to 
work. 

Once  a  year  the  ad  revenue  enables 
the  staff  to  take  a  trip  to  Klamath 
Falls,  Oregon,  where  they  tour  the 
daily  Herald  and  News  plant  and  see 
the  Buzz  run  off  on  paper’s  web 
press. 


Currently,  Merritt  and  his  editor, 
Vicki  Walker,  sometimes  labor  until 
1 1  the  night  before  the  Thursday 
publication  day. 

Reporters,  he  said,  are  out  all  week 
covering  school  board  meetings  and 
other  events. 

Their  efforts  have  paid  off.  The 
paper  has  won  a  number  of  awards 
and  Merritt  was  recently  named  one 
of  the  California  Newspaper 
Publishers  Association’s  High  School 
Journalism  Teachers  of  the  Year. 

The  nomination  was  made  by  Rob¬ 
ert  Sloss,  publisher  of  the  nearby 
Modoc  County  Record,  the  only  com¬ 
petition  the  Hornet  has. 

St.  Louis  daily 
selects  ad  agency 

D’Arcy  Masius  Benton  &  Bowles, 
St.  Louis,  has  been  selected  as  the 
advertising  agency  for  the  St.  Louis 
(Mo.)  Globe-Democrat. 
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Kansas  daily  starts  campaign  to  free  imprisoned  Cuban  journalists 


An  international  campaign,  begun 
in  Wichita,  Kan.,  has  been  launched 
to  secure  the  freedom  of  two  impris¬ 
oned  Cuban  journalists. 

The  effort  began  with  a  Feb.  2  col¬ 
umn  by  George  Neavoll,  editorial 
page  editor  of  the  Wichita  Eagle-Bea¬ 
con. 

Readers  were  asked  to  write  to 
Cuban  president  Fidel  Castro, 
requesting  the  release  of  Luis  Rodri¬ 
guez  and  Guillermo  Rivas  Porta. 

Rodriguez  was  a  reporter  for  the 
newspaper  El  Pais  before  Castro 
came  to  power  in  1959,  and  Rivas 
wrote  for  the  magazine  Bohemia. 
They  have  served  25  years  and  18 
years  in  prison,  respectively. 

Neavoll  followed  up  his  column  by 
forming  “One  Hundred  Journalists 
for  Luis  Rodriguez  and  Guillermo 
Rivas.”  Journalists  in  all  50  states 
were  contacted  and  urged  to  write 
Castro  on  their  newspaper’s  letter¬ 
head.  Editorials  and  resolutions  by 
press  organizations  also  were 
solicited. 


The  two  are  believed 
to  be  the  only  journalists 
remaining  as  political 
prisoners  in  Cuba. 


Neavoll,  a  board  member  of  the 
Inter  American  Press  Association, 
asked  other  board  members  individu¬ 
ally  to  join  the  campaign. 

The  lAPA  has  passed  numerous 
resolutions  asking  for  the  pair’s 
release  and,  at  its  March  1985  meeting 
in  Panama,  declared  the  two  Cubans 
“Martyrs  of  Journalism.” 

The  two  are  believed  to  be  the  only 
journalists  remaining  as  political  pris¬ 
oners  in  Cuba. 

Neavoll  now  is  urging  journalists 
throughout  the  United  States  and 
Canada  to  join  the  effort  to  secure  the 
journalists’  freedom.  Courteously 
worded  airmail  letters  (440  for  a  half¬ 
ounce)  should  be  sent  to:  Dr.  Fidel 
Castro  Ruz,  Presidente  de  la  Repub- 
lica,  Cuidad  de  la  Habana,  Cuba. 

“Dictators  of  left  and  right  are  sen¬ 
sitive  to  press  criticism,”  Neavoll 
wrote  in  his  “One  Hundred  Journal¬ 
ists”  cover  letter,  “for  they  know  that 
it  is  in  the  Court  of  World  Opinion  that 
the  great  battles  are  won  or  lost.” 

Rodriguez,  who  is  in  Conbinado  del 
Este  Prison  in  Havana,  originally  was 


charged  with  “crimes  against  the 
state.”  It  is  not  known  how  long  his 
original  sentence  was  to  run,  but  he 
was  given  an  additional  five-year  sen¬ 
tence  in  February  1984  for  “offending 
the  Revolution.” 

Rivas,  who  is  in  Boniato  Prison  in 
Santiago  de  Cuba,  was  accused  of 
being  a  CIA  agent  in  1967.  He  had  just 
returned,  at  the  time,  from  having 
helped  staff  a  Cuban  booth  at  the 
Expo  ‘67  world’s  fair  in  Montreal. 
The  length  of  his  prison  term  is  not 
known. 

Both  men  are  considered  to  be 
“plantados”  in  the  Cuban  prison  sys¬ 
tem,  meaning  they  will  not  participate 
in  government  “re-education”  pro¬ 
grams,  and  will  not  wear  the  prison 
uniforms  of  ordinary  inmates. 

Plantado  prisoners  reportedly  are 
held  incommunicado  in  cells  with  no 
sanitary  facilities  or  running  water, 
and  otherwise  are  treated  more 
harshly  than  other  prisoners. 


A  strike  was  averted  at  the  Los 
Angeles  Herald  Examiner  when  the 
newspaper  and  the  local  unit  of  the 
Graphics  Communications  Union 
reached  agreement  March  6  on  a  new 
three-year  contract. 

The  agreement  came  one  day  after 
union  members  had  authorized  a 
strike.  The  rank-and-file  ratified  the 
agreement  on  March  7. 

The  new  contract  provides  for  a 
general  wage  increase  of  2%  in  1986, 
3%  in  1987  and  4%  in  1988.  Special 
one-time  wage  classification  adjust¬ 
ments  were  made  for  engravers,  out¬ 
side  classified  sales  staff  and  library 
employees. 

Other  benefits  include  a  new  dental 
program  being  offered  employees  and 
dependents  beginning  on  May  1 ,  one 
additional  paid  holiday,  an  unpaid 


E.W.  Scripps  Co.  and  the  John  P. 
Scripps  newspaper  group  have  signed 
a  merger  agreement  which  will  bring 
together  two  media  companies 
founded  by  separate  branches  of  the 
Scripps  family. 

The  signing  of  the  agreement  on 
March  14  follows  an  announcement 
last  July  that  the  two  companies  had 
signed  a  letter  of  intent  to  merge. 

The  merger  is  subject  to  regulatory 
approval  because  of  the  involvement 
of  broadcasting  and  cable  units  oper- 


Neavoll  and  the  Eagle-Beacon 
have  been  involved  in  other  cam¬ 
paigns  on  behalf  of  political  prisoners 
in  Latin  America,  Asia  and  else¬ 
where. 

Among  those  subsequently 
released  have  been  journalists  Alci- 
biades  Gonzalez  Delvalle  in  Para¬ 
guay,  Ismael  Weinberger  Weisz  in 
Uruguay,  and  church  leader  Dr.  Kao 
Chun-ming  in  Taiwan. 


Neavoll  now  is  urging 
journalists  throughout 
the  United  States  and 
Canada  to  join  the 
effort . . . 


Journalist  Huang  Hua,  who  has 
spent  19  years  in  Taiwanese  prisons, 
is  the  subject  of  an  ongoing  reader/ 
editorial  appeal. 


personal  day  off  and  improved  vaca¬ 
tion  benefits. 

The  new  contract  also  offered 
expanded  shift  selection  privileges 
and  added  shift  differential  for  vaca¬ 
tions  and  holidays,  improved  uniform 
benefits  and  new  tool  and  equipment 
allowances,  expanded  grievance 
rights  and  established  written  warn¬ 
ing  procedures. 

The  contract  guarantees  that  no 
current  full-time  employees  will  be 
reduced  to  part-time  status  and  limits 
the  use  of  part-timers  to  eight-hour 
shifts  in  certain  departments. 

“We  worked  together  and 
approached  the  issues  from  a  prob¬ 
lem-solving  perspective,”  said  Candi 
Van  Meter,  Herald  Examiner  director 
of  employee  relations. 


ated  by  E.W.  Scripps. 

When  the  merger  is  completed,  the 
John  P.  Scripps  newspaper  group  will 
become  an  independent  operating 
division  within  the  E.W.  Scripps  Co., 
which  uses  the  trade  name  Scripps 
Howard. 

The  merged  companies  will  publish 
20 daily  and  46  non-daily  newspapers. 
Total  daily  circulation  will  be  nearly 
1.5  million,  while  Sunday  circulation 
will  approach  1.7  million. 


Strike  averted  at  L.A.  Herald  Examiner 


E.W.  Scripps,  John  Scripps  sign  merger  pact 
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PUBLIC  RELATIONS 

Business  journalists  say  if  it’s  not  local,  it’s  trashed 


By  Dick  Elfenbein 

Put  your  business  and  financial  press  releases  where 
your  operations  are,  otherwise,  forget  them. 

That’s  the  advice  to  public  relations  people  from  the 
majority  of  the  170  business  editors  nationwide  who  eval¬ 
uated  public  relations  materials  in  a  just  completed  Editor 
&  Publisher  survey. 

The  business  journalists  stressed  their  need  for  a  home¬ 
town  angle  in  order  to  justify  printing  any  press  release 
material.  If  the  release  has  no  hometown  angle,  no  local 
headquarters,  plant,  dealerships,  offices  or  other  outlets, 
it  has  no  relevance. 

PR  material  has  to  be  local  because  needs  for  interna¬ 
tional,  national  and  regional  coverage  are  usually  met  by 
the  wire  and  syndicate  services. 

Organizations  referred  to  in  the  survey  included  the  30 
most  actively  traded  public  companies,  securities 
exchanges,  the  six  leading  national  brokerage  firms  and 
nine  leading  financial  public  relations  firms. 

Editors,  selected  from  the  files  of  Media  Distribution 
Services,  gave  their  views  on  public  relations  activities  by 
filling  out  a  five-page  questionnaire. 

The  editors  reported  that  their  favorite  source  of  local 
information  was  area  banks,  followed  by  local  brokerage 
firms. 

The  editors  noted  the  vast  majority  of  the  hundreds  or 
more  press  releases  they  receive  each  day  are  completely 
unrelated  to  their  needs.  They  are  consistent  in  reporting 
that  95%  of  the  material  they  receive  has  no  relevance  to 
local  companies,  industries  or  interests  and  consequently 
is  trashed. 

Even  more  vexing  to  them  is  that  frequently  when  there 
is  a  local  connection,  they  are  prevented  from  speaking  to 
local  representatives. 

Robert  Wilson  of  the  Quincy,  (III.)  Herald-Whig  said, 
“My  biggest  complaint  is  with  corporate  PR  offices  that 
don’t  let  local  company  people  speak  for  themselves  on 
local  stories.  When  distant  spokesmen  represent  local 
personnel,  the  result  is  that  they  pass  along  third-hand 
information  and  make  the  local  people  look  inept.  That 
doesn’t  help  them  and  it  certainly  is  no  service  to  me.” 

The  business  editor  of  a  South  Texas  30,000  daily  says 
his  need  is  for  a  PR  spokesperson  who  can  go  “behind  the 
statistics  comment,  explain  or  expand  on  a  local  level  so 
my  readers  can  put  it  into  perspective.” 

The  public  relations  materials  most  frequently  used  and 
most  highly  regarded  by  the  respondents  were,  not  sur¬ 
prisingly  then,  those  with  local  operations. 

In  addition  to  indicating  whose  materials  they  used,  the 
participating  editors  also  graded  the  materials  they 
received  on  a  scale  of  0  to  5. 

Organizations  whose  materials  were  most  frequently 
reported  as  being  used  by  the  editors  were: 

1.  AT&T 

2.  IBM 

3.  GENERAL  MOTORS 

4.  SEARS 

5.  CHRYSLER 

6.  FORD 

7.  E.F.  HUTTON  (TIE) 

7.  MCI  (TIE) 

9.  AMERICAN  EXPRESS 

10.  GENERAL  ELECTRIC  (TIE) 

10.  APPLE  COMPUTER  (TIE) 


Survey  participants  made  a  distinction  between  organi¬ 
zations  whose  materials  they  used  most  frequently  and 
those  whom  they  regarded  most  highly. 

The  most  highly  regarded  were: 


1.  FORD  3.79 

2.  GENERAL  MOTORS  3.76 

3.  MERRILL  LYNCH  3.707 

4.  E.F.  HUTTON  3.702 

5.  CHRYSLER  3.55 

6.  HILL  &  KNOWLTON  3.66 

7.  AT&T  3.61 

8.  IBM  3.60 

9.  AMERICAN  EXPRESS  3.42 

10.  EXXON  3.33 

Frequently  cited  organizations  with  low  ratings,  all  under 
3  or  below  ‘C’  level  were: 

IT&T  2.79 

MOBIL  2.81 

SEARS  2.81 

MCI  2.92 

PAN  AM  2.92 


The  average  rating  given  for  all  press  materials  by  the 
group  was  just  slightly  over  3. 

A  typical  response,  this  one  by  an  editor  of  a  central 
Colorado  daily:  “I’m  constantly  inundated  with  press 
releases  and  materials  from  companies  and  industries  that 
have  absolutely  no  connection  to  the  economy  of  this  area. 
They  all  end  up  in  the  trash.” 

John  Hale  of  the  Bangor  (Maine)  Daily  News  says,  “I 
am  a  one-person  business  writing,  editing  desk  .  .  .  We 
don’t  have  time  to  fool  around  with  irrelevant  press 
releases.” 

A  Tennessee  editor  put  it  a  little  more  positively.  “We 
are  a  local  operation;  we’re  interested  in  the  local  opera¬ 
tions  of  locally  based  companies.” 

The  scarcity  of  usable  PR  materials  in  contrast  to  the 
flood  of  mail  received,  is  indicated  by  the  results  that  for 
all  editors  reporting,  only  20%  of  their  articles  draw  upon 
PR  generated  materials.  Also,  just  over  one  quarter  of 
their  outside  contacts  are  with  public  relations  depart¬ 
ments  or  agencies. 

Not  all  of  these  outreaches  work  out  well  for  the  editors, 
they  reported.  A  financial  editor  on  a  20,000  circulation 
northeastern  university  town  afternoon  paper  laments 
“our  readership  demands  timely,  localized  information 
relating  to  national  events. 

“We  sometimes  can’t  get  information  quickly,  espe¬ 
cially  from  New  York  city  brokers  —  because  the  name  of 
our  paper  isn’t  readily  recognized.” 

Among  brokerage  firms  covered  in  the  questionnaire, 
materials  from  E.F.  Hutton  were  recalled  as  having  been 
used  by  the  highest  percentage  of  editors  —  27%.  Merrill 
Lynch  was  second  with  24%. 

On  the  local  level  brokerage  firms,  according  to  the 
journalists,  are  ahead  of  the  pack  in  terms  of  the  amount  of 
leeway  they  give  their  local  branches. 

Barbara  Nagy  of  the  Norwich  (Conn.)  Bulletin,  circula¬ 
tion  35,000,  said  she  regularly  contacts  area  offices  of 
Shearson-Lehman,  Paine-Weber  and  Merrill  Lynch  and 
that  all  of  them  are  extremely  helpful. 

Besides  the  lack  of  relevance  of  most  press  releases,  the 
next  most  serious  sin  of  PR  people,  according  to  the 
editors,  was  that  of  not  calling  back. 

(Continued  on  page  32) _ 
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Ingersoll  will 
contested  by  sons 

A  civil  suit  in  Superior  Court  in 
Litchfield,  Conn. ,  filed  by  two  sons  of 
the  late  Ralph  M.  Ingersoll,  charges 
that  the  founder  of  Ingersoll  Publica¬ 
tions  was  of  “unsound  mind”  when  he 
made  a  will  favoring  his  fourth  wife, 
Thelma. 

The  suit,  filed  by  Ian  Ingersoll,  a 
Connecticut  furniture  maker,  and 
Ralph  Ingersoll  II,  who  acquired  con¬ 
trol  of  the  Ingersoll  newspaper 
properties  before  his  father’s  death 
last  March,  claims  that  their  father 
was  “under  the  domination,  control 
and  influence”  of  his  wife  when  he 
drew  up  the  will  in  1981  and  when  he 
revised  it  prior  to  April  1983. 

The  disputed  will  gave  basic  control 
of  Ingersoll’s  remaining  real  property 
to  Thelma  Ingersoll,  as  well  as 
bequests  to  specific  individuals  and 
institutions.  The  case  is  expcted  to  go 
to  trial  later  this  year. 

‘Informal  chat’ 
with  DA  turned  down 

A  district  attorney’s  request  to  chat 
“informally”  about  grand  jury  leaks 
with  a  Los  Angeles  Herald  Examiner 
reporter  was  turned  down  by  the 
newspaper  recently. 

Gilbert  Garcetti,  chief  deputy  dis¬ 
trict  attorney,  phoned  Nancy  Hill- 
Holtzman,  a  Herald  criminal  courts 
reporter,  about  coming  to  see  him 
after  he  was  asked  by  a  Superior 
Court  Judge  to  investigate  statements 
made  to  the  newspaper  by  anony¬ 
mous  members  of  a  grand  Jury  that 
had  indicted  California  Rep.  Bobbi 
Fiedler  and  her  aide  on  bribery 
charges.  The  indictments  had  been 
widely  covered  in  the  California 
media. 

Garcetti  said  he  had  told  Hill- 
Holtzman,  “I’d  like  her  to  come  in  to 
talk  to  her  informally.  I’m  attempting 
to  talk  to  her.” 

Herald  executive  editor  Stanley 
Cloud  told  E&P  that  it  was  his  opin¬ 
ion,  and  that  of  the  paper’s  attorney, 
that  Hill-Holtzman  should  not  meet 
with  Garcetti  on  the  grand  Jury  mat¬ 
ter. 

“Nancy  covers  the  courts  and  can 
talk  to  Garcetti  as  a  news  source  on 
routine  matters,  which  she  does  reg¬ 
ularly,  but  we  are  advising  her  not  to 
speak  to  him  on  the  leaks,”  Cloud 
said. 

He  explained  that  such  a  conversa¬ 
tion  could  constitute  a  waiver  of  the 
Herald’s  legal  privileges  under  the 


state  shield  law. 

“It  may  be  against  the  law  of  grand 
Jurors  to  talk  about  their  delibera¬ 
tions,  but  it  isn’t  illegal  for  a  reporter 
to  ask  about  them,”  Cloud  added. 

Fielder,  48,  and  her  political  aide, 
Paul  Clarke,  39,  were  accused  of 
offering  State  Senator  Ed  Davis  a 
$100,000  contribution  to  pay  off  cam¬ 
paign  debts  if  he  would  drop  out  of  the 
Republican  Senate  primary.  Fielder 
and  Davis  are  leading  candidates  in 
the  race. 

Herald  stories  quoted  anonymous 
Jurors  on  details  and  discussions 
regarding  the  Fielder  indictment. 
They  reportedly  said  the  D.  A.’s  office 
did  not  recommend  her  indictment 
and  that  it  took  three  votes  to  indict 
Fielder  but  only  one  to  indict  Clarke. 
The  Jurors  further  revealed,  accord¬ 
ing  to  Herald  stories,  that  Clarke 
knew  his  offer  of  a  contribution  to 
Davis  was  illegal  under  state  law. 

Court  narrows 
recovery  under 
Oregon  libel  law 

The  Oregon  Supreme  Court  dis¬ 
missed  a  privacy  action  against  a 
Portland  television  station,  ruling  that 
even  though  pictures  may  not  be 
“newsworthy,”  the  plaintiff  is  not 
entitled  to  damages  for  mental  or 
emotional  distress  simply  because 
they  were  shown. 

The  decision  was  viewed  as  highly 
significant  because  it  narrowly  limits 
recovery  under  the  still-developing 
law  of  privacy. 

KATU-tv  was  sued  after  using  a 
videotape  taken  at  the  scene  of  an 
accident,  where  crash  victim  Richard 
Anderson  was  shown  bleeding  and 
receiving  emergency  medical  aid.  The 
station  did  not  air  the  tape  in  its  news 
report  of  the  accident,  but  later  used  it 
as  a  “promo”  for  an  upcoming  special 
report  about  a  new  system  for  dis¬ 
patching  emergency  medical  help. 

Anderson  sued,  claiming  “mental 
anguish.”  He  charged  the  station 
violated  his  right  to  privacy  by  using 
to  its  own  advantage  pictures  “publi¬ 
cizing”  him  in  a  condition  “offensive 
to  a  reasonable  person”  and  not  of 
legitimate  concern. 

The  Circuit  Court  found  for 
KATU-tv,  but  was  overruled  by  the 
state  Court  of  Appeals. 

In  overturning  the  appeals  court 
and  reinstating  the  lower  court  deci¬ 
sion,  Justice  Hans  Linde  wrote  for  the 
Supreme  Court,  “In  Oregon,  the 
truthful  presentation  of  facts  con¬ 


cerning  a  person,  even  facts  that  a 
reasonable  person  would  wish  to  keep 
private  and  that  are  not  newsworthy, 
does  not  give  rise  to  common-law  tort 
for  liability  for  damages  for  mental  or 
emotional  distress,  unless  the  manner 
or  purpose  of  defendant’s  conduct  is 
wrongful  in  some  respect  apart  from 
causing  the  plaintiff  hurt  feelings.” 

Also  rejected  was  Anderson’s 
claim  that  the  station’s  use  of  the  vid¬ 
eotape  for  advertising  is  privacy  inva¬ 
sion  because  he  is  not  a  public  person¬ 
age,  and  the  pictures  did  not  imply 
that  he  endorsed  the  tv  production 
being  promoted. 

Anderson  would  have  had  a  case, 
Linde  wrote,  if  the  station  publicized 
information  “wrongfully  obtained  by 
conversion,  bribery,  false  pretenses 
or  trespassory  intrusion.” 

Tv  outtakes  are 
protected  In  Pa. 

Pennsylvania’s  Superior  Court 
ruled  in  a  5-4  decision  that  television 
stations  are  protected  by  the  state’s 
shield  law  on  outtakes  and  other 
material  not  used  in  broadcasts. 

Reversing  a  Luzerne  County  Court 
decision  on  the  issue,  the  ruling  also 
suggested  that  the  state  Supreme 
Court  needs  to  narrow  its  interpreta¬ 
tion  of  the  shield  law  to  protect 
reporters’  sources,  but  not  their  infor¬ 
mation. 

The  case  involved  television  sta¬ 
tions  WKYW  in  Philadelphia  and 
WNAP  in  Scranton,  which  were 
named  in  a  suit  by  Zigmond  Lefkoski, 
who  said  broadcast  material  con¬ 
veyed  the  impression  he  was  engaged 
in  questionable  business  practices. 

Judge  confiscates 
photog’s  film 

Westmoreland  County  Judge 
Charles  E.  Loughran  recently  confis¬ 
cated  the  film  of  a  newspaper  photog¬ 
rapher  who  had  taken  a  picture  of  a 
defendant  near  the  Judge’s  courtroom 
in  Greensburg,  Pa. 

The  Jurist  said  Ron  Betush,  pho¬ 
tographer  for  the  Valley  News  Dis¬ 
patch,  a  Gannett  newspaper  in  New 
Kensington,  Pa.,  violated  a  state  law 
prohibiting  anyone  from  taking  pic¬ 
tures  in  or  around  a  courtroom. 

“I’m  Just  trying  to  enforce  the 
rule,”  Loughran  said.  “I’m  sorry  I 
had  to  do  it  .  .  .  the  photographer 
was  very  nice.” 

The  Judge  said  he  acted  as  he  did  to 
(Continued  on  page  26) 
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Computers  and  Communlcatiens 


LEW 

CHO 


$1,199*  \ 

r-" 


with  built-in  Word  Processing, 
Telecommunications,  Filing  t 
and  Spreadsheet  software,  / 
Printer  and  Printer  Cable,  AC  • 

.  Adapter,  and  Carrying  Case^ 


I 


It’s  the  right  computer  for  people  who  write  on 
the  go.  Available  now  in  an  attractive  package 
deal— plus  excitement  that  includes  free  gifts 
and  a  chance  to  win  a  trip  for  two  to  Paris! 

Right  now,  you  can  get  a  powerful  NEC  battery- 
operated  portable  computer  with  a  large,  easy-to- 
read  LCD  screen.  With  an  AC  adapter  (for  when 
you  want  to  stay  put).  With  a  separate  printer 
(which  you  don’t  have  to  carry  everywhere).  And 
even  a  free  carrying  case  from  NEC  (which  you 
can  send  for). 

All  for  only  $1,199.  * 


combination  of  quality,  reliability,  versatility  and 
price  that  spells  success. 

Hurry  for  free  gifts— and  a  chance  to  go  to  Paris! 

Just  for  seeing  the  system  demonstrated,  you’ll  get 
two  free  gifts,  valued  together  at  $50.  These  gifts 
are  available  only  at  participating  dealers,  and  the 
supply  is  limited.  So  hurry! 

Use  an  official  entry  form  from  a  participating 
dealer*  to  enter  our  sweepstakes,  and  you  could 
win  an  expenses  paid  trip  for  two  to  Paris.  Or  one 
of  six  NEC  videocassette  recorders.  Or  one  of  100 
Spell-To-Go  software  cartridges. 


It’s  The  Portable  Office  Writer’s  Package,  from 
NEC.  Switch  it  on  and  built-in  word  processing 
software  is  at  your  fingertips  instantly,  anywhere. 
Plug  it  into  a  phone  line  to  transmit  what  you’ve 
written  to  most  any  other  computer,  using  the  built- 
in  modem  and  telecommunications  software.  Use 
other  built-in  software  too— to  keep  track  of  dead¬ 
lines,  appointments,  facts,  budgets,  and  expenses. 

Whether  it’s  your  first  computer  or  your  second— 
for  your  desk  or  your  briefcase — it’s  the 


No  purchase  is  necessary  to  win.  So  visit  one  of 
the  dealers  listed  today.  And  you  could  be  visiting 
Paris  soon! 


For  more  information  dial  1-800-447-4700 
For  technical  support  dial  1-800-NEC-SOFT 
NEC  HOME  ELECTRONICS  (U.S.A.)  Inc. 

Ftersonal  Computer  Division 
1401  Estes  Avenue 
Elk  Grove  Village,  IL  60007 


NEC 


Available  now  at  these  dealers! 


Manhattan 

Washington  Computer  Services 
1 55  Avenue  of  the  Americas 
New  Mark,  NY  10013 
(212)741-2320 
Executive  Computers,  Inc. 

56  Beaver  Street,  Suite  307 
New  Vbrk.  NY  10004 
(212)635-9800 
Corporate  Micros,  Inc. 

333  W.  52nd  Street.  Suite  1204 
New  Mark.  NY  10019 
(212)315-2853 


47th  Street  Photo 
(Two  Locations) 

48  Ann  Street 
New  Vbrk,  NY  10038 
(212)608-6934 
67  W.  47th  Street 
New  Vbrk,  NY  10036 
(212)398-1410 
Wolff  Computers 
11 W.  60th  Street 
New  Vbrk.  NY  10023 
(212)307-6545 


Computerland 
1  Seaport  Park 
New  York,  NY  10038 
(212)608-2250 
369  Third  Avenue 
New  York,  NY  10016 
(212)213-1000 
Macy's  Department  Store 
151 W.  34th  Street, 

5th  Floor 
Herald  Square 
New  Vbrk,  NY  10001 
(212)695-9483 


Long  Island 

Long  Island  Computer  Products, 
175  Union  Boulevard 
Westislip,  NY  11795 
(516)6696262 

Datago 
265  Broadway 
Hicksville,  NY  11801 
(516)933-1895 
1050  Frankiin  Avenue 
Garden  City,  NY  11530 
(516)  248-5075 


New  Jersey 

Bamberger’s 
(Three  Locations) 

Menlo  Park  Shopping  Center 
Menlo  Park,  NJ  08837 
(201)5490414 
Garden  State  Plaza 
Paramus,  NJ  07652 
(201)8436713 

South  Orange  Ave.  at  Walnut  St. 
Livingston,  ^  07039 
(201)9946312 


Inc. 


*  Manufacturer's  suggested  retail  price 

'For  an  official  entry  form  write  to:  NEC  Writer’s  Runaway  Sweepstakes,  P.O.  Box  7501,  Wheeling  IL  60090. 


Participating  dealers  as  of  2/12/86 


NEWSPEOPLE  IN  THE  NEWS 


Arnold  B.  Sawislak,  veteran 
political  reporter  and  a  senior  editor 
at  United  Press  International  for 
almost  14  years,  has  been  named 
Washington  news  editor.  He  will  be 
responsible  for  the  day-to-day 
Washington  and  political  news  report 
and  will  work  directly  with  Washing¬ 
ton  bureau  chief  David  Wiessler. 

Sawislak  joined  United  Press  in 
1949  at  Madison,  Wis.,  and  in  1956 
was  assigned  to  Washington  as  the 
agency’s  first  midwest  regional 
reporter,  covering  the  capital  for 
news  of  special  interest  to  a  nine-state 
region.  Transferring  to  the  national 
staff,  he  covered  the  Senate  and  the 
House  before  being  assigned  to 
national  politics.  He  writes  a  weekly 
“Washington  Window"  column  of 
political  commentary. 

:|c  «  :|c 

Denis  C.  Beran,  former  publishing 
director  of  Business  Week  Interna¬ 
tional,  has  been  named  vice  presi¬ 
dent/advertising  of  USA  Today  Inter¬ 
national. 

Beran  spent  23  years  at  McGraw- 
Hill  Publications  Company,  publisher 
of  Business  Week,  and  worked  in 
London  for  two-and-a-half  years  as 
vice  president  for  European  opera¬ 
tions.  He  will  be  based  at  Gannett 
International’s  headquarters  in  New 
York. 


Laurie  Armstrong  recently  was 
named  regional  retail  manager/west¬ 
ern  region  in  the  Los  Angeles  office  of 
Landon  Associates,  Inc.  She  previ¬ 
ously  held  this  position  before  moving 
to  advertising  sales  management  posi¬ 
tions  at  Cox  Publications  in  Mesa, 
Ariz.,  and  Glendale  (Calif.)  Leader 
Newspapers. 

Armstrong  succeeds  Karen  Wil¬ 
liams,  who  moved  to  the  Daily  News 
of  Los  Angeles  as  major  accounts 
manager. 


Robert  J.  Saponora 


Bailey  Thomson 


Christopher  C.  Long 


Robert  J.  Sapanara  is  the  newly 
appointed  president  and  chief  operat¬ 
ing  officer  of  the  Woodbridge  (N.J.) 
News  Tribune.  He  formerly  was  gen¬ 
eral  manager  of  the  Passaic/Morris 
headquarters  of  The  Record,  Hacken¬ 
sack,  N.J.,  having  been  with  the 
newspaper  27  years  in  various  adver¬ 
tising  and  circulation  positions. 

The  appointment  was  announced 
by  Malcolm  A.  Borg,  board  chair¬ 
man  of  Macromedia  Publishing  Inc., 
which  completed  its  purchase  of  the 
News  Tribune  on  December  27. 

In  other  appointments,  William  E. 
Sherman  was  named  vice  president, 
marketing,  and  John  Burk  Jr.  was 
named  vice  president  and  business 
manager. 

Charles  Paolino,  a  veteran  of  20 
years  with  the  newspaper,  was  named 
vice  president  and  executive  editor. 
He  has  served  as  editor  since  1976. 

♦  ♦  * 

Bailey  Thomson  joined  the  edito¬ 
rial  board  of  the  Orlando  Sentinel  as 
chief  editorial  writer  and  will  assist 
with  the  day-to-day  production  of  the 
editorial  pages.  Thomson  was  edito¬ 
rial  page  editor  of  the  Shreveport 
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Journal  during  the  past  eight  years. 

A  graduate  of  the  University  of  Ala¬ 
bama  with  bachelor’s  and  master’s 
degrees  in  American  history,  he  also 
spent  a  year  as  a  journalism  fellow  at 
Stanford  University. 

Ni  4: 

Christopher  C.  Long,  a  Honolulu 
Star-Bulletin  staff  member  for  four 
years,  is  now  city  editor.  An  assistant 
city  editor  the  past  two  years,  Long 
recently  completed  an  American 
Press  Institute  seminar. 

Before  joining  the  Honolulu  news¬ 
paper,  he  was  a  reporter  for  the 
Youngstown  (Ohio)  Vindicator  and 
the  Kittanning  (Pa.)  Leader-Times. 

♦  *  ♦ 

Royal  A.  Brightbill  has  been 
appointed  New  Orleans  bureau  mana¬ 
ger  and  Louisiana  state  editor  for 
United  Press  International,  replacing 
Ellen  Debenport,  who  resigned. 

Brightbill,  formerly  Shreveport 
bureau  manager,  is  a  native  of  Loui¬ 
siana  who  has  served  as  a  staffer  and 
manager  in  several  bureaus  and  has 
worked  in  New  York,  Brussels, 
Athens  and  London. 

Janet  Bass  was  appointed  Madi¬ 
son  (Wis.)  bureau  manager  and  Rod¬ 
ney  Boshart,  Davenport  (Iowa) 
bureau  manager.  Bass  joined  UPI  last 
July  in  Madison  after  previously  cov¬ 
ering  Wisconsin  state  government  for 
the  Milwaukee  Sentinel.  She  worked 
in  public  relations  posts  in  Washing¬ 
ton,  D.C.,  earlier  in  her  career. 
Boshart,  with  UPI  five  years,  has 
been  an  agriculture  reporter. 

*  ♦  ♦ 

Cheryl  Dees  and  Robert  F. 
Heinemann  recently  joined  Parade 
Magazine  as  advertising  sales  rep¬ 
resentatives.  Dees  was  an  account 
manager  at  Good  Housekeeping  the 
past  four  years  and  Heinemann  was 
associate  advertising  manager  of 
American  Heritage  Magazine. 
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VETERAN  PUBLISHER  Jay  Thornton  of  the  Talladega  Daily  Home 
(second  from  right)  was  elected  president  of  the  Alabama  Press  Associa¬ 
tion  during  the  115th  annual  winter  convention  in  Birmingham.  He 
succeeds  Mike  Breedlove  (at  right),  publisher  of  the  South  Alabamian, 
Jackson,  who  was  elected  chairman  of  the  board. 


Other  new  officers,  from  left,  are  Jack  Venable,  publisher  of  the 
Tallassee  Tribune,  second  vice  president,  and  Steve  Stewart,  editor  of 
the  Monroe  Journal,  second  vice  president. 

Thonton,  the  publisher,  general  manager  and  editor  of  the  Daily 
Home,  has  worked  continuously  for  58  years  in  the  newspaper  business, 
starting  at  age  10  as  a  carrier  for  the  Birmingham  Post  in  his  home  town 


of  Tuscaloosa. 

Patricia  McCarthy  is  the  new 
general  manager  of  Mid-Atlantic 
Country  magazine,  a  monthly  pub- 
‘  lished  as  a  subsidiary  of  the  A.S. 

Abell  Publishing  Company,  Balti¬ 
more.  She  joined  the  Baltimore  Sun  in 
1982  as  public  affairs  manager  and 
was  promoted  in  1983  to  director  of 
TBS,  Inc.,  heading  research  and 
development  of  the  electronic  pub¬ 
lishing  segment  of  the  company. 

*  *  * 

Assignment  changes  and  new  titles 
at  the  Hartford  Courant  include  the 
following: 

Mick  Bolduc,  to  editorial  project 
manager.  He  is  responsible  for  man¬ 
aging  news  space  and  serving  as  liai¬ 
son  between  the  news  and  production 
departments.  He  most  recently  was 
assistant  sales  service  manager. 

Gary  D.  Dorsey,  to  staff  writer  for 
the  Courant’s  Northeast  Magazine. 
He  replaced  Robin  Finn,  who  now 
writes  for  the  New  York  Times. 
Dorsey  most  recently  worked  on  the 
features  desk. 

Peter  Hoey,  joined  the  staff  as  the 
first  full-time  artist  in  the  news 
department.  He  is  responsible  for 
improving  the  overall  graphic  appeal 
of  the  newspaper  and  will  illustrate 
news  and  feature  stories.  Hoey  was 
with  the  Denver  Post. 

Nancy  E.  LaRoche,  to  assistant 
features  editor  with  responsibility  for 
both  editorial  and  administrative 
duties  in  the  Connecticut  Living  sec¬ 
tion.  LaRoche  most  recently  has  been 
assistant  op-ed  editor. 


Peter  C.  Hearne,  a  deputy  man¬ 
aging  editor  of  The  Record,  Hacken¬ 
sack,  N.J.,  was  promoted  to  general 
manager  of  the  newspaper’s  Passaic/ 
Morris  headquarters  in  Wayne. 

With  The  Record  27  years  Hearne 
has  served  in  a  number  of  editing  posi¬ 
tions  and  recently  has  been  responsi¬ 
ble  for  the  nightside  news  operation 
and  newsroom  liaison  with  editorial 
operations  in  Passaic  and  Morris 
counties.  He  is  now  responsible  for  all 
marketing  and  administration,  as 
well. 

H.  Philip  Nesbitt  Jr.  has  joined 
The  Record  as  graphics  director,  with 
overall  responsibility  for  the  design  of 
the  newspaper. 

Nesbitt  has  served  as  assistant 
managing  editor  of  photography  and 
graphics  for  the  Chicago  Sun-Times. 
He  is  president  of  the  Society  of 
Newspaper  Design  and  a  frequent  dis¬ 
cussion  leader  at  the  American  Press 
Institute  and  The  Poynter  Institute  for 
Media  Studies. 

Also,  Glenn  Ritt  was  promoted  to 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 

(919)  782-3131 

BOX  17127,  RALEIGH,  N.C.  27619 

31  Years  Natlen*Wlde  Rersenal  Service 


night  news  editor.  He  joined  the 
newspaper  in  1981  as  business  editor 
and  most  recently  was  associate  news 
editor.  Prior  to  The  Record,  he  was 
assistant  managing  editor  of  the  Mid¬ 
dletown  (N.Y.)  Times  Herald  Rec¬ 
ord. 

if  if  if 

Joseph  B.  Martin  is  the  newly 
appointed  senior  vice  president,  busi¬ 
ness  manager  of  Southern  Connecti¬ 
cut  Newspapers,  Inc.,  publishers  of 
The  Advocate  and  Greenwich  Time. 

He  joined  the  company  in  May  1984 
as  vice  president  and  business  mana¬ 
ger  and  prior  to  that  had  been  director 
of  production  at  the  New  York  Times. 
He  began  at  the  Times  in  1970  as 
manager  of  telecommunications  and 
later  served  as  director  of  technical 
development  and  director  of  pre¬ 
press  operations. 

*  *  * 

Bill  McFadin,  assistant  managing 
editor  of  the  Lake  City  (Fla.) 
Reporter,  was  promoted  to  news  edi¬ 
tor.  He  joined  the  staff  in  1983  from 
the  Alton  (Ill.)  Telegraph  where  he 
covered  the  state  legislature,  super¬ 
vised  news  bureaus  and  was  the  edito¬ 
rial  page  editor. 
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NEWSPEOPLE  IN  THE  NEWS  - 

New  titles  for  Charlotte  executives 


Roberto  Suarez 


Roberto  Suarez,  a  Cuban  refugee 
who  began  his  newspaper  career 
wrapping  newspaper  bundles  for  the 
Miami  Herald  at  night,  is  the  newly 
named  president  of  Knight  Publishing 
Co.,  Charlotte,  N.C. 

Suarez  succeeds  Rolfe  Neill,  who 
became  chairman  as  well  as  pub¬ 
lisher.  ' 

Suarez,  a  native  of  Havana,  went  to 
high  school  with  Fidel  Castro  and 
eventually  earned  a  degree  in  finance 
from  Villanova  University — which 
made  him  the  man  Castro  wanted  to 
run  one  of  Cuba’s  central  banks.  After 
a  year  and  a  half,  Suarez  resigned  in 
1961,  disillusioned  with  Castro’s  per¬ 
formance  and  fled  to  Miami.  He  found 
work  bundling  papers  at  the  Herald 
and  in  several  weeks  had  his  first 
promotion. 

Suarez,  with  his  wife,  Miriam,  and 
their  12  children,  moved  to  Charlotte 
in  1973  when  he  was  named  controller 
of  KPC.  He  was  promoted  to  vice 
president  and  general  manager  in 
1976. 


Rolfe  Neill 


Neill,  who  joined  Knight-Ridder 
Newspapers  at  the  Charlotte  Obser¬ 
ver  in  1957,  was  there  until  1961  when 
he  went  to  Miami  for  four  years  to 
operate  papers  in  suburban  communi¬ 
ties.  In  1%5,  Neill  became  assistant  to 
the  publisher  of  the  New  York  Daily 
News  but  then  rejoined  K-R  in  1970 
and  was  named  editor  of  the  Phil¬ 
adelphia  Daily  News  and  vice  presi¬ 
dent  and  director  of  Philadelphia 
Newspapers,  Inc. 

In  1975,  Neill  moved  to  Charlotte  as 
president  of  Knight  Publishing  Co. 
and  president  and  publisher  of  the 
Charlotte  News  and  the  Charlotte 
Observer.  The  News  closed  last  year. 

*  ♦  ♦ 

Anita  Novaseda  has  the  newly 
created  position  of  retail  trainer  and 
project  director  in  the  retail  sales 
development  department  of  the 
Newspaper  Advertising  Bureau.  For 
the  past  nine  years,  she  has  been  a 
project  director  in  the  bureau’s  crea¬ 
tive  department. 


Guittar  joins  Hearst; 
USA  Today  names 
T.  Curley  president 

Thomas  Curley,  executive  vice 
president  and  general  manager  of 
USA  Today,  was  promoted  to  presi¬ 
dent  on  March  17,  succeeding  Lee  J. 
Guittar,  who  has  resigned  to  become  a 
group  executive  for  the  Hearst  News¬ 
papers,  effective  April  1. 

Also  at  USA  Today,  Thomas  J. 
Farrell  was  promoted  to  general  man¬ 
ager  from  business  manager,  suc¬ 
ceeding  Curley,  who  will  oversee  cir¬ 
culation  and  promotion  operations. 
Farrell  will  oversee  the  business 
office,  production  and  systems. 

Guittar,  president  of  USA  Today 
since  1984,  began  his  newspaper 
career  with  the  Miami  Herald.  He 
was  president  of  the  Detroit  Free 
Press,  publisher  of  the  Dallas  Times 
Herald  and  chairman  of  that  news¬ 
paper  while  also  serving  as  publisher 
of  the  Denver  Post. 

At  Hearst,  both  Guittar  and  J.  Rog¬ 
er  Grier,  group  executive  since  1980, 
will  report  to  Robert  J.  Danzig,  vice 
president  and  general  manager  of 
Hearst  Newspapers,  and  oversee 
newspaper  operations. 


OBITUARIES 


Reed Sarratt,  68,  executive  direc¬ 
tor  of  the  Southern  Newspaper 
Publishers  Association  since  Novem¬ 
ber  1973  and  executive  director  of  the 
SNPA  Foundation  since  1969,  died 
March  15  in  Point  Clear,  Ala.,  of 
severe  coronary  artery  disease. 

Sarratt  had  been  a  newspaperman 
in  Charlotte,  N.C.;  Winston-Salem, 
Atlanta,  and  Baltimore.  He  started  at 
the  Charlotte  Evening  News  as  a 
reporter  and  became  city  editor.  An 
editorial  writer  for  the  Baltimore 
Evening  Sun  in  1946-1952,  he  moved 
to  the  Winston-Salem  Journal  and 
Twin  City  Sentinel  as  editorial  page 
editor  and  later  was  executive  editor 
and  executive  assistant  to  the 
publisher,  remaining  until  1960. 

Sarratt  was  executive  director  of 
the  Southern  Educational  Reporting 
Service,  Nashville,  from  1960  to  1965, 
when  he  became  director  of  The  Jour¬ 
nalism  Project  of  the  Southern  Reg¬ 
ional  Education  Board,  Atlanta.  He 
remained  there  until  he  was  named 
executive  director  of  the  SNPA 
Foundation. 
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T-shirts  roll  off  the  presses 

West  Coast  newspaper  tests  way  to  bring  in  some  additionai  income 


By  M.  L.  Stein 

T-shirts  rolling  off  the  presses? 

That’s  exactly  what’s  happening  at 
the  Bend  (Ore.)  Bulletin. 

Besides  publishing  a  daily  newspa¬ 
per,  Western  Communications  Cor¬ 
poration  has  started  a  new  business, 
Sportswear  Imprints,  which  markets 
the  shirts  to  major  department  stores, 
a  ski  resort  and  several  other  places. 

The  idea  was  hatched  in  1984  by 
assistant  press  foreman  Randy 
Entler,  who  presented  it  to  the  board 
of  directors.  They  liked  it  and  produc¬ 
tion  began  last  year. 

The  newspaper’s  regular  presses 
are  not  used.  Publisher  Gregory 
Cushman  said  the  newspaper 
invested  about  515,000  in  new  presses 
for  screen  printing.  The  money  hasn’t 
been  recouped  so  far,  but  Cushman  is 
confident  about  the  potential  of  the 
new  venture. 

“One  big  advantage  is  our  camera 
facilities,”  he  told  E&P.  “We  have 
excess  camera  capacity  and  we  can 
get  the  printing  camera-ready.” 


The  idea  was  hatched 
in  1984  by  assistant 
press  foreman  Randy 
Entler,  who  presented  it 
to  the  board  of 
directors. 


David  Shores,  former  Bulletin 
pressman  and  now  full-time  manager 
of  the  new  division,  spoke  of  advan¬ 
tages  over  competitors  in  the  use  of  an 
electronic  scanner  for  color  separa¬ 
tions,  plus  camera  equipment  “most 
screen  printers  only  dream  of  or 
aren’t  even  aware  exist.” 

So  far,  the  newspaper’s  art  depart¬ 
ment  has  produced  about  20  designs, 
devoting  about  12  hours  a  week  to  the 
project. 

According  to  Cushman,  the  shirts 
are  in  big  demand. 

Sportswear,  he  disclosed,  fur¬ 
nishes  about  half  the  shirts  for  Mt. 
Bachelor  ski  promotions  and  has 
caught  the  attention  of  major  North¬ 
west  department  store  chains,  some 
of  which  are  already  customers. 

Sale  possibilities  are  almost  end¬ 
less,  Cushman  exclaimed.  As  one 


example,  he  added,  3,000  T-shirts 
with  the  likeness  of  a  little  girl  with 
liver  disease  were  used  in  a  fund-rais¬ 
ing  campaign. 

The  publisher  noted  that  the  Bulle¬ 
tin’s  advertisers  can  benefit  from  the 
shirts  in  their  own  promotions. 


Cushman  said  that  he 
is  not  quite  ready  to 
advise  other  newspapers 
that  T-shirts  can  be 
another  source  of  profit. 


“A  car  dealer  could  hand  them  out 
to  the  first  100  people  who  test  drive  a 
new  automobile,”  he  explained. 
Other  possible  markets  are  high 
schools,  baseball  teams,  political 
campaigns  and  reunions,  Cushman 
continued. 

The  publisher  noted  that  the  Bulle¬ 


tin  plans  on  using  the  shirts  for  its  own 
promotions. 

Shores  asserted  that  another  major 
advantage  for  the  paper  in  the  T-shirt 
business  is  that  “our  competitors 
can’t  deliver  on  time  and  we  do.”  He 
hopes  to  hire  another  full-time  printer 
and  may  expand  the  sales  force. 

Cushman,  however,  said  that  he  is 
not  quite  ready  to  advise  other  news¬ 
papers  that  T-shirts  can  be  another 
source  of  profit. 

“We  have  to  give  it  another  year  to 
see  if  it  pays  for  itself,”  he  stated. 

But  right  now  the  mood  at  the  Bul¬ 
letin  is  decidedly  upbeat. 

Weekly  hits 
million  mark 

Last  year,  for  the  first  time  in  its 
history,  the  weekly  Village  Voice  in 
New  York  City  topped  the  one  million 
mark  in  classified  advertising,  aver¬ 
aging  20,000  lines  per  issue. 


From:  Business  Media  IFeeIc— February  17, 1986 


flENRir  ANSBACtlER  INC./RANKED  FIRST  IN  DEALS 
INITIATED  IN  1985 

According  to  Institutional  Investor's  Corporate  Financing  Week,  for  the  second 
year  in  a  row  Henry  Ansbacher  Inc  led  the  nation's  investment  banks  in  total 
merger  and  acquisition  transactions  initiated  with  36  deals  in  1985. 
Ansbacher  specializes  exclusively  in  mergers  and  acquisitions  in  the  media 
and  communications  industry. 


1985  nacA  Activity 

Ranked  By  number  Of  Idmbstone  Ads  Placed  In  HSJ  In  1985 
RATIK  nRM  nO.OPDEALS 

1 

Henry  Ansbacher 

36 

2 

Goldman  Sachs 

27 

3 

Citicorp 

19 

4 

Kidder  Peabody 

17 

5 

Bear  Steams 

16 

5 

Drexel  Burnham  Lambert 

16 

6 

Merrill  Lynch 

15 

6 

Paine  Webber 

15 

6 

Salomon  Brothers 

15 

7 

Prudential-Bache  Securities 

11 

8 

Smith  Barney,  Harris  Upham 

10 

8 

Shearson  Lehman  Brothers 

10 

9 

Alex.  Brown  8r  Sons 

9 

10 

Donaldson,  Lufkin  6c  Jenr. 

9 

Source:  Corporate  Financing  Week 

\  ...  — 

HENRy  ANSBACHER  INC. 
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LEGAL  BRIEFS 


(Continued  from  page  20) 
avoid  setting  a  precedent. 

The  photograph  was  taken  in  a  hall¬ 
way  about  25  yards  from  the  judge’s 
courtroom.  Paul  Hess,  executive  edi¬ 
tor  of  the  Valley  News  Dispatch,  said, 
“We  won’t  test  the  rule  of  the 
judges,”  and  added  that  he  hoped  the 
judge  would  allow  future  photos  to  be 
taken  closer  to  the  courtroom. 

McClatchy  contests 
court’s  gag  order 

McClatchy  Newspapers  has  filed  a 
constitutional  challenge  to  a  recent 
court  order  designed  to  limit  pretrial 
publicity  in  Nevada  Senator  Paul 
Laxalt’s  $250  million  libel  suit  against 
the  California  news  organization. 

U.S.  magistrate  Phyllis  Halsey 
Atkins  earlier  ordered  both  sides  in 
the  case  to  stop  discussing  with  the 
news  media  information  gathered 
during  the  pretrial  discovery  period. 

Atkins’  “protective  order”  came  at 
the  request  of  attorneys  for  Laxalt, 
who  argued  pretrial  publicity  threat¬ 
ened  his  right  to  a  fair  trial. 

The  Republican  senator  filed  suit 
against  McClatchy  over  a  1983  article 


which  said  the  Internal  Revenue  Ser¬ 
vice  had  evidence  that  skimming 
occurred  at  a  Carson  City,  Nevada, 
casino  under  Laxalt  family  control. 
Skimming  is  the  illegal  diversion  of 
casino  profits  before  taxes  are  paid. 

In  a  brief  filed  Dec .  23 , 1 985  seeking 
to  overturn  Atkins’  ruling,  a 
McClatchy  attorney  said  the  order 
was  too  broad  and  “clearly  erroneous 
and  contrary  to  the  law.” 

Citing  legal  precedent  established 
by  the  Seattle  Times  vs.  Rhinehart 
case,  McClatchy  attorney  Linda 
Shostak  said,  “information  obtained 
through  discovery  is  generally 
entitled  to  First  Amendment  protec¬ 
tion”  and  “may  only  be  limited  if  the 
protective  order  furthers  an  impor¬ 
tant  government  interest.”  She  said 
no  such  government  interest  is 
involved  in  the  Laxalt  case. 


Minor  sues  over 
use  of  her  name 

A  14-year-old  girl  and  her  mother 
have  filed  a  lawsuit  against  the  Phila¬ 
delphia,  Pa.,  district  attorney  and  the 
Philadelphia  Inquirer  for  allegedly 
identifying  the  girl  as  the  mother  of  an 


aborted  fetus. 

The  $200,000  suit  alleges  invasion 
of  privacy  and  contends  publishing 
the  girl’s  name  in  a  1984  story  about  a 
doctor  charged  with  performing  an 
illegal  abortion,  caused  the  girl  and 
her  mother  “extreme  emotional  dis¬ 
tress.” 

The  story  described  a  news  confer¬ 
ence  at  which  District  Attorney 
Edward  Rendell  said  Dr.  Joseph  L. 
Melnik  had  been  charged  criminally 
for  the  Sept.  12,  1984  abortion  of  the 
girl’s  8-month-old  fetus. 

Rendell  named  the  girl,  and  the 
reporters  obtained  copies  of  the  com¬ 
plaint,  which  included  her  name. 

Eugene  R.  Roberts  Jr.,  the  news¬ 
paper’s  executive  editor,  said  the 
Inquirer  generally  does  not  identify 
teenagers  unless  their  names  come  up 
“in  an  extremely  public  place  like  a 
press  conference. 

“We  used  it  way  down  in  the  story 
and  an  effort  was  made  not  to  sensa¬ 
tionalize  and  not  to  give  it  undue 
prominence,”  Roberts  said. 

The  defendants  named  in  the  suit 
are  Rendell,  Roberts,  Philadelphia 
Newspapers  Inc.  —  which  publishes 
the  Inquirer,  PNI  parent  company 
Knight-Ridder  Newspapers  Inc.  and 
reporter  Henry  Goldman. 


Back  to  Basics 


In  our  endless  search  for  the  fantastic,  we 
sometimes  forget  the  building  blocks  that  make 
up  our  creative  foundation. 
Take  a  trip  back  to  the  basics  as  the  San  Jose 
Mercury  News  presents  its  8th  Annual  Graphics 
Conference  —  Graphics  '86. 

It  takes  place  April  25,  26  and  27  at  the 
Sainte  Claire  Hilton  in  Downtown  San  Jose. 

Ilt’s  your  chance  to  attend  hands-on  ses¬ 
sions,  workshops  and  seminars  and  receive 
critiques  by  graphics  industry  leaders. 

For  reservations  and  information 
please  contact  David  Yamold,  Mercury 
News  Assistant  Managing  Editor 
/Graphics  and  Special  Projects, 
at  (408)  920-5668. 
^  The  cost  is  $86.  Students, 

IlillOIM  $50.  Registration  ends  April  19. 

I  Rediscover  the  basics. 


Graphics  ’86 
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Bodoiii  Condensed  Bodoni  Expanded  Bodoni  Reversed  Bodoni  Edited 

(50%  horizontal  x  130%  vertieal)  (110%  horizontal  x  35%  vertical) 


Canon  presents  the  many  faces  of  Bodoni. 


Only  the  Canon  Laser  Copier  System  gives  you 
so  many  ways  to  be  creative. 


Canon  presents  a  copier  that 
does  things  no  copier  has  ever  done 
before.  In  fact,  it  does  a  lot  of  things 
stat  cameras  and  studios  do-only 
faster  and  cheaper.  It's  the  Canon 
NP-9030  Laser  Copier  System. 

And  just  what  can  it  do?  Well: 
Stretch  an  original,  or  squeeze  it. 

Slant  it.  Shrink  it  down  to  35%,  or  blow 
it  up  to  400%.  Turn  a  positive  into 
a  negative.  A  negative  into  a 
positive.  Edit  out  part  of  an  orginal-^ 
or  edit  in  part  of  another.  What's  more, 
the  NP-9030  digitally  resolves  64  tonal 
gradations,  producing  high-quality 
position-ready  half  tones-never  before 
obtainable  from  an  ordinary  copier. 

And  while  the  NP-9030  is  our 
most  advanced  copying  system  yet. 


size  copies  per  minute. 

The  Canon  NP-9030  Laser 
Copier  System.  It'll  put  a  smile  on 
your  face. 


it  also  breezes  through  everyday 
copying  jobs.  You  get  crisp,  clear 
copies  up  to  11"  X 17",  and  30  letter- 


[2139030 


For  more  information  about  the  NP-9030, 
call  toll  free  1-800-OK  CANON.  Or  write 
Canon,  U.S.A.,  PO.  Box  5023,  Clifton,  N.J.  0/015. 


COMPANY 


tgeeCanonUSA  Inc 


The  Canon  Laser  CopierSystem. 
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PCs  grab  the  spotlight 

Several  vendors  at  America  East  conference  demonstrate  how  personal 
computers  can  play  a  greater  role  in  overall  newspaper  production 


By  George  Garneau 

Personal  computers,  playing  a  host 
of  roles,  grabbed  center  stage  at  the 
recent  America  East  newspaper  oper¬ 
ations  conference  in  Hershey,  Pa. 

PCs  were  almost  everywhere  at  the 
popular  production  conference 
(March  12-14).  A  show  record  of  92 
vendors  turned  out  in  142  booths, 
which  were  sold  out.  An  estimated 
1 ,4(X)  people  attended  from  through¬ 
out  the  East.  Several  products  were 
demonstrated  publicly  for  the  first 
time. 

Vendors  displayed  PCs  performing 
just  about  every  function  possible  for 
a  newspaper.  Attracting  special  atten¬ 
tion,  mainly  from  publishers  of  week¬ 
lies  and  small  dailies,  were  booths 
featuring  inexpensive  publishing  sys¬ 
tems  based  on  the  graphics-oriented 
Apple  Macintosh  computer  linked  to 
Apple’s  LaserWriter  printer. 

Such  systems  offered  a  basic,  small 
newspaper  publishing  system  — 
including  editorial  and  ad  composi¬ 
tion,  business  functions  and 
typesetting  —  for  less  than  $20,000. 


Vendors  displayed  PCs 
performing  just  about 
every  function  possible 
for  a  newspaper. 


The  show  clearly  demonstrated  the 
migration  or  evolution  of  PCs  into  a 
broader  spectrum  of  newspaper  envi¬ 
ronments,  performing  a  wide  range  of 
functions  for  both  big  and  small  news¬ 
papers.  Several  PC-based  software 
systems  were  shown  for  performing 
such  jobs  as  circulation  and  advertis¬ 
ing  management,  page  dummying  and 
complete  business  functions. 

There  were  also  acknowledge¬ 
ments  from  vendors  of  large  newspa¬ 
per  systems  that  the  power  of  PCs 
could  be  harnessed  to  play  a  growing 
role  in  mainframe-based  systems  at 
larger  newspapers. 

For  example,  Atex  Inc.,  a  vendor 
of  large  newspaper  systems,  showed 
a  PC  with  software  for  use  as  a  remote 
ad  terminal.  The  terminal,  an  Interna¬ 


tional  Business  Machines  Corp.  PC  or 
XT  computer,  was  demonstrated  and 
is  expected  to  be  released  for  sale  in 
September.  It  is  for  use  with  Atex 
Integrated  Advertising  Systems.  A 
test  site  is  planned  in  Europe. 

Atex  also  demonstrated  an 
improvement  to  its  PC  interface  that 
allows  Atex  terminals  to  emulate  per¬ 
sonal  computers.  It  is  contained  on  a 
$5,000  board,  attachable  to  the  Atex 
system,  and  it  enhances  the  PC’s 
ability  to  communicate  with  main¬ 
frame-based  terminals. 

Compugraphic  Corp.,  a  major  ven¬ 
dor  of  computerized-typesetting  sys¬ 
tems  to  small  and  medium  newspa- 
ers,  unveiled  its  first  PC-based  sys¬ 
tem,  Intrepid. 

Intrepid’s  IBM-compatible  termi¬ 
nals  are  designed  as  backward-com¬ 
patible  replacements  for  CG’s  200 
One  Systems  users  or  to  be  used  in 
new  installations. 

Running  the  MS-DOS  operating 
system  and  linked  by  a  controller  with 
Winchester  disk  storage,  they  can  act 
as  editorial  and  classified  terminals; 
or,  with  built-in  Sidekick  software, 
they  can  perform  an  array  of 
accounting  and  business  functions. 

Software  is  being  developed  for 
specific  writing  and  editing  purposes, 
including  programs  for  an  electronic 
thesaurus,  spelling  verification  and 
usage  alert.  Systems  are  available  in 
three  sizes:  approximately  18,  32  and 
48  terminals  at  prices  from  $60,0(X)  to 
about  $250,000. 

Compugraphic  also  introduced  a 
logo  scanner  for  digitizing  and  manip¬ 
ulating  line  art  and  logos  for  the  CG 
8400  typesetter.  It  functions  with  an 
IBM  PC  and  sells  for  $10,0(X). 

Mycro-Tek  Inc.,  a  vendor  of  sys¬ 
tems  for  small  and  medium-sized 
publications,  demonstrated  its  sys¬ 
tem  of  printing  text  and  display  ads  on 
a  version  of  the  Apple  LaserWriter 
printer. 

Meanwhile,  Thomas  Dunn,  a  con¬ 
sultant,  newsletter  publisher  and 
seminar  organizer,  predicted  in  an 
address  at  the  conference  that  laser 
imaging  is  “the  way  to  go’’  and  will 
replace  phototypesetting  as  the  price 
1987  the  price  of  laser  printers  such  as 
of  laser  printers  drops.  He  said  by  the 


LaserWriter  would  drop  to  $500  from 
about  $6,000  now  and  would  increase 
their  resolution  to  between  400  and 
600  dots  per  inch  from  the  current 
300. 

“Lasers  are  the  dominant  output 
technology,”  Dunn  said,  pointing  to 
the  likely  growth  of  systems  such  as 
the  Wall  Street  Journal's  of  making 
printing  plates  directly  from  a  com¬ 
puterized-page  makeup  system  driv¬ 
ing  a  laser  platemaker. 

Besides  the  cheaper  initial  cost  of 
laser  imaging  devices,  the  cost  sav¬ 
ings  in  terms  of  photographic  paper 
and  chemicals  is  great  when  com¬ 
pared  to  setting  type  and  images  on 
plain  paper  with  a  laser. 

Recognizing  the  need  for  links 
between  its  typesetters  and  personal 
computers.  Linotype  showed  several 
typesetters  being  driven  by  an  Apple 
Macintosh,  using  PostScript  and  IBM 
PC,  using  Cora. 


Thomas  Dunn, 
consultant . . .  predicted 
that  laser  imaging  is 
"the  way  to  go”  and  will 
replace  phototypesetting 
as  the  price  of  laser 
printers  drops. 


Attracting  attention  with  somewhat 
sophisticated  Apple  PC  systems  was 
Concept  Publishing  Systems  of 
Beaver  Dam,  Wise.  It  displayed  sys¬ 
tems  based  on  the  Apple  HE  with 
special  software  for  classified  adver¬ 
tising  and  text  editing,  the  Macintosh 
for  display  ad  makeup  and  the 
LaserWriter  for  setting  text  and 
graphics.  Prices  ranged  from  $16,000 
for  a  two-terminal  system  with 
LaserWriter,  to  $43,000  for  a  five-ter¬ 
minal  system. 

The  Concept  system,  developed  at 
the  Daily  Citizen  of  Beaver  Dam,  are 
linked  together  by  Corvus  Omninet 
local  area  networks  and  Winchester 
disk  drives  for  file  sharing  and  com¬ 
munications.  Networks  can  drive 
popular  CRT  typesetters  or  Laser- 
(Continued  on  page  30) 
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to  Integrate 


Two  Impression  cylinder  press,  circa  1845,  tor  printing  flat  forms  used  in 
newspapers  of  that  period. 


In  the  early  days  newspaper  production  crews  would  have  welcomed  any  integration  - 
or  combination  of  systems  that  would  take  the  finished  product  from  the  press  folder  out 
to  the  loading  dock.  .  .  Today,  FERAG  is  known  the  world  over  for  their  customized, 
fully-integrated,  automated  newspaper  processing  systems  -  making  publishers’  distribution 
systems  efficient  and  profitable. 

When  you’re  ready  to  integrate  your  operation,  we’re  ready  to  show  you  how. . .  FERAG, 
Inc.,  Keystone  Industrial  Park,  Bristol,  PA  19007  .  .  .  (215)  788-0892 


This  Is  PER  AG’s  fully  automated  conveyor  linked  system  network  which  inte¬ 
grates  all  phases  of  newspaper  processing:  palletizing,  storage,  depalletizing, 
with  both  on-line  and  off-line  Inserting  capability  every  day  of  the  week. 


F'E'R’A’G 


1 

PCs 

(Continued  from  page  28) 


Writers  and  can  handle  up  to  63  Apple 
HE  text-editing  terminals  and  up  to  30 
Macintosh  display  ad  terminals. 

CText  of  Ann  Arbor,  Mich.,  was 
displaying  in  a  well-attended  booth  its 
system  of  IBM-PCs  linked  by  an 
Ethernet  local  area  network  and  using 
PCs  as  file  servers. 

With  LaserWriters,  a  two-terminal 
classified  ad  system  was  priced  at 
$30,000  and  a  five-terminal  editorial 
system  was  priced  at  $40,000. 

Cuneiform  Systems  Inc.,  the  latest 
reincarnation  of  the  former  Unitex 
Inc.,  demonstrated  its  new  video 
imaging  system  and  workstation.  It 
used  a  video  camera  and  an  IBM-PC 
AT  to  capture  images  in  high-resolu- 
tion-digital  form  from  paper.  The  sys¬ 
tem  was  part  of  a  complete  newspaper 
system  Cuneiform  promised  would  be 
available  in  June. 

Xitron  was  displaying  its  new 
Hyperset  Interface  Card,  a  circuit 
board  for  linking  as  many  as  32  IBM 
PCs  in  a  local  output  network  to  sev¬ 
eral  popular  typesetters. 

Camex  Inc.  and  Information  Inter¬ 
national  Inc.  (Ill)  shared  the  spotlight 
for  display  ad  terminals.  Each  demon 


strated  terminals  with  enhanced 
graphic  capabilities. 

Camex  showed  its  1352  Breeze  ter¬ 
minal  with  input  of  continuous  tone 
photos  and  line  art  such  as  logos 
through  an  ECRM  Autokon  720/C 
laser  scanner.  Photos  can  be  rotated, 
sized,  cropped  silhouetted.  It  is  in 
production  at  several  newspapers. 
The  Breeze  sells  for  around  $63,000, 
but  installation  averages  much  more. 

Ill  demonstrated  its  4500  Ad 
Makeup  Station,  which  the  company 
has  reported  to  have  sold  to  the 
Arizona  Republic  and  Phoenix 
Gazette  and  the  Pasadena  (Calif.) 
Star-News.  At  Phoenix,  a  III  2300 
Image  Network  Processor  is  linked  to 
four  4500  terminals  and  a  III  3700 
InfoScan  broadsheet  laser  scanner  for 
graphic  input  and  a  III  InfoSet  400/A 
Pagesetter  for  output  of  full  ads  with 
graphics  and  text. 

Atex  also  demonstrated  the  dum¬ 
mying  part  of  its  Publication  Design 
and  Ad  Placement  system.  The  sys¬ 
tem  links  advertising  with  editorial 
layout,  permitting  display  ad  space  to 
be  reserved  automatically,  manually, 
or  both,  on  a  UNIX-based  Sun  Micro¬ 
systems  Inc.  workstation. 

An  Atex  representative  said  the 
system  is  being  tested  at  the  Louis¬ 
ville  (Ky.)  Courier  Journal,  and  an 
installation  is  planned  for  testing  at 
the  Boston  Globe.  The  Sun  worksta 
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tion  is  at  the  heart  of  Atex’s  develop 
ment  of  an  ad  makeup  terminal. 
Workstation  prices  start  at  $25,000. 

Other  new  products  shown  at  the 
show  included  a  collating  and  wrap¬ 
ping  machine  by  Stepper  Associates 
Inc.  of  Olathe,  Kansas.  The  machine, 
shown  for  the  first  time  publicly,  col¬ 
lates  newspaper  sections  one  on  top 
of  the  other,  wraps  each  newspaper  in 
a  plastic  bag  and  seals  it.  It  was  said  to 
handle  four  sections,  each  as  big  as 
250  pages,  at  10,000  papers  per  hour. 
The  two-hopper  configuration  sells 
for  about  $40,000. 

Plastic  costs  1  to  2  cents  per  paper. 
Bagging  of  individual  newspapers 
keeps  ad  inserts  in  the  paper  and  helps 
prevent  theft  of  coupons  and  inside 
sections,  and  makes  a  more  attractive 
product. 

Harris  Corp.  and  Imagitex  Inc. 
demonstrated  for  the  first  time  their 
three-part  interface.  The  Imagitex 
IKK)  charge-coupled-device  scanner 
digitizes  and  stores  continuous-tone 
photographs,  which  can  be  manipu¬ 
lated  on  the  graphics  workstation. 
Photos  were  merged  with  text  on  Har¬ 
ris’s  8300  pagination  system  and  full 
newspaper  pages  —  with  screened 
halftone  photos  —  were  printed  on  a 
Monotype  Lasercomp  laser  imaging 
device.  The  system  is  scheduled  for 
installation  at  the  Toronto  Globe  and 
Mail,  Imagitex  said. 


Computer  software 
clearinghouse 
is  established 

A  clearinghouse  has  been  estab¬ 
lished  for  computer  software  for  edu¬ 
cation  in  journalism  and  mass  com¬ 
munication. 

It  is  called  the  Oates  Clearinghouse 
for  Computer-based  Education  in 
Journalism  and  Mass  Communication 
is  run  by  William  Oates,  a  University 
of  Miami  professor. 

“We  found  that  the  market  for  jour¬ 
nalism  education  isn't  big  enough  to 
interest  major  software  publishers,” 
Oates  said,  “so  we  have  established  a 
way  for  colleagues  to  share  educa¬ 
tional  software  that  they  have  created 
and  found  useful.  Lots  of  teachers  are 
creating  good  software  for  their  own 
uses.  We’d  like  to  help  make  it  avail¬ 
able  to  to  other  teachers  at  minimal 
cost.” 

The  clearinghouse  was  set  up  to 
collect  computer  programs  useful  to 
journalism  educators,  to  supply  pro¬ 
grams  at  low  cost  and  to  be  a  center 
for  information  on  software  appropri¬ 


ate  to  education  in  the  communica¬ 
tions. 

The  American  Newspaper 
Publishers  Association  has  provided 
funding  for  the  clearinghouse. 

Several  programs  are  available 
already. 

System  Integrators 
reports  record 
backlog  of  orders 

System  Integrators  Inc.  of  Sac¬ 
ramento,  Calif.,  has  reported  a  record 
$44  million  backlog  of  orders  for  its 
computerized  publishing  systems. 

The  backlog  as  of  Jan.  31  is  double 
the  backlog  of  four  months  earlier. 

Most  of  the  backlog  is  for  current 
systems.  But  $6  million  represents 
SII’s  first  pagination  system,  for 
installation  at  the  San  Jose  Mercury 
News. 

Customers  include  the  Dallas 
Times  Herald,  Denver  Post,  Milwau¬ 
kee  Journal,  Cincinnati  Post  and  sev¬ 
eral  foreign  organizations. 


Minn,  daily  will 
accelerate  plans 
to  build  new  plant 

The  Minneapolis  Star  and  Tribune 
has  announced  it  will  accelerate  plans 
to  build  a  new  production  plant. 

Roger  Parkinson,  publisher  and 
president,  said  the  decision  was  made 
in  an  effort  to  avoid  the  costs  of  run¬ 
ning  two  plants  and  to  take  advantage 
sooner  of  improved  production  capa¬ 
bilities. 

The  initial  plan  for  a  $110  million 
plant  called  for  a  phased  installation 
over  four  to  nine  years,  beginning 
with  two  presses. 

The  accelerated  plan  calls  for  a 
savings  of  $10  million  and  completion 
of  a  total  of  five  ten-unit  presses, 
instead  of  six,  by  1987.  The  extra 
press  equipment,  plus  inserting 
equipment,  has  already  been  ordered. 

The  building,  rather  than  being  con¬ 
structed  in  phases,  is  now  set  to  be 
done  in  one  piece.  Construction  is 
already  underway  on  a  20-acre  site 
near  downtown  Minneapolis. 
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Kodak  earnings 
fell  64%  in  1985 

Eastman  Kodak  Co.  earnings 
dropped  64%  in  1985  on  sales  of 
$10.63  billion,  about  the  same  as  in 
1984. 

The  company  reported  earnings  of 
$332  million  for  the  year,  compared 
with  $923  million  the  year  before. 

About  half  the  decline  was  attrib¬ 
uted  to  losses  stemming  from 
Kodak’s  forced  withdrawal  from  the 
instant  camera  business  following  a 
suit  by  Polaroid. 

Earnings  per  share  fell  from  $3.80 
to  $1.46. 

Boise  Cascade 
builds  new 
paper  facility 

Boise  Cascade  Corp.  has  begun 
construction  of  a  $6.6  million  center 
for  paper  research  and  development 
in  Portland,  Oregon. 

The  39,000-square-foot,  two-story 
building  will  house  a  research  and 
development  staff  of  65,  compared 
with  the  current  staff  of  39. 

The  facility,  scheduled  for  occu¬ 
pancy  in  the  fall  of  1986,  will  replace  a 
group  of  buildings  adjacent  to  a  com¬ 
pany  mill  in  Vancouver,  Wash. 

GSI  donates  system 

The  Gerber  Scientific  Instrument 
Co.  of  Hartford,  Conn.,  has  donated 
an  AutoPrep  5000  System  to  the  Chi¬ 
cago  Graphic  Arts  Institute. 

The  sophisticated,  computerized 
prepress  system  will  be  used  for 
training  color  strippers. 

Compugraphic 

reorganizes 

Compugraphic  Corp.  has 
announced  a  reorganization  that 
moved  David  E.  Costa  from  vice 
president  and  general  manager  of  the 
newspaper  systems  division  to  vice 
president  of  corporate  and  product 
planning. 

The  reorganization  focused  on  the 
consolidation  of  the  company’s 
equipment  group  into  the  corporate 
structure. 

Carl  E.  Dantas,  president  and  chief 
executive  officer,  said  the  position  of 
executive  vice  president,  held  by  De¬ 
ward  F.  Manzer,  was  discontinued. 


and  Manzer  would  stay  on  “for  some 
period  of  time”  as  a  consultant. 

Also,  John  M.  Duker,  formerly  vice 
president  of  international  marketing, 
was  named  senior  vice  president  of 
sales  and  marketing. 

Two  firms  fill 
the  Teleram  void 

Two  companies  have  stepped  in 
where  the  now  defunct  Teleram  Com¬ 
munications  Corp.  of  White  Plains, 


N.Y.,  left  off  after  its  bankruptcy  last 
year. 

The  Sombers  Group  Inc.,  a  sup¬ 
plier  of  computerized  publishing  sys¬ 
tems,  and  Channel  Group  Inc., 
formed  by  former  Teleram  president 
Charles  Satuloff  and  other  company 
executives,  will  supply  the  Teleram 
Star*Link,  a  remote  entry  computer 
storage  and  forwarding  system  whose 
rights  were  bought  by  Channel. 

Star*Link  is  designed  for  news 
bureaus  to  share  files  and  transmit 
stories. 
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Public  relations 

(Continued  from  page  19) 

A  western  New  York  state  daily  reported,  “We  must 
rely  on  published  information,  either  from  trade  journals 
or  our  own  files  because  PR  firms  often  don’t  return  calls 
for  days  —  well  after  our  deadline.” 

A  Tennessee  editor  commented  on  the  “lack  of 
response  I  get  when  I  call  a  PR  firm  that  handles  most  of 
the  access  to  a  large  company.  If  I  don’t  have  an  account 
executive’s  name,  I  might  as  well  not  even  make  the  call, 
I  never  hear  back,  no  matter  how  many  times  I  try.” 

Another  bugaboo  of  the  business  editor  is  the  “no 
comment”  response. 

Ed  Waters  of  the  Frederick,{Md.)  News  Post,  circula¬ 
tion  14,000,  reported  that  while  he  always  tries  to  get  the 
company  side  of  the  occasional  negative  story  he  does, 
local  company  spokesperson  become  non-responsive 
when  there  is  controversy,  forcing  him  to  deal  with  head¬ 
quarters  types  who,  for  the  most  part,  are  unresponsive  or 
offer  vague  responses. 

“I  hope  surveys  like  yours  will  remove  some  of  the 
paranoia  the  corporate  world  has  concerning  the  press  and 
open  up  two-way  communications  in  bad  times  as  well  as 
in  good.” 

Sam  Earle  of  the  Trenton  (N.J.)  Times  feels  that  ques¬ 
tions  about  good  and  bad  press  releases  are  oxymoronic. 

“All  press  releases  are  one-sided  by  their  very  nature 
and  therefore  bad,  despite  the  fact  that  they  serve  a  neces¬ 
sary  purpose.” 

In  commenting  on  bad  agencies,  he  said  only  one  stands 
out  in  his  memory  —  a  New  Jersey  firm  which  has  “a 
penchant  for  stuffing  half  a  dozen  unrelated  releases  into 
the  same  envelope,  with  multi-take  releases  folded  in  such 
a  way  that  each  page  must  be  unfolded  separately. 


“When  we  have  attempted  to  call  the  contact  person  at 
the  agency,”  he  added,  “we  are  told  that  the  person 
handling  that  account  is  on  vacation  or  otherwise  absent 
and  no  one  else  knows  anything  about  it.  This  outfit  rates  a 
negative  5.  Every  other  PR  department  or  PR  company  I 
have  dealt  with  enjoys  the  status  of  anonymous  medio¬ 
crity,  which  means  they  generally  do  their  jobs.” 

Despite  complaints,  most  business  editors  are  ever 
ready  to  praise  PR  organizations  which  have  served  them 
well. 

In  the  open-ended  portion  of  the  survey,  they  reported 
some  150  instances  of  positive  response  or  performance 
by  PR  people,  or  an  average  of  almost  one  per  respondent. 

Singled  out  the  most  often  for  positive  comments  was 
AT&T,  followed  very  closely  by  IBM.  Merrill  Lynch  was 
the  most  frequently  named  brokerage  house.  The  National 
Association  of  Realtors,  which  was  not  listed  in  the  survey 
questionnaire,  was  the  trade  association  most  frequently 
mentioned. 

Hill  &  Knowlton,  the  only  agency  to  receive  a  signifi¬ 
cant  number  of  mentions  for  providing  excellent  material 
was  also  the  most  recognized  by  name  among  the  nine  PR 
firms  listed.  All  of  the  agencies  listed  were  acknowledged 
as  being  major  sources  by  only  a  handful  of  the  participat¬ 
ing  editors  and  writers.  Finishing  in  second  and  third  place 
in  the  agency  category  were  Burson-Marsteller  and  Carl 
Byoir. 

In  terms  of  dealing  with  agencies,  as  opposed  to  merely 
sorting  releases,  Rick  Jensen,  city  editor  of  the  16,000 
circulation  Fairfield  (Calif.)  Daily  Republic,  who  doubles 
as  business  editor,  gave  an  overview  that  summed  up 
comments  of  many  of  his  peers. 

“When  we  deal  with  them,  many  provide  us  with  every¬ 
thing  we  need.  Others  do  not  (about  a  70-to-30,  good-to- 
bad  ratio). 

“Bad  PR  agencies  do  not  return  calls,  refuse  to  answer 
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questions,  give  us  the  run  around, 
refer  us  to  other  agencies.” 

He  said  that  when  he  deals  with 
those  agencies  who  are  wise  enough 
to  cater  to  the  need  for  localized  infor¬ 
mation  his  requests  or  responses  are 
dealt  with  efficiently. 

More  detailed  information  is 
desired  by  John  L.  Klucina,  busi¬ 
ness/economics  editor  of  the  Albany, 
(NY)  Times  Union  and  Knickerbock¬ 
er  News.  He  was  the  only  editor  sur¬ 
veyed  to  indicate  an  interest  in  receiv- 
ing  more  complex  material  — 
corporate  lOK’s  and  other  filings  with 
the  Securities  and  Exchange  Com¬ 
mission  (SEC). 

At  the  other  side  of  the  spectrum, 
Scott  Timmons,  “staff  writer,  AKA 
business  editor”  of  the  Hanford, 
(Calif)  Sentinel,  circulation  15,000, 
says  he  left  a  lot  of  blanks  in  his  ques¬ 
tionnaire  because  “I  deal  very  little 
with  the  traditional  mainstays  of  busi¬ 
ness  reporting.  .  .  Wall  Street  news, 
stocks  and  bonds  and  major  corpora¬ 
tions. 

“My  job  as  ‘business  editor’  is  one 
of  those,  here-you-do-it  kind  of 
assignments  on  a  small  paper  that  can 
fall  on  anyone  regardless  of  how  little 
business  training  or  experience  he  has. 
I  haven’t  any  —  I’m  the  education 
writer. 

“My  weekly  two  business  pages 
are  supposed  to  be  devoted  to  local 
retail  and  manufacturing  interests. 

“The  biggest  firm  in  the  country  is 
Armstrong  rubber  headquartered  in 
New  Haven,  Conn. ,  and  their  PR  peo¬ 
ple  are  pretty  good  about  returning 
phone  calls  and  providing  regular 
press  releases  about  the  company. 

“Large  banks  with  local  branches 
are  also  pretty  good  about  getting  me 
press  releases  about  promotions  an 
earnings  reports. 

“Some  behemoths,  like  Sante  Fe 
Southern  Pacific,  need  a  couple  of 
phone  calls  before  I  get  any  real  infor¬ 
mation  because  their  press  releases 
are  more  on  the  puff  side.” 

Torstar  reports 
profit  hike 

Torstar  Corp.  announced  its  net 
income  for  1985  totaled  $50.1  million, 
or  $3.05  a  share,  up  from  $20.3  mil¬ 
lion,  or  $1.46  a  share,  in  1984. 

Revenues  last  year  rose  to  $712.3 
million  from  1984’s  figure  of  $619.4 
million. 

Torstar’s  Newspaper  publishing 
and  printing  division  saw  its  revenues 
rise  in  1985  to  $377.2  million  from 
$327.2  million  in  1984.  The  division’s 
operating  profit  rose  to  $49.3  million 
in  1985,  compared  to  $47.2  million  in 
1984. 


Tennessee  daily  celebrating  100th  birthday 


In  honor  of  its  centennial  anniver¬ 
sary  on  Dec.  23,  1986,  the  Knoxville 
(Tenn.)  News-Sentinel  has  planned  a 
year-long  festival  of  events. 

The  celebration  officially  began 
when  the  News-Sentinel  sponsored 
the  Knoxville  Chamber  of  Com¬ 
merce’s  monthly  “Business  After 
Hours,”  where  local  business  execu¬ 
tives  from  throughout  the  city  were 
given  the  chance  to  mingle  with  other 
executives  in  an  informal  environ¬ 
ment. 

Approximately  750  people 
attended  the  reception,  which  fea¬ 


tured  an  information  booth  highlight¬ 
ing  the  various  activities  planned  for 
the  year.  A  10-minute  video  which 
chronicles  the  history  of  the  newspa¬ 
per  was  played. 

Throughout  the  year,  22  scheduled 
events  will  focus  on  the  newspaper’s 
100  years  of  service.  The  feature 
event,  however,  will  be  a  country 
music  concert  slated  for  April  3,  at  the 
Knoxville  Civic  Auditorium.  Pro¬ 
ceeds  from  the  concert  will  be  used  to 
construct  a  park  and  monument  hon¬ 
oring  Knoxville’s  contribution  to 
country  music’s  heritage. 


®  1966  United  Faeture  Syndtcata.Inc. 
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Comic  child  not  as  menacing  as  before 

Cartoonist  Hank  Ketcham  says  the  title  character  in  ‘Dennis 
the  Menace’  —  which  just  turned  35  —  has  mellowed  a  bit 


By  David  Astor 

“Dennis  the  Menace”  has  one  of 
the  most  recognizable  titles  in  com¬ 
ics,  but  Hank  Ketcham  wouldn’t 
mind  dropping  the  last  two  words. 

“Maybe  Dennis  is  a  pain  in  the 
neck,  but  he’s  not  menacing,”  stated 
the  cartoonist,  whose  panel  turned  35 
on  March  12. 

This  was  not  the  case  when  “Den¬ 
nis”  started  in  1951.  Back  then, 
recalled  Ketcham,  his  cartoon  kid 
was  indeed  “menacing”  and  “antiso¬ 
cial.”  But  he  added  that  Dennis  —  as 
well  as  his  comic  parents  —  “soft¬ 
ened”  over  the  years  and  became 
more  three-dimensional. 

There  have  been  other  changes  in 
the  panel  as  well.  The  clothing  styles, 
furnishings,  appliances,  toys,  and 
other  objects  in  “Dennis”  have  been 
updated  over  the  years  —  with 
Ketcham  often  referring  to  Sears 
catalogs  in  his  efforts  to  stay  current. 
These  catalogs  were  especially  help¬ 
ful  when  the  cartoonist  lived  in  Swit¬ 
zerland  between  1959  and  1977. 

And  Ketcham,  who  is  now  a  Cali¬ 
fornia  resident,  feels  his  art  has 
improved  over  the  decades.  Looking 
back  on  his  early  “Dennis”  efforts, 
Ketcham  said  he  wonders  “why  edi¬ 
tors  would  buy  junk  like  that!” 

Buy  it  they  did,  though.  Only  18 
newspapers  signed  “Dennis”  at  its 
debut,  but  the  “Dennis”  client  list 
rose  rapidly  soon  after  that.  (The 
comic  now  has  over  1 ,0(X)  subscribers 
worldwide,  according  to  News  Amer¬ 
ica  Syndicate.)  And  Ketcham 
received  early  recognition  from  his 
peers,  winning  the  National  Cartoon¬ 
ists  Society’s  1952  Reuben  Award  as 
“Outstanding  Cartoonist  of  the 
Year.” 

“Dennis”  was  not  only  a  success  in 
newspapers.  A  live-action  television 
show  aired  between  1959  to  1963,  and 
there  have  been  about  40  paperback 
collections,  a  number  of  comic  books, 
theme  parks  in  Monterey  and  other 
locales,  and  posters  for  organizations 
such  as  the  Red  Cross,  Unicef,  and 
Boy  Scouts  of  America.  Ketcham 
also  illustrated  Sears  Christmas  cata¬ 
logs  for  five  years. 

Coming  this  fall,  said  Ketcham,  will 


WORDS  TO  FILLTHENEWSR^PER  EVERYDAY?" 

Hank  Ketcham  with  a  1986  'Dennis  the 
Menace'  episode  (above)  and  his  first 
panel  in  1951 . 


be  an  animated  “Dennis”  tv  show  for 
airing  on  weekdays  after  school. 
There  are  also  plans  for  another  live- 
action  series  and  a  musical  comedy. 

Ketcham,  who  turned  66  on  March 
14,  recalled  that  all  this  started  back  in 
1950.  The  cartoonist’s  first  wife  Alice 
came  up  to  him  one  day  in  a  state  of 
exasperation  and  said,  “Henry,  your 
son  is  a  menace!”  Their  child’s  name 
was  Dennis,  and  suddenly  Ketcham 
had  the  title  and  concept  for  a  news¬ 
paper  panel. 

The  cartoonist  recalled  that  being 
identified  with  a  comic  character  was 
not  always  easy  for  his  son.  “Well- 
meaning  adults  would  pat  him  on  the 
head,”  said  Ketcham,  “and  ask, 
‘What  are  you  going  to  tell  Mr.  Wilson 
tomorrow?”’ 

Indeed,  Dennis  Ketcham  shared 
the  same  first  name  as  Dennis  Mitch¬ 
ell  and  a  somewhat  similar  appear¬ 
ance.  But  the  cartoonist  said  those 
were  basically  the  only  things  the  two 
had  in  common.  (And  the  real-life 
Dennis,  of  course,  got  older  while  the 
fictional  one  stayed  in  kindergarten. 
“Every  birthday  is  his  sixth,” 
explained  Ketcham.  “He  blows  the 
candles  out  on  the  cake  and  he’s  five 
again!”) 


^'ibu  BiOH'r  CATCfl  us  I  UJb  kam  outa  sas  !  " 

The  cartoonist  stated  that,  rather 
than  drawing  on  his  own  family 
experiences,  he  thought  up  “Dennis” 
ideas  in  his  head  and  also  used  mate¬ 
rial  submitted  by  freelance  gagwrit- 
ers.  The  cartoonist  still  works  this 
way. 

Although  Ketcham  did  not  directly 
model  the  Mitchells  or  the  situations 
in  “Dennis”  on  his  own  family,  he 
said  a  major  reason  for  the  humor 
panel’s  extended  popularity  has  been 
the  way  it  reminds  readers  of  their 
own  —  or  neighbors’  —  families. 
Ketcham  observed  that  his  comic  is 
basically  “realistic,”  with  no  “super- 
intelligent”  kids  or  talking  animals. 


34 


EDITOR  &  PUBLISHER  for  March  22,  1986 


Nineteen-fifty-one  was  Bobby  Thom¬ 
son's  year  when  it  come  to  swinging 
bats,  but  Dennis  Ketchom  also  wielded 
some  lumber  bock  then.  He  is  shown 
with  his  father  Honk  and  mother  Alice. 

Not  that  Ketcham  dislikes  con¬ 
versing  creatures.  He  is  a  big  admirer 
of  late  “Pogo”  creator  Walt  Kelly, 
and  also  loves  the  work  of  Gus  Arriola 
(“Gordo”)  and  the  late  Virgil  Partch 
(“Big  George”).  Current  cartoonists 
that  Ketcham  enjoys  include  Lynn 
Johnston  (“For  Better  or  For 
Worse”)  and  Jim  Unger  (“Her¬ 
man”),  both  of  whom  are  distributed 


by  Universal  Press  Syndicate. 

In  general,  Ketcham  thinks  the  art¬ 
work  in  present-day  comics  is  “disap¬ 
pointing.”  He  blamed  newspaper 
publishers  more  than  cartoonists  for 
this,  noting  that  strips  and  panels  are 
not  given  enough  space.  “I  deplore 
this  trend,”  declared  Ketcham.  “It’s 
not  encouraging  young  talent  to  get 
into  the  profession.” 

Ketcham  got  into  cartooning  as  a 
very  young  man  —  becoming  an  ani¬ 
mator  at  Walter  Lantz  Productions, 
Universal  Studios,  in  1938.  He  then 
joined  Walt  Disney  Productions  in 
1939,  and  ended  up  working  on  Pinoc- 
chio,  Fantasia  and  other  projects. 

The  Seattle  native  subsequently 
served  in  the  Navy  during  World  War 
II.  (He  later  did  a  comic  for  King 
Features  Syndicate  that  starred  a 
Navy  man.  “Half  Hitch”  ran  from 
1971  to  1975.)  Ketcham  then  worked 
as  a  freelance  magazine  cartoonist 
from  1946  to  1951,  and  appeared  in 
publications  such  as  the  Saturday 
Evening  Post  and  New  Yorker. 


Woman  one  of  Reuben  nominees 


“For  Better  or  For  Worse”  creator 
Lynn  Johnston  of  Universal  Press 
Syndicate  has  become  the  first  woman 
ever  nominated  for  the  Reuben 
Award  as  “Outstanding  Cartoonist  of 
the  Year.” 

National  Cartoonists  Society  mem¬ 
bers  will  choose  among  Johnston, 
“The  Far  Side”  creator  Gary  Larson 
of  Universal,  and  “Garfield”  creator 
Jim  Davis  of  United  Feature  Syndi¬ 
cate.  The  winner  will  be  announced 
during  the  40th  annual  NCS  awards 
dinner  April  19  at  the  National  Press 
Club,  Washington,  D.C. 

Ten  category  award  winners  will 
also  be  named  at  the  event.  The 
categories  and  nominees  with  a  news¬ 
paper  connection  are: 

•  Humor  strips:  Johnston,  Davis, 
and  “Cathy”  creator  Cathy  Guise- 
wite  of  Universal. 

•  Syndicated  panels:  Larson, 
“Ripley’s  Believe  It  or  Not”  car¬ 
toonist  Walter  Frehm  of  King  Fea¬ 
tures  Syndicate,  and  Bud  Warner, 
who  assists  “The  Family  Circus” 
creator  Bil  Keane  of  Cowles  Syndi¬ 
cate. 

•  Story  strips:  “Gasoline  Alley” 


cartoonist  Dick  Moores  of  Tribune 
Media  Services,  “Dick  Tracy”  car¬ 
toonist  Dick  Locher  of  TMS,  now- 
retired  “Brenda  Starr”  creator  Dale 
Messick  (others  currently  do  the  TMS 
comic),  and  “Captain  Easy”  car¬ 
toonist  Bill  Crooks  of  Newspaper 
Enterprise  Association. 

•  Editorial  cartoons:  Jim  Borgman 
of  the  Cincinnati  Enquirer  and  King, 
Doug  Marlette  of  the  Charlotte 
Observer  and  King,  and  Don  Wright 
of  the  Miami  News  and  TMS. 

•  Sport  cartoons:  Murray  Older- 
man  of  NEA,  Bill  Gallo  of  the  New 
York  Daily  News,  Clyde  Schmidt  of 
the  Hayward  (Calif.)  Review,  and 
Pierre  Bellocq  of  the  Racing  Form. 

•  Special  features:  “Prince  Val¬ 
iant”  cartoonist  John  Cullen  Murphy 
of  King,  Mad  magazine  cartoonist 
Mort  Drucker  (who  also  draws 
“Benchley”  for  Cowles),  and  Play¬ 
boy  “Cruiser”  cartoonist  Chris 
Browne  (who  assists  his  father  Dik  on 
the  King-distributed  “Hagar  the  Hor¬ 
rible”). 

Other  categories  include  advertis¬ 
ing  and  illustration,  animation,  comic 
books,  and  magazine  gags. 


As  for  his  educational  background, 
Ketcham  likes  to  say  he  graduated 
from  the  “University  of  Walt  Dis¬ 
ney.”  The  cartoonist  also  attended 
the  University  of  Washington,  where 
he  was  an  art  major  and  drama  minor. 

Ketcham,  who  did  some  acting  in 
his  school  days,  said  a  theatrical 
background  can  be  very  helpful  to  a 
cartoonist.  He  stated,  “You  become 
the  stage  director,  lighting  director, 
furniture  designer  —  and  the  actor 
for  each  character  you  draw.” 

How  long  will  Ketcham  keep 
directing,  designing,  and  drawing 
“Dennis”?  The  cartoonist  —  who 
works  weekdays  from  8:30  a.m.  to  5 
p.m.  (and  likes  to  play  golf  on 
weekends)  —  said  he  has  no  idea.  He 
noted  that  doing  the  same  comic  with¬ 
out  a  break  for  35  years  can  be  some¬ 
what  “confining,”  but  added  that  he 
still  enjoys  it. 

One  thing  Ketcham  is  looking  for¬ 
ward  to  is  bringing  Dennis’  grand¬ 
father  back  into  the  panel.  This  char¬ 
acter,  said  the  cartoonist,  has  a  very 
similar  personality  to  his  grandson. 

Whenever  he  does  stop  working  on 
“Dennis,”  Ketcham  said  his  two 
assistant  artists  —  Karen  Donovan 
and  Ron  Ferdinand  —  could  take  it 
over.  They  already  do  the  Sunday 
strips. 


EXPO  86 
SPECIAL 
TRAVEL 
PACKAGE. 

ft  » 


Philadelphia  editor  doing  column 


Our  EXPO  86  DESTINATION 
TRAVEL  PACKAGE  gives  your  readers 
10  features  with  art  on  Expo  in  Van¬ 
couver.  It  tells  them  what  to  do  when 
they  get  there.  And  with  the  help  of 
our  travel  writers  Philip  Sousa, 

Evelyn  Kieran  and  a  host  of  others, 
your  readers  will  know  about  every- 
thing-from  Expo's  nightlife  to 
cruising  to  Expo  on  the  way  to 
Alaska. 

Order  today  by  calling  toll-free 
800-445-4555.  Alaska,  California, 
Hawaii  and  Canada,  call  collect  (619) 
293-1818. 


Philadelphia  Daily  News  senior 
editor  Chuck  Stone  is  now  writing  a 
column  for  Newspaper  Enterprise 


Association. 

The  weekly  feature  addresses  vari- 
(Continued  on  page  36) 
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ous  national  and  international  issues, 
focusing  on  how  they  affect  blacks. 

Stone’s  columns,  which  have 
appeared  in  the  Daily  News  for  over  a 
decade,  are  described  by  NEA  as 
“lively  and  controversial.”  He  has  — 

among  other  things  —  written  about 
South  Africa,  paid  tribute  to  Count 
Basie,  and  compared  President  Rea¬ 
gan  to  Minister  Louis  Farrakhan. 

The  columnist  is  also  host  of  the 
Philadelphia  television  show  Day¬ 
break,  professor  of  English  at  the 
University  of  Delaware,  and  author  of 

three  books.  In  addition.  Stone  has 
been  a  CARE  representative  in  Egypt 
and  India;  a  Today  Show  commenta¬ 
tor;  an  editor  of  newspapers  in  New 
York,  Chicago,  and  Washington, 
D.C.;  and  a  successful  mediator  in  a 
tense  hostage  crisis  at  Graterford 
Prison  in  Pennsylvania  in  1981. 

Settlement  reached  in  Bay  Area  exclusivity  lawsuit 

Tribune  will  be  able  to  buy  more  of  the  features  it  wants 


By  M.L.  Stein 

An  out-of-court  settlement  has 
been  reached  in  the  Oakland  Tri¬ 
bune's  antitrust  suit  against  the  San 
Francisco  Chronicle  and  San  Fran¬ 
cisco  Examiner  over  syndicated  fea¬ 
tures,  the  Tribune  announced. 

Filed  in  December  1983,  the  U.S. 
District  Court  suit  charged  the  two 
San  Francisco  dailies  with  violation 
of  the  Sherman  and  Clayton  Antitrust 
Acts  by  illegally  holding  exclusive 
rights  to  about  115  syndicated  fea¬ 
tures  in  the  Bay  Area. 

Under  the  agreement,  the  Chroni¬ 
cle  agreed  not  to  enforce  against  the 
Tribune  exclusive  contract  rights  it 
holds  on  syndicated  material, 
according  to  a  Tribune  spokesperson. 
The  settlement  allows  the  Tribune  to 
buy  such  features  as  “Peanuts”  (by 
Charles  M.  Schulz  of  United  Feature 
Syndicate),  “Garfield”  (by  Jim  Davis 
of  United),  “Doonesbury”  (by  Garry 
Trudeau  of  Universal  Press  Syndi¬ 
cate),  and  “Cathy”  (by  Cathy  Guise- 
wite  of  Universal). 

At  the  time  of  the  suit,  the  Tribune 
also  charged  that  the  San  Francisco 
dailies  blocked  it  from  obtaining  col¬ 
umnists  such  as  George  Will  (of  the 
Washington  Post  Writers  Group), 


\  ^ 

SL\\  \ - KIDS  LOVE 

X  KING  TOT 

PRE-TESTED!  9  of  10  kids  would  read 
KING  TOT  in  their  newspaper. 

Ask  for  samples  &  survey  data. 
Available  dally  &  Sunday 

DAVY  ASSOCIATES  714-496-1025 
34192  Violet  Lantern,  Dana  R.,  CA  92629 


William  F.  Buckley  Jr.  (of  Universal), 
and  Abigail  Van  Buren  (of  Universal^ 

“Our  readers  wanted  and  deserved 
the  best  syndicated  features  and  we 
committed  ourselves  to  obtaining 
them,”  said  Tribune  editor  and  presi¬ 
dent  Robert  C.  Maynard.  “With  (the) 
settlement,  we’ve  accomplished 
everything  we  set  out  to  do  by  filing 
the  lawsuit. 

“But  this  has  been  an  arduous 
course  to  success.  It  cost  many  hours 
of  hard  work  and  hundreds  of  thou¬ 
sands  of  dollars  in  legal  expenses. 
Both  sides  were  motivated  to  settle  by 
the  realization  we  would  spend  mil¬ 
lions  before  the  matter  was  resolved 
through  litigation.” 

Maynard  added  that  he  and  Chroni¬ 
cle  president  and  publisher  Richard 
T.  Thieriot  “devoted  long  hours  to 
reach  this  settlement,  which  we 
believe  to  be  in  the  best  interests  of  all 
parties.” 

According  to  Maynard,  the  agree¬ 
ment  includes  a  release  schedule. 
Any  three  syndicated  features  of  the 
Tribune’s  choosing  were  to  be 
released  immediately  and  three  more 
will  be  released  each  few  months 
thereafter. 

No  cash  changed  hands  under  the 
agreement,  each  side  will  pay  its  own 
legal  expenses,  and  there  was  no 
admission  of  wrongdoing  by  either 
party. 

Maynard  said  the  settlement  came 
as  the  Tribune  finished  its  21st  con¬ 
secutive  month  of  increase  home- 
delivery  growth.  He  added  that  a  1985 
Simmons-Scarborough  study  showed 
the  Tribune  to  be  the  most  widely 
read  newspaper  among  papers  circu¬ 
lating  in  the  East  Bay. 

Thieriot  said  the  Chronicle’s  settle¬ 
ment  did  not  in  any  way  change  the 
paper’s  position  on  the  issue  of  exclu¬ 
sivity.  “This  widespread  practice  has 
long  been  one  of  the  means  by  which 
regional  newspapers  better  provide 
unique  and  distinctive  products,”  he 
stated. 


The  Chronicle  executive  said  the 
reasons  for  the  settlement  were 
“largely  financial.”  He  added  that  the 
settlement  proposed  by  Maynard 
“was  very  sensitive  relative  to  the 
extreme  litigation  costs  which  lay 
ahead.” 

Roy  Ingram,  general  counsel  for 
the  Chronicle  Publishing  Company, 
said  the  settlement  contained  a  provi¬ 
sion  that  the  Chronicle  would  not 
relinquish  the  right  to  any  additional 
features  if  Maynard  or  his  family  were 
to  give  up  control  of  the  Tribune 
within  five  years. 

“This  was  not  a  settlement  that  was 
hammered  out  by  lawyers,”  Ingram 
reported.  According  to  the  attorney, 
Maynard  approached  Thieriot  at  a 
convention  in  Santa  Barbara  with  a 
proposal  for  a  settlement  and  the  two 
continued  talking  from  that  point. 

Tribune  executive  editor  Roy  Aar¬ 
ons  said  that,  although  the  paper’s 
discussions  of  new  features  with  syn¬ 
dicates  was  still  continuing,  “it’s  safe 
to  say  our  readers  can  expect  exciting 
new  additions  to  the  Tribune  within 
the  next  several  weeks.” 


‘Bloom  County’  delay 

Because  of  unexpected  problems 
with  cartoonist  Berke  Breathed’s 
anticoagulant  medication,  the 
Washington  Post  Writers  Group  has 
rolled  back  the  resumption  of  “Bloom 
County”  for  a  week. 

The  daily  strips  will  start  again 
March  31,  according  to  WPWG,  and 
the  Sunday  episodes  April  20. 

WPWG  has  been  distributing  old 
“Bloom”  comics  while  Breathed 
recovers  from  his  January  plane  acci¬ 
dent  (see  E&P,  February  1). 

During  his  29-day  stay  in  an  Albu¬ 
querque  hospital.  Breathed  received 
over  100  bouquets,  600  cards,  and 
messages  from  people  like  Mario 
Cuomo,  Ted  Koppel,  Barry  Manilow, 
and  Diane  Sawyer. 
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chaos  in  the  budget  process  early  in 
the  Reagan  administration.  The  story 
even  stunned  people  in  Congress  and 
the  bureaucracy.  They  had  heard 
reassuring  presidential  rhetoric  about 
budget  planning  and  suddenly  were 
shown  heated  disputes  over  figures, 
accompanied  by  fumbling  and  uncer¬ 
tainty. 

The  Greider  article,  done  for  a 
magazine,  but  widely  excerpted  in 
newspapers,  showed  how  administra¬ 
tion  packagers  can  create  “an  appear¬ 
ance  of  calm  deliberation  and  deci¬ 
siveness”  in  the  media  where  there 
really  is  chaos. 


White  House 
correspondents  should 
be  encouraged  to  push 
beyond  daily 
pronouncements  and 
briefings. 


Greider  concluded  that  by  relying 
so  much  on  official  spokesmen  and 
background  briefings,  reporters 
impart  a  false  sense  of  order  and  orga¬ 
nization  to  government.  He  suggested 
we  could  show  more  of  the  “hapha¬ 
zard  reality”  of  what  goes  into  policy- 
making. 

Our  job  is  to  get  inside  the  govern¬ 
ment  officials’  world.  We  do  it  with 
entertainers,  athletes,  even  criminals, 
so  why  not  with  our  biggest  story? 

Because  the  officials  won’t  open  up 
their  world,  some  newspeople  will 
say.  They  wouldn’t  have  a  choice  if 
we  pushed  harder  to  show  the  public 
what  it  could  learn  beyond  the  pres¬ 
idential  mini-dramas  and  PR  pack¬ 
ages. 

We  could  illuminate  the  pressures 
in  the  system  that  White  House  plan¬ 
ners  themselves  are  caught  up  in  and 
so  create  a  more  genuine  understand¬ 
ing  of  their  limitations.  We  could 
probe  their  competence  and  effective¬ 
ness  beyond  the  in-fighting  and  self- 
serving  claims.  The  same  could  be 
done  on  other  government  beats. 

A  shift  to  such  reporting  won’t 
come  overnight.  Some  major  news 
organizations  are  doing  stories,  but 
more  in  the  media  need  reassurance 
that  resources  would  be  wisely 
expended  on  such  follow-up  coverage 
and  that  it  wouldn’t  bore  readers. 

To  perceive  how  this  kind  of 
reporting  can  be  made  interesting  and 
sell  newspapers  as  well,  editors  need 


to  better  understand  the  inner-work¬ 
ings  of  Washington.  They  need  the 
confidence  to  urge  correspondents  to 
break  away  from  the  herd  and  dig 
independently. 

My  university,  for  example,  is 
developing  a  center  on  the  press  and 
government  through  which  we  hope 
editors  can  learn  more  about  how  fed¬ 
eral  Washington  works  and  what  cor¬ 
respondents  must  go  through  to  cover 
it. 

No  one  knows  what  the  ultimate 
judgment  on  the  Reagan  White  House 
will  be.  But  we  should  not  have  to 
kick  ourselves  one  day  because  we 
missed  a  significant  side  of  the  story. 

The  more  we  explore  substance 
and  process,  the  less  the  president 
and  aides  can  shape  and  package 
presidential  news. 

Ben  Bradlee  of  the  Washington 
Post  has  called  daily  journalism  a  first 
rough  draft  of  history.  If  we  focus  on 
what  produces  the  real  successes  and 
failures,  we  will  sharpen  the  draft, 
provide  readers  a  more  rounded  pic¬ 
ture  of  this  administration’s  opera¬ 
tion,  and  give  historians  better 
material  upon  which  finally  to  judge 
the  Reagan  presidency. 

Syracuse  papers 
award  scholarship 

The  Syracuse,  N.Y.  Newspapers 
recently  presented  its  first  scholar¬ 
ship  to  a  high  school  student.  Christ¬ 
ine  Coney,  who  went  through  the  first 
year  of  the  paper’s  Minority  High 
School  Journalism  program,  received 
a  full  four-year  scholarship  to  Syra¬ 
cuse  University’s  S.I.  Newhouse 
School  of  Public  Communications. 


Students  pick 
newspapers  over 
television 


Despite  the  lure  of  television, 
newspapers  are  preferred  for  general 
news  information  by  the  40  national 
finalists  in  the  45th  annual  Westing- 
house  Science  Talent  Search. 

Before  heading  to  Washington, 
D.C.,  for  the  final  judging,  the  high 
school  seniors  from  14  states  —  all 
pre-eminent  teenage  scientists  — 
were  asked  to  rank  their  preferences 
for  general  as  well  as  science  informa¬ 
tion. 

Newspapers  clearly  had  the  edge 
for  learning  about  national  and  inter¬ 
national  affairs,  as  50%  ranked  their 
local  newspapers  as  the  prime  source. 
Thirty-nine  percent  named  television, 
specifically  the  major  network  news 
programs,  and  1 1%  relied  on  popular 
weekly  news  magazines  such  as  Time 
and  Newsweek. 

For  news  about  what’s  happening 
in  science,  magazines  were  the  top 
choice  for  73%,  who  named  publica¬ 
tions  such  as  Science,  Scientific 
American,  Science  News,  Discover 
and  Science  Digest.  The  science  sec¬ 
tions  of  major  newspapers  such  as  the 
New  York  Times  and  the  Los  Angeles 
Times,  were  cited  by  19%.  The 
remaining  6%  opted  for  tv  science 
programs,  with  “Nova”  winning 
almost  unanimously. 

Five  former  winners  of  the  com¬ 
petition  have  gone  on  to  win  Nobel 
Prizes. 


If  you’re  a  commercial  photography  buyer . . . 

“Q”  is  the  key  to  the  photo 
studio  that’s  best  for  you 

Commercial  photo  studios  that  have  earned  the 
PPof  A’s  prestigious  “Qualified  Photographic  Studio” 
rating  offer  top-quality  photographic  services,  busi¬ 
ness  experience  and  dependability . . .  backed  by  the 
Professional  Photographers  of  America,  Inc.  They’re 
a  select  group,  yet  members  are  located  worldwide. 

Not  every  studio  has  the  “Q”;  those  that  do  have  earned  it. 


For  a  free  copy  of  the  1985-86  “Directory  of  Qualified 
Photographic  Studios,”  clip  this  ad  to  your  letterhead 
and  mail  to: 

Jane  Shaffer,  Dept.  Q 

Prof.  Photographers  of  America,  Inc. 

1090  Executive  Way,  Des  Plaines,  IL  60018 


Next  time, 
look  for 
the 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


ACTION  UNES 

REAL  ESTATE 

MAKE  HELP-MATE  your  newspaper's 
consumer  action  line  column. ..for 
results.  For  14  years,  local  impact  at 
low,  syndicated  rates.  For  details,  write 
Fanning  Features,  Box  30836,  Bethes- 
da,  MD  20814  or  call  (301)  530-8752. 

FREE  SIX-WEEK  SUBSCRIPTION 
Spring  special — no  obligation 
human  interest  real  estate 
800-word  weekly  Q&A 

11th  year,  leading  dailies 

Winner  8  national  awards 

Box  18447,  Rochester,  NY  14620 
HOUSE  CALLS  -  (716)  473-4973 

CARTOONS 

EDITORIAL  CARTOONS  and  comment, 
Church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword 
puzzles,  humorous  cartoons,  other 
quality  features  for  the  weekly  editor 
(offset).  Mark  Morgan,  Inc,  PO  Box 
995,  Newnan  GA  30264; (404) 
253-5355. 

"HOW  TO  BUY  A  HOME"-13  week 
series;  Chicago  Tribune,  Post  Dispatch, 
Baltimore  Sun.  Great  timing-low  cost. 
Hyde  Park  Media,  PO  Box  48922, 
Chicago,  IL  60648.  (312)  967-7666. 

SPORTS 

SPORTS  columns  for  your  weekly  or 
small  daily  are  now  offered  by  former 
inside  Sports  writer.  For  details  and  free 
sample,  write:  SportStyle,  101  Hurd 
Ave.,  Stratford,  CT  06497. 

ANIMALS 

AWARD-WINNING  ANIMAL  COLUMN. 
Samples:  EARTHLINGS-Bennett,  513 
Lake  St.,  Crystal  Lake  IL  60014 
(815)455-4995. 

HEALTH 

CURRENT  AFFAIRS 

"We’re  living  longer,  we’re  retiring  from 
the  work  force  earlier  &  we’ve  more  time 
for  leisure  reading,  and  newspapers 
must  pay  more  attention  to  our  needs." 
So  writes  a  reader  to  "SENIOR  CLINIC" 
America’s  only  column  by  a  specialist 
physician  who  addresses  exclusively  the 
medical  problems  of  later  life.  Now  in 
6th  year.  (Featured  weekly  since  1982 
in  Rochester  NY  Democrat  &  Chroni¬ 
cle).  Take  a  free  trial  and  let  your  read¬ 
ers  decide.  Samples,  rates.  Dr.  Macln- 
nis,  HFM  Literary  Enterprises,  PO  Box 
30A  Edmonton,  Alberta,  Canada  T5J 
2J7,  (403)  973-2361. 

Award  winning  current  affairs  column. 
Bill  Wallace’s  weekly  feature  has  been 
around  a  long  time.  Why  be  without  it? 
Box  15,  Fraser,  NY  13753. 

HUMOR 

NEW  HUMOROUS  socio-political 
commentary.  Weekly  column.  Samples: 
Wordwright,  Box  291,  Fanwood,  NJ 
07023. 

MONEY 

MONEY  MATTERS:  Entertaining  invest¬ 
ment  column  for  family  newspapers. 
Informative  advice  from  a  25-year  veter¬ 
an  stockbroker  who  writes  about  real 
investment-consulting  experiences. 
Only  a  small  charge  for  600  words  on  a 
weekly  or  bi-weekly  basis.  Call  Bob 
Engel  today  for  free  samples  of  the 
feature  the  makes  investing  fun. 

(202)  861-9700  or  (703)  525-7164. 

SCIENCE 

WEEKLY  SCIENCE  COLUMN  800 
words  plus  editorial  cartoon.  Concepts, 
profiles  precis,  reader  queries.  Relev¬ 
ant,  witty,  painless.  3rd  year.  Samples: 
Science  Syndicate,  PO  Box  5636,  Port¬ 
land,  OR  97228.  (503)  224-8338. 

ENTERTAINMENT 

"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th,  Temple,  TX  76501. 

CELEBRITY  INTERVIEWS,  movie 
reviews,  "Around  Entertainment"  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12tn  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

HOME  VIDEO  column  by  editor  of 
national  consumer  video  magazine. 
Reviews,  news,  etc.  Can  be  tailored  to 
your  needs.  Video  Beat,  4254  Old 
Topanga  Cyn.  Rd.,  Calabasas,  CA 
91302  (818)716-1486. 

Feature  Your  Feature  in 

“FEATURES  AVAILABLE” 

Run  your  ad  for  12,  26,  or  52 
issues 

to  increase  awareness 
while  benefiting  from  our  low 
contract  rates 

BOXING 

BOXING  -  Established  weekly  column 
of  boxing  commentary.  Well  written, 
provocative.  Excellent  offbeat  sports 
feature  about  controversial,  high  inter¬ 
est  subject  often  underestimated  by 
editors.  Will  cultivate  new  readership. 
Won’t  cost  much  in  space/money  for 
trial.  Samples.  Jon  Piper,  Sports  News 
Service,  44  Lufkin  Point  Rd.,  Essex, 
MA  01929.  (617)  768-7165. 

E&P  CLASSIFIEDS 

The  Industry's  Marketplace 

(212)  675-4380 
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ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

1 

MONTHLY  COMMUNITY  newspaper. 
Upper  income  market  in  SanJose,  Cal. 
Circulation  40,000-direct  mail. 
Typesetting  and  production  equipment 
on  premises.  Average  billing  $18,000 
per  issue.  Good  growth  rate.  UBI  Busi¬ 
ness  Brokers,  (408)  866-6686. 

John  E.  van  der  Linden 
Broker-Consultant  (712)  336-2805 
Box  275,  Spirit  Lake,  lA  51360 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 

Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 

4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 

Office:  (913)  236-5400 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 

Rod  Whitesmith,  (206)  892-7196 

Box  4487,  Vancouver,  WA  98662 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Krehbiel-Bolitho,  Inc., 
Robert  N.  Bolitho,  4210  Johnson  Drive, 
Suite  lOOA,  Fairway,  KS  66205 

Pacific  NW  Newspaper  Associates 

Rod  Whitesmith,  (206)  892-7196 

Box  4487,  Vancouver,  WA  98662 

PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 

PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 

SYD  S.  GOULD  &  COMPANY 

2111  Thomas  Drive 

Panama  City,  FL  32407 
(904)  234-1117 

Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 

1801  Exposition  -  Austin,  TX  78703 
(512)  476-3950 

SHOPPER  BROKER 

John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 

Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 
Serving  all  parts  of  the  country 

Appraisers  •  BROKERS  •  Consultants 

W.  B.  GRIMES  &  CO. 

Suite  501 

4000  Albemarle  St.,  NW 
Washington,  D.C.  20016 
(2(32)628-1133 

Serving  Publishers  since  1959. 

Over  300  newspapers  Sold. 

WAYNE  CHANCEY  CONSULTANTS 

PO  Box  86,  Headland  AL  36345 
(205)  693-2619 

E&P 

CLASSIFIEDS 

(212)  675-4380 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515. .No 
obligation  of  course. 

NEWSPAPERS  FOR  SALE 

ARIZONA  WEEKLY  community  tabloid, 
two  years  old,  circulation  25K,  sunny, 
booming  Phoenix  area.  Total  price 
$25,000.  (602)  938-2742.  PO  Box 
6034,  Glendale,  AZ  85312. 

Brokers  •  Consultants  •  Appraisers 
Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office:  (614)  889-9747 

PO  Box  798,  Dublin  OH  43017 
SERVING  THE  USA 

COUNTY  SEAT  WEEKY,  high  growth 
Texas  Gulf  Coast  region.  Asking  $210K, 
make  offer.  Health  forces  sale. 
PROFITABLE  Northwest  Texas  weekly, 
near  metro  area.  Asking  $70K,  includes 
building  Owners  moved,  must  sell.  We 
have  others,  free  list.  ATN,  Inc.,  Bill  or 
Ed  Berger,  1801  Exposition  Blvd., 
Austin,  TX  7B703,  (512)  476-3950. 

CONFIDENTIAL  PROFESSIONAL 
SERVICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  &^SSO- 
CIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. 

GROWING  FLORIDA  suburban  weekly. 
No  competition.  3500  paid,  just  turn¬ 
ing  profitable.  Second  class  permits. 
Carries  city  legals.  Good  penetration  of 
explosive  market.  Will  sell  paper  alone 
or  with  modern  building.  Paper  alone 
priced  less  than  ’B5  gross  of  $215,000 
in  stock  sale.  Terms.  Principals  only. 
Write  Box  9807,  Editor  &  Publisher. 

Fournier  Media  Service  Inc. 
Appraisal«Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 

Jim  Hail  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 

NEWSPAPERS  FOR  SALE 

Nassau  County,  New  York  established 
chain  of  seven  weeklies  in  prosperous- 
New  York  City  suburban  communities. 
Gross  projects  $500,000  for  1986  with 
greater  potential.  $400,000.  New  York 
Publishing  Corp.,  16  Driftwood  Drive, 
Port  Washington,  NY  11050,  (718) 
.445-9005. 

J.F.  HICKS  MEDIA  SERVICE 

31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 
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NEWSPAPERS  FOR  SALE  \  CIRCULATION  SERVICES  \ 


OWN  A  PRICE  OF  PARADISE— Weekly 
newspaper  &  graphics  arts  business  in 
Lahaina,  Maui,  Hawaii.  Surrounded  by 
white  sand  beaches,  cool  green  moun¬ 
tains.  Did  $215,000  in  '85,  on  track  to 
$300,000  this  year.  Computerized, 
own  typesetting  &  pasteup.  Asking 
$295,000.  Serious  inquires  only,  no 
phone  calls.  PO  Box  10427,  Lahaina, 
HI  96761. 


SEMI-WEEKLY 

Non-competitive  county  seat,  absentee 
owner,  management  available,  real 
estate  included,  $525,000  with 
$152,500  down. 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


SOUTHEASTERN  MICHIGAN  weekly 
tabloid  in  high  growth  area — projected 

1.5  billion  worth  of  new  business 
growth  in  next  five  years.  Adjudicated 
weekly  with  4  different  editions.  117 
years  old,  $500,000  gross  sales,  23K 
circulation.  Principals  only  $650,000. 
Box  9803,  Editor  &  Publisher. 

TOURIST  MAGAZINE  in  Orlando.  Flor¬ 
ida.  Currently  the  leading  area  tourist 
publication.  Business  run  from  home 
and  nets  $50,000  yearly,  one  man 
operation.  Price  $115,000.  Owner  will 
help  with  transition.  Write:  8226 
Sugarbush  Court,  Orlando,  FL  32819. 

NEWSPAPERS  WANTED 

PRIVATE  INVESTOR 
Is  interested  in  making  investment,  in 
newspaper  property  grossing  $750,000 
or  more,  with  or  without  shopper. 
Acquisition  or  part-ownership.  Manage¬ 
ment  to  remain  in  place  if  perferred. 
Write  to  Box  9828,  Editor  &  Publisher. 


PUBUCATIONS  WANTED 


PUBLISHER  of  newsletter-style 
specialty  publications  seeks  to  acquire 
similar  publications  with  growth  poten¬ 
tial.  Will  also  provide  venture  capital  for 
worthwhile  new  publishing  start-ups. 
Replies  confidential.  Write  Box  9770, 
Editor  &  Publisher. 


MANAGEMENT  SEMINARS 

SEMINARS  for  publishers  and  mana¬ 
gers.  How  to  negotiate  more  effectively. 
(17  years  experience  in  the  industry,  8 
years  Dow  Jones  management 
committees). 

Gilbert  Faulk 
Faulk  International 
2  Wall  Street 
New  York,  NY  10005 
(212)  619-5666 


INDUSTRY 


SERVICES 


CIRCULATION  SERVICES 

CIRCULATION  DIRECTORS  and 
Publishers:  No  Newspaper  is  too  large 
or  too  small  for  our  company  to  give  your 
circulation  a  boost.  Quality  new  orders 
at  an  affordable  price.  Write  or  call; 
you'll  be  glad  you  did!  Dan  Campbell 
and  Associates,  3468  Center  Road, 
#10B,  Brunswick,  OH  44212. 

(216)  225-7440. _ 

DAILIES,  WEEKLIES.  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


PROFESSIONAL  OFFERS  personalized 
services  in  single  copy  sales,  carrier 
development,  boy  crew  management 
(516)  588-2735. 

PROFESSIONALISM  IN  TELEPHONE  ! 
and  door-to-door  sales.  i 

Circulation  Development,  Inc.  I 
(314)625-2315 


TELEMARKETING  SALES  &  CONSUL¬ 
TANTS  for  the  newspaper  industry. 
“Quantity  With  Quality.”  Call  Teleforce 
(516)  794-1500. 


ENGINEERING  i 
INSTALLATIONS 

i  Dan-Bar  Industrial  Contractors 
I  We  move  and  install  new  and  used 
I  printing  press  equipment.  Electrical, 
I  Piping,  Rigging  Total  Turn  Key  Job. 
Contact  Daniel  L.  Barratta  (305) 
293-4985. 


I  CONSULTANTS  j 

i  S&M  CANADIAN  WEB  CONSULTANTS  1 
I  LTD.  Professionals  in  Web  pressroom 
I  equipment  and  personnel  evaluation.  I 
I  Maintenance  and  training  program, 

I  installations  and  repairs.  20  years 
'  experience.  Phone  (705)  673-6607. 


EQUIPMENT 


&  SUPPLIES 


I  COMPUTER  SOFTWARE 

NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
'  advertising  accounts  receivable  with 
I  billing  and  history  reporting,  accounts 
j  payable  and  payroll,  each  fully  inter- 
I  faced  to  general  ledger.  Turnkey  system 
I  includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  termi¬ 
nals,  printer  and  on-site  operator 
training. 

DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50,000+  $65,758-1- 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 

'  87401. 


1  PROBLEM  WITH  your  billing?  Our 
I  publisher  developed  packages  will  fit 
I  easily  into  your  office.  Single  or  multi¬ 
zone  versions  available  for  the  IBM  PC 
or  TANDY  microcomputers.  Our 
I  BASIC-400  starter  system  costs  under 
$6000.  This  includes  the  computer, 

I  printer  and  billing  software  for  up  to 
400  customers.  Call  or  write  to  Jim 
I  Sutton  or  Steve  Kuckuk,  Publisher 
!  Control  Systems,  223  W  5th,  Shawano 
Wl  54166;  (715)  526-6547. 


I _ COMPUTERS _ 

I  FOR  SALE 

!  New  twin  star  washout  unit  NAPP 
I  system  for  twin  star  plate  processor, 
j  Never  used.  For  more  details  call  Best 
I  Publishing  Co., (213)  548-4545. 

I  _ MAILROOM _ 


2  BALDWIN  108  Count-O-Veyors.  A.R. 
Dewar,  (818)  885-5995. 


CHESHIRE  for  newspapers.  BH  Ink  Jet 
Printer/labeller.  Raised  computer  floor¬ 
ing.  TXT  typesetters.  (703)  521-1089. 
Curtis. 
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_ MAILROOM _ 

•24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


FOR  SALE: 

Didde  Glaser/Kansa  inserting  machine. 
3  into  1.  Good  condition.  Good  supply 
of  spare  parts.  Can  be  seen  in  full  oper¬ 
ation.  Asking  $15,000.  The  Winchester 
Star,  Winchester,  VA. 

Ask  for  Al  Lowdermilk  or  Ken  Hockin 
(703)  667-3200. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Ed  Hels- 
ley;  (800)  527-1668  or  (214) 
357-0196. 


Ideal  plastic  wrap  (2)  like  new  1980 
vintage.  New  cost  $25,0(X)  each.  Aver¬ 
age  cost  to  operate  2  cents  a  bundle. 
Our  price  $12,500  each.  Immediately 
avaiblable.  IDAB  440  stackers 
$12,000  each.  Mid  America  Graphics, 
l-(BOO)  346-3026  ext.  965. 

NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  11-48P  INSERTER  WITH 
11  HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH 
FEATURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

Muller  227  and  227E  inserters. 

Sta  Hi  251,  257  and  IDAB  440  counter 
stackers. 

Cutler  Hammer  conveyor,  bottom  wraps 
and  pacers. 

Signode  and  Power  Strap  tying 
machines. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
PROVIDED. 

WANTED  TO  BUY:  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR  PLANT. 

Graphic  Management  Associates,  Inc. 
11  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  tyers.  (213)  256-4791. _ 

SHERIDAN  48P  8  into  1  remanufac¬ 
tured,  new  drive,  guaranteed.  Installed 
in  your  plant,  training  program 
included. 

Northeast  Industries 
(213)  256-4791. 


STA-HI  257S  and  257B  counter  stack¬ 
ers  including  spare  parts.  Available  for 
immediate  shipment.  Contact  Graphic 
Management  Associates,  Inc.,  11  Main 
St.,  PO  Box  55,  Southboro,  MA  01772. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


I  WE  HANDLE  all  types  of  wire  conveyors 
I  and  spare  parts.  Also  Nolan  Channel 
{  Flex  conveyors  and  spare  parts. 

I  Rollertop  conveyors,  all  sizes 
!  Bottom  wrappers 

I  Sta-Hi  251  &  257  S  stackers  stackers 
!  Baldwin  Count-0- Veyors  106's 
I  Truck  Loaders 
Sheridan  48P 
45*  90*  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
:  Muller  inserting  machine  mode  E227 
I  NORTHEAST  INDUSTRIES 
! _ (213)  256-4791 _ 


I  Editor  &  Publisher 
I  CLASSIFIED 
!  ADVERTISING 

! 

For  information 
call 

(212)  675-4380. 

i 

I  CAMERA  8,  DARKROOM 

I  CHEMCO  POWERMATIC  S2024 
^  process  camera.  20  %  to  500  %. 

I  Produces  top-quality  work. 

(619)  489-1901. _ 

SQUeeze  Lenses  for  SAU/TAB. 

Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. _ 


• 

SCANNERS 
4/COLOR  FOR 
NEWSPAPERS 

• 
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EQUIPMENT  &  SUPPLIES 


MISCELLANEOUS 


Bunn  Tying  Machine-Like  New 
Astro-Upright  Camera  18  x  22 
Amergraph  P-14  Pmt  Processor  (new) 
8'  Adjustable  Art  Table 
2-4'  Adjustable  Art  Tables 
2-Foster  12  Drawer  Files  18"x26” 
2-Art  Waxers 

Call  (515)424-6719.  Ask  for  Ron. 


HARRIS  V15A  web  offset  press.  4  units 
and  folder. 

AM  Varityper  phototjmesetting  equip¬ 
ment:  Comp/Set  3500  typesetter. 
Comp/Set  504  record/  playback 
module.  5404  offline  video  display 
terminal. 

53  newspaper  vending  machines. 

All  in  excellent  condition.  Priced  for 
quick  sale.  Call  (301)268-5673. 


NEWSPAPER  LAYOUT  SHEETS.  Print¬ 
ed  in  non-reproducing  blue.  Choose 
from  six  styles  (8-6  col  &  tab).  Call 
Marion  Color  Press,  PO  Box  9,  1009  N. 
Court,  Marion,  IL  62959  (618) 
997-9717. 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


COLOff  SEPARATIONS 


riGATNEIT 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


COMPUGRAPHIC  MDT  350  editing 
terminal  -  stores  99  formats,  17  defin¬ 
able  keys.  5  years  old,  prime  condition  - 
a  workhorse  for  straight  &  display  copy 
$2,600  (702)  847-(5222. 


DAVID  JOHN  COMPANY 
National  Equipment  Brokers 
"Buy  for  the  least" 

"Sell  for  the  most" 
(216)  562-5000 


DISCOUNT  PROCESSORS 
NEW  or  RECONDITIONED 
Call  Prepress  Production  Group  for  your 
PROCESSOR  NEEDS.... 

(216)  562-8140 


EDIT  7500  HR  (Without  Floppy  Disk), 
5yrs.,  $4500; 

EDIT  7700  II  HR,  Rev.  LD..  Ruling, 
$7250; 

EDIT  2750  II,  Rev  E,  $3000; 

CG  EDITWRITER  ICI,  $1000. 

BOB  WEBER.  (216)  831-0480. 

EDITWRITER  7500;  LR,  RevD;  7200; 
RC  Processor;  Library;  $6,950:  Comp 
IV  B,  HR;  Library;  $5,000;  Comp  I; 
$750.  DAVID  JOHN  (216)  562-5000. 


FOR  SALE— 2  Editwriters  7700  H.R. 
Rev  D  MCPO  $9,000—7500  L.R.  Rev 
D  MCP0-$7,500  In  daily  use.  Fonts 
optional.  Call  (813)  747-0084. 

LIKE  NEW  AM  VARITYPER 
6400-Digital  Preview  + ,  w/24  fonts 
5810-Image  Preview  +,  w/18  fonts 
5618-Image  Preview 
5414-w/Telecom 
2-4800's  w/Rules  Plus 
7100-Processor 

Call  (515)  424-6719.  Ask  for  Ron. 


riGATNEIT 

JOXOR 

Color  separations 

‘73 

■  up  to  8x10 

■  other  sizes  available 

■  introductory  offer 

■  laser-generated 

■  2-day  turnaround 

■  pre-press  services 

Call  317-664-6287 


PHOTOTYPESETTING 


AM,  CG  Rental/Purchase.  $  150/Month 
and  up.  Weber  (216)  729-2858. 


AM  VARITYPER  58b  typesetter,  double 
disk  drive.  Excellent  condition. 

AM  Varityper  4800  terminal,  28  types- 
izes,  16  style  on  line,  5Vi  to  74  point 

^^'(507)  526-7326  ask  for  Bill. 


BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
CG  parts  available.  Call  GRAPH-X  INC. 
(215)  439-1942. 


MCS  10  8400,  512K,  2  Terminals,  4 
Disk  Drives,  32  Fonts (jption,  ACI,  Rig., 
MCO,  160  Fonts,  $32,500; 

MCS  ACI,  $2500. 

BOB  WEBER.  (216)  831-0480. 

MCS  8400/8600  systems.  Buy,  sell 
and  broker.  Inland,  (800)255-6746. 


MERGENTHALER  Linotron  202  CRT 
typesetter  with  4-station  Mycro-Tek 
1100  news  system.  Under  service 
contract  since  new.  Cost  $50,000  new. 
Will  sell  now  for  $22,000. 
(619)489-1910. 


NEWSPAPER  ELECTRONICS  SYSTEM 
325,  8  Terminals,  (2)  80  Meg  Hard 
Disks,  ATP  Software,  $30,000; 
MYCRO-TEK  1100  FRONT  END,  (1) 
Terminal,  (1)  Floppy,  Class  Ad  S/W, 
Spare  Parts  Kit,  (2)  Unisetter  Drivers, 
$10,000. 

BOB  WEBER.  (216)  831-0480. 

TWO  CG  Videosetters  universal,  loaded, 
new  tube  in  one,  other  one  is  good; 
$6,750  for  one,  $12,000  for  both: 
Editwriter  $7,700;  Rev  D;  MCPO; 
$7,500. 

DAVID  JOHN  (216)562-5000. 

UNISETTER  HR,  High  S.N.,  $5500; 
DEK  For  Unisetter,  $1500; 

MDT  350,  TC  &  Format,  $2250. 

BOB  WEBER.  (216)  831-0480. 

USED  COMPUTYPE  equipment- 
Compustore  doublewide,  and  several 
terminals  including  format  terminals 
and  peripheral  equipment.  Call  Larry 
Carbonelli,  The  Daily  News,  Greenville, 
Ml  (616)754-9301. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 

COMPLETE  Varityper  Epics  front  end 
system:  310  control  unit,  (3)  314 
terminals,  5810  phototypesetter,  inter¬ 
face,  766  processor  and  6  type  discs. 
Excellent  price. 

Jeff  Byrd  (804)  288-5463. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

I  Nationwide  Brokers-10%  Sales 
I  Commission.  We  remove  the  risk  when 
I  buying  or  selling  between  individuals, 
j  Bob  Weber,  (216)831-0480 


CG  7200,  GC  with  30  strips,  etc.,  also: 
COMPUWRITER,  GC,  strips,  etc.  Both 
negotiable.  (919)  368-2222. 


Attention  Advertisers: 

Please  note  these  remmders  when  senijing  classi- 
fie(j  ad  copy: 

•  Please  specify  an  exact  classification  within  a  sec¬ 
tion  of  ads:  for  instance,  help  wanted-sales;  equip¬ 
ment  &  supplies-phototypesetting.  Help  us  put  your 
ad  where  it  will  do  you  the  most  good. 

•  Be  sure  to  indicate  how  many  times  you  wish  the  ad 
to  appear,  and  whether  an  E&P  box  number  is  re¬ 
quired. 

•  Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you  wish 
the  ad  to  be,  as  well  as  how  many  weeks  the  ad 
should  run.  See  our  1 985  rate  chart  on  page  for  rates 
and  deadline. 

Remember  —  in  all  correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you  better! 


E&P  Classified  Department 


IT’S  A  CLASSIFIED  SECRET! 


We’ll  never  reveal  the  identity  of  an  E&P  box  holder. 
However,  if  you  don’t  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal  your  reply  in  an  en¬ 
velope  addressed  to  the  box  holder.  Attach  a  note  listing 
newspapers,  groups  or  companies  you  don’t  want  the 
reply  to  reach;  put  the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply. 


CLASSIFIED  ADVERTISING  RATES 


Effective  January  1,  1986 


LINE  ADS 

1  WMk  —  $5.25  per  line 

2  weeks  —  $4.70  per  line,  per  issue. 

3  weeks  —  $3.95  per  line,  per  issue. 

4  weeks  —  $3.15  per  line,  per  issue. 

Add  $5.50  per  insertion  for  box  service. 


POSITIONS  WANTED 

1  week  —  $3.50  per  line 

2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $2.30  per  line,  per  issue. 

Add  $3.50  per  insertion  for  box  service. 


Count  as  an  additional  line  in  copy. 


Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 
3  lines  minimum. 

NO  ABBREVIATIONS. 


DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday's  Isssua. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSinED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  data. 

Contract  rates  ava/toMs  upon  nquoot 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  ft  Publishor 

11  West  t9lh  Street,  NY,  NY  tOOtt.  (212)  675-4380. 
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EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

PRESSES  \ 

PRESSES 

GOSS  j 

Goss  Urbanite  7  Units,  1972,  3  Cary's  | 
Goss  Urbanite  4  Units  | 

Goss  Urbanite  3  color  units  | 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories  i 

Goss  Community  units,  folders  and 
acces.  ! 

Goss  SSC  Community  4  high  plus  3  | 
mono  2V/i  cutoff  ! 

Goss  Urbanite  1200  Series  Half  folder  ' 
Harris  1650  Add-on  unit  | 

Harris  1650  5  unit  press  I 

Harris  845  six  3  color  units,  2  mono  | 
units,  folder  1982 
Harris  V-25  8  units  1982 
Harris  A-15C  6  units  1979 
Harris  folders,  roll  stands,  upper  i 
balloon  formers  &  drives  i 

Harris  V25  upper  balloon  former  , 

KING  ; 

KJ-6  folders  1980  j 

4  unit  Newsking,  1  Press  Complete  i 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on  i 
Urbanite)  < 

WANTED:  Newspaper  presses  and  ! 
accessories  | 

IPEC  INCORPORATED  I 

97  Marquardt  Drive  i 

Wheeling  (Chicago),  IL  60090  I 
(312)  459-9700  Telex  206766  i 


GOSS  SSC  3  units  21-1/2"  cutoff  end 
folder  and  drive.  New  1983. 
IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)O,  IL  60090 
(312)  459-9700  Telex  206766 

GOSS  URBANITE  folder  no.  897  with  I 
100-HP  Fincor  drive.  Not  used  since 
rebuilt.  With  or  without  Cole  1/4  fold 
attachment.  Bell-Camp,  (201) 
796-8442. _ 

Goss  Community,  7  units  2  Folders- 1 
Also  7  unit  V-15A  JF  15  Folder-Priced  i 
to  sell.  John  Tevlin  (813)  576-0370.  i 


Goss  Community  7  units  SC  folder  and  I 
community  folder  1973.  I 

Harris  V-15A  7  units  1977.  ! 

(3 1 2)  459-9700.  Telex  206766. 

Goss  SSC,  8  units,  U.O.P.,  1976-84 
SSC,  11  units,  U.O.P.,  1976-85 
SC,  8  units,  1973-81 

Suburban  1500,  6  units,  1973-76 
Urbanite  1000,  5  units,  3-color 
Urbanite  1000,  10  units, 
1977-79 

Metro,  6  units,  3  Half-decks 
Upper  formers  for  Urbanites  and 
SC’s 

Harris  V15A,5  units,  1975 
V15A,  2  units,  book  folder 
845,  4  units  and  8  units 
1650,  4  units  and  5  units 
Daily  King,  7  units,  KJ8 
Butler  splicers,  4042-8/-12/-16/  i 
-18  models  i 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563  1 

Harris  JF-12  folder,  cross  perf.  cyl.  | 
double  parallel  1/2  and  1/4  fold  excel-  I 
lent  condition.  (305)  423-4330.  i 

Harris  V-700  4  add-on  units. 

Harris  8  unit  V  15A  as  is  or  completely  i 
refurbished.  50  HP  drive  Harris  VI 5A  ; 
add  on  units  completely  refurbished 
Harris  V-25  add  on  units  (two)  ; 
completely  refurbished  j 

All  equipment  available  immediately  in 
our  warehouse,  delivery,  installation  I 
and  financing  can  be  arranged.  | 

All  Equipment  Guaranteed  ! 

MIRACLE  INDUSTRIES  INC.  I 

(203)264-1802  Telex  140186  i 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 

GOSS  COMMUNITY 
7-units  SC  press  1976-79 

1-3/C  space  UOP  units  1979 
6-units  1976 

1-SC  1/2- 1/4  folder  50  horsepower 
1979 

1- SC  combination  1/2-1/4-D/P  40 
horse¬ 
power  1976 

2- units  press  1969  oil  bath  20  horse- 
powerdrive 

3- Community  add-on  units  1971-68 
1-Goss  Community  1/2-1/4  folder  25 
horse  powerdrive 

NEWSKING 

4- units  1969-73  side  and  circumferen¬ 
tial  register,  KJ6  folder. 

MISCELLANEOUS 

1- V15A  balloon  former  1979 

2- Butler  splicers  1978 

WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

(Call  us  before  you  trade!) 

Call  us  for  installation  prices 

OFFSET  WEB  SALES,  INC. 

73  N  SUNSET  DRIVE 
CAMANO  ISLAND,  WA  98292 
(206)  387-0097 


PRESS  EQUIPMENT 

3  Unit  News  King  with  KJ4  or  KJ6 

4  Unit  News  King,  KJ6  folder 

5  Unit  Color  King,  KJ6  folder 
Complete  press  or  add-on  units. 

5  Unit  Daily  King  II  with  KJ8  folder 
mfg.  1983  -  like  new 

4  Unit  grease  lubricated  Goss 
Community. 

4  Unit  Goss  Community,  Communnity 
folder,  oil  bath 

3  Unit  Urbanite  U-705,  2  mono 
printing  units,  one  tri-color  and 

1/2  page  Urbanite  folder. 

4  Unit  V-15A  with  JF7  folder,  30  HP 
drive 

6  Unit  Harris  V-15A  with  2:1  JF  25 
folder 

7  Unit/2  folder  V-15A- 4  units  1975;  2 
units  1977;  1  unit  1979 

4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder 
can  be  used  for  newspaper  and/or 
commercial  applications. 

8  Goss  fully  digital  RTP's  for  Urbanite 
press. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 


SUBURBAN  double  parallel  folder,  2-4 
position  roll  stands.  (818)  885-5995. 

WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  halt  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3/4". 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machine^  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name _ 

Company _ 

Address _ 

City _ _ 

State _ Zip. 

Phone _ 

Classification _ 

Authorized  Signature _ 

Copy _ 


Assign  a  tx}x  number  and  mail  responses  daily. 

Run  ad _ Weeks _ Till  Forbidden. 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 

Mail  to:  Editor  &  Publisher,  11  West  19th  Street.  New  York  NY  10011. 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


Double  3-2  Goss  Imperial  folder 
Double  out  delivery 
22  3/4  cutoff  with  balloon  former 
This  folder  has  been  magnafluxed  (no 
crscks) 

NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


MERGANTHALER  PACER  36”  web 
offset  press,  with  4  units,  Mogul  folder 
and  electric  hoist.  40  LP,  extra  unit  for 
parts.  (915)  566-9449. 


HARRIS 

-N-1650,  6  units,  1982,  22  3/4”. 
-V-22,  4  units,  1970. 

-V-15D,  8  units,  1980. 

-V-15A,  4  units. 

-V-15  “Vanguard”,  5  units. 

GOSS 

-“Metroliner”,  6  units,  3  half  decks, 
2”,  2:1  folders,  1981. 

-Urbanite,  6  units,  2  folders,  Cary 
pasters,  900  series. 

-SSC  Community,  8  units,  1982. 

KING 

-Colorking,  5  units,  KJ8. 

-Colorking,  2  units,  KJ4. 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 

HARRIS  Vi/EB  PRESS  RUNNING  AND 
AVAILABLE  IMMEDIATELY,  TVi/O 
V-15A  units,  six  V-22  units,  heavy  duty 
folder  w/75  HP  drive,  roll  stands, 
complete,  well  mantained.  Call  Mr. 
Newman  (816)  756-3350. _ 


ROLL  THE  PRESSES! 

If  you  have  a  used  press  (or  other 
equipment)  standing  idly  by,  put 
it  back  into  production!  Perhaps 
you  can't  use  that  particular 
equipment — but  we’ll  bet  you 
could  sure  use  the  space  it  occu¬ 
pies.  Consider  the  dozens, 
perhaps  hundreds  of  square  feet 
being  lost  in  storage  of  unused 
equipment.  Now  look  at  the 
space  occupied  by  each  single 
piece  of  equipment  on  this  page! 
Space  is  money — hundreds  of 
dollars  worth  of  your  space  can 
be  opened  up  for  as  little  as 
$3.15  a  line  of  our  space!  We’ll 
put  that  equipment  back  into  pro¬ 
duction  for  you  in  someone 
else’s  plant— and  produce  a  pro¬ 
fit  for  you  to  boot! 

E&P  CLASSIFIEDS 


SCANNING  EQUIPMENT 

COMP-U-SCAN  Alpha  Scanner  in  good 
working  condition.  Scans  Perry  Ball 
type.  Make  offer.  Obsen/er  &  Eccentric 
Newspapers,  Carol  Penrose 
(313)  591-2300. 


WANTED  TO  BUY 


WANTED  TO  BUY 


Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation.  Must 
be  in  good  operating  condition. 
Reply  Box  9627,  Editor  & 
Publisher. 


HELP 

WANTED 


_ ACADEMIC _ 

CALIFORNIA  COLLEGE 

NEWSPAPER  ADVISOR 
Must  have  completed  all  of  the  require¬ 
ments  for  a  Master’s  Degree  in  Journal¬ 
ism,  Communications,  or  a  related 
field.  Must  have  experience  in  news¬ 
writing,  reporting,  and  must  have  a 
thorough  understanding  of  all  of  the 
processes  related  to  newspaper  produc¬ 
tion  including  word  processing,  typeset¬ 
ting,  layout/paste-up,  and  printing. 
Should  be  familiar  with  media  law  and 
the  Journalism  Code  of  Ethics.  Must 
possess  or  qualify  for  a  California 
Community  College  Instructor's  Creden¬ 
tial  in  Communication  Services.  Teach¬ 
es  coursework  in  publications  writing 
and  editing  as  well  as  classes  in  news¬ 
paper  production.  Teaches  additional 
courses  in  any  of  the  following:  Intro¬ 
duction  to  Public  Relations;  Advanced 
Newswriting  and  Reporting;  Photojour¬ 
nalism;  and  Survey  of  Mass  Media.  As  a 
faculty  advisor,  coordinates  production 
of  the  student  newspaper  (approximate¬ 
ly  30  issus  per  month).  This  is  a  ten 
month  assignment  (August-June)  and  is 
a  tenure  track  position.  Summer  assign¬ 
ment  is  optional.  Starting  Date: 
Wednesday,  August  20,  1986.  Salary: 
$21,072-$35,488;  excellent  benefits. 
Interested  persons  must  submit  a 
District  application  and  resume  to 
Personnel  by  5  PM  on  Friday,  April  11, 
1986.  RANCHO  SANTIAGO  COMMUN¬ 
ITY  COLLEGE  DISTRICT,  17th  St.  at 
Bristol,  Santa  Ana,  CA  92706,  (714) 
667-3320,  Affirmative  Action,  Equal 
Opportunity  Employer. 

COME  TO  THE  HEARTLAND  and  be 
part  of  one  of  its  best  journalism  prog¬ 
rams,  teach  reporting  or  public  relaions 
on  12-member  faculty  serving  170 
majors.  Two  positions.  Prefer  MA/MS 
and  five  years  experience.  Contact  John 
David  Reed,  Journalism,  Eastern  Illi¬ 
nois  University,  Charleston,  IL  61920. 
Applications  accepted  until  May  1  or 
until  positions  are  filled.  EO/AA 
employer. 

JOURNALISM 

Instructor/Assistant  Professor.  Full 
time,  possibly  tenure  track  (awaiting 
budget  approval).  MA  and  professional 
experience  required,  Ph.D  preferred. 
Teach  undergraduate  classes  including 
basic  journalism  skills,  reporting  and 
editing,  feature  writing  and  others  in 
applicant’s  speciality.  Assist  in  deve¬ 
lopment  of  journalism  program.  Advise 
undergraduate  majors.  Appointment 
begins  August,  1986.  Send  resume  and 
three  letters  of  recommendation  by  May 
1  to:  Dr.  Vivian  Dicks,  Chairperson, 
Communication  Studies  Department, 
University  of  Detroit,  4001  W.  McNi- 
chols,  Detroit,  Ml  48221.  An  Equal 
Opportunity/Affirmative  Action 
Employer. 

JOURNALISM:  Instructor  or  assistant 
professor;  tenure  track  position;  avail¬ 
able  Fall  1986.  Teach  introductory 
journalism,  reporting,  news  and  feature 
writing.  Maintain  media  contacts. 
Advise  students.  Must  have  profession¬ 
al  newspaper  and  college  level  teaching 
experience  and  ability  to  work  with 
modern  lab  equipment.  M.A.  required, 
Ph.D.  preferred.  Letter  of  application, 
resume  and  three  references  to:  Dr. 
James  Cox,  Department  of  Communica¬ 
tion  Arts,  L.B.  8091,  Georgia  Southern 
College,  Statesboro,  GA  30460.  Appli¬ 
cation  deadline:  April  14,  1986. 
AA/EOE. 


HELP  WANTED 


ACADEMIC 


PHOTOJOURNALISM  GRADUATE 
ASSISTANTSHIPS  available.  Have  two 
openings,  beginning  August  16,  1986. 
Assistantships  pay  $4500  per  nine 
months  plus  waiver  of  most  tuition. 
Decision  will  be  made  by  June.  If  inter¬ 
ested  write  for  application  to  Dr.  John 
Lopiccolo,  Graduate  Director,  College  of 
Journalism,  University  of  South  Caroli¬ 
na,  Columbia,  SC  29208. 

SOUTHERN  METHODIST  UNIVERSITY 
is  seeking  an  associate  or  full  professor 
for  a  tenure-track  position  beginning 
fall,  1986.  Will  teach  courses  primarily 
of  upper-level  nature.  (Precise  courses 
scheduled  will  depend  upon  the  parti¬ 
cular  qualifications  of  the  individual 
hired.)  Focus  will  be  on  concepts  or 
theories  rather  than  on  basic  skills 
courses.  Typical  areas  would  be 
management,  economic  analysis,  critic¬ 
ism,  policy.  International  communica¬ 
tions,  communications  theory,  or  public 
affairs  reporting.  Must  have  a  distin¬ 
guished  record  as  a  professional  jour¬ 
nalist  or  as  an  academician  with  an 
outstanding  record  as  teacher  and  scho¬ 
lar.  Applicants  whose  background 
relates  to  the  profession  should  have 
broad  experience,  preferably  with 
national  or  international  ties,  and  with 
knowledge  of  both  print  and  broadcast 
journalism.  Applicants  from  the 
academic  area  must  have  a  PhD,  a 
strong  and  consistent  record  of  publica¬ 
tions,  distinction  as  a  classroom  teach¬ 
er,  and  acknowledged  participation  in 
natio.nal  journalism  organizations.  Appl¬ 
icants  should  submit  a  letter  and 
resume  by  May  15  to  the  Search 
Committee,  Center  for  Communication 
Arts,  Southern  Methodist  University, 
Dallas,  TX  75275.  Southern  Methodist 
is  an  affirmative  action/equal 
opportunity/Title  IX  employer. 

The  Department  of  Communication, 
College  of  Arts  and  Sciences,  Georgia 
State  University,  Atlanta,  Georgia,  anti¬ 
cipates  two  assistant  professorships, 
available  September  1,  1986:  one  to 
teach  broadcast  journalism,  to  conduct 
research  in  mass  communication,  and 
to  perform  sen/ice;  one  to  teach  public 
relations  and/or  organizational  theory; 
to  conduct  research  in  speech  or  mass 
communication,  to  perform  service. 
Ph.D.  required.  Salary  competitive. 
Professional  and  teaching  experience 
valued.  Tenure  tack  positions.  Depart¬ 
ment  offers  undergraduate  degrees  in 
journalism,  speech,  and  theatre  and  a 
Master  of  Communication  degree  with 
concentration  in  print  journalism,  publ¬ 
ic  relations,  radio-TV-film,  speech,  and 
theatre.  Review  of  applications  begins 
April  15-May  15,  1986.  Curriculum, 
vitae  and  three  recent  letters  of  refer¬ 
ence  required.  Send  applications  to:  Dr. 
Mary  L.  Grabbe,  Interim  Chairman, 
Room  741-General  Classroom  Building, 
Georgia  State  University,  University 
Plaza,  Atlanta,  GA  30303.  (404) 
658-2294.  Georgia  State  University,  a 
unit  of  the  University  System  of  Geor¬ 
gia,  is  an  Affirmative  Action,  Equal 
Opportunity  Employer. 

PHOTOGRAPHY:  Assistant  or  associate 
professor  for  expanding  photography 
program  starting  August  8,  1986. 
Master’s  required,  doctorate  preferred. 
Ideal  candidate  would  have  minimum  5 
years  successful  professional  and/or 
teaching  experience;  multi-image 
expertise,  research  interest  and  an 
excellent  portfolio.  Nine-month  tenure- 
track  position.  $24,500  minimum. 
Send  letter  and  resume,  along  with  offi¬ 
cial  college  transcripts  directly  from  the 
colleges,  and  at  least  three  recommen¬ 
dation  letters  to:  Dean  Robert  M. 
Ruggles,  School  of  Journalism,  Media 
anoGraphic  Arts,  Florida  A&M  Univer¬ 
sity,  Tallahassee,  FL  32307.  Applica¬ 
tion  deadline  April  10,  1986.  FAMU  is 
an  equal  opportunity/equal  access 
university. 


HELP  WANTED 


ADMINISTRATIVE 


ADVERTISING  TRAINING 
EXECUTIVE 

Our  growing  organization  of  daily  and 
non-daily  newspapers  has  an  opening 
right  now  in  the  central  office  for  an 
experienced  ad  director  or  retail  ad 
manager  who  has  had  classified  training 
as  weM,  to  become  a  sales  trainer  for  our 
newspaper  staffs  located  in  14  states. 
Here  is  your  opportunity  to  work  with 
thoroughly  proressional  people  at  a 
professional  level.  If  you  have  had 
experience  in  training  a  local  staff  and 
feel  that  you  can  bring  to  this  position 
new  skills  and  ideas,  we  would  like  to 
talk  with  you.  Send  a  complete  resume 
and  cover  letter  to  Box  9808,  Editor  & 
Publisher. 


GENERAL  MANAGER 
The  Reporter,  a  very  well  established 
100,000  twice-weekly  newspaper  has 
an  immediate  opening  for  an  exper¬ 
ienced  marketing  and  product-oriented 
manager. 

Set  in  Dover  township,  N.J.,  the  hub  of 
the  state’s  fastest  growing  county,  this 
position  offers  a  excellent  carreer 
opportunity  in  our  new  consumer 
publishing  division  of  Price  Communi¬ 
cations,  one  of  America’s  leading 
growth  media  companies  today. 

You  will  have  full  managerial  and  P&L 
responsibilities  for  this  newspaper  oper¬ 
ation  along  with  a  strong  salary  and 
excellent  incentive  opportunities 
including  bonus  and  stock  options. 

It’s  your  career,  so  please  send  your 
resume  or  letter  of  introduction  to: 
George  J.  Lister,  The  Register,  1  Regis- 
ter  Plaza,  Shrewsbury,  NJ  07701. 

PUBLISHER 

The  Fontana  Herald-News  is  a  3,000 
circulation  community  newspaper  with 
a  bright  staff  meeting  the  challenges  pf 
a  competitive  Southern  California 
market. 

The  right  person  will  bring  proven  lead¬ 
ership  abilities  for  continuing  improve¬ 
ment  of  the  newspaper  and  stren^hen- 
ing  the  market  share  in  circulation  and 
advertising. 

Starting  salary  $40,000  plus  profit- 
sharing.  Full  benefits  package. 

Please  write  me  about  your  reputation 
and  send  with  resume  and  salary  history 
to:  David  Martens,  Buckner  News 
Alliance,  215  West  Holly,  Suite  345, 
Bellingham,  WA  98225.  Confidence 
respected. 

PUBLISHER  NEEDED  with  strong  sales 
and  marketing  background  for  small 
weekly  and  military  newspapers  in  Coro¬ 
nado,  California.  Send  resume,  salary 
history  to  PO  Box  1927,  La  Jolla,  CA 
92038. _ 


E&P 


Classified 


Advertising 

11  W.  19th  St. 
New  York,  NY 
10011. 

For  information 
call 

(212)  675-4380. 
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HELP  WANTED 


GENERAL  MANAGER  AD  DIRECTORSHIP  soon  available  on 

Shopping  Guide  in  Sun  Belt  quality  under  12,000  Sunbelt  daily. 

85,000  Free  Circulation  Tabloid  Outstanding  community.  Successful 
Successful  candidate  will  have  a  sales  candidates  will  have  proven  promotion- 
background  with  a  marketing  perspec-  ability,  sales  &  marketing  experience, 
tive,  and  be  able  to  manage  an  MBO  Good  salary  +  bonus.  Box  9823,  Editor 
structured  environment.  A  wonderful  &  Publisher. 

AWERTISING  SALK  REPRESENTA- 
further  develop  its  success  oriented  ilVE— Excellent  salary/commission, 
culture.  Candidate  must  be  a  person  of  benefits.  Henrico  County  Line.  New 
sensitivity  and  possesstakechargeabili-  ownership.  (804)  288-5463. _ 

ADVERTISING  SALES  VAN  wanted 
Send  resume  with  a  short  narrative  on  12,000  daily.  Opportunity  to  move 

Rnv  RiRv*  ^cellent  pay  and  bene- 

®  f'ts-  Send  resume  to  Hobte  News  Sun, 

Savannah  GA  31412. -  PQ  860,  Hobbs,  NM  88240. 

WEEKLY,  FREE  CIRCULATION  - 

paper — 2  yrs.  old,  47,000  circulation,  ADVERTISING  DIRECTOR 


3  zones.  Needs  a  leader  of  people.  Zone  I  A  47,000  circulation  daily  and  Sunday 
2.  Salary  based  on  ability.  Write  Box  I  newspaper  in  one  of  the  most  competi- 
9772,  Editor  &  Publisher.  tive  metro  markets  in  the  country  is 


9772,  Editor  &  Publisher.  tive  metro  markets  in  the  county  is 

— looking  for  an  aggressive  professional 
ART/GRAPHICS  {  sales  oriented  advertising  director. 

.  .  Must  have  a  proven  sales  track  record, 

CAMERAMAN  minimurn  two  years  g  jgigj  leader,  have  administrative 
ex^rience  stripping  b  ack  and  white  ability  and  work  well  as  a  member  of  the 
and  some  four  color  work  for  web  preK.  overall  management  team.  We  are 
Offers  competitive  s^ary,  full  benefits  located  in  New  York  State's  beautiful 
and  growing  capital  district.  Competi- 
tive  salary  and  benefit  package,  ^nd 

_  resume  to  Robert  G.  Wahl,  General 

CAMERAROOM  MANAGER  Manager,  The  Times  Record,  501 
Working  manager  to  oversee  and  train 

staff  in  all  phases  of  camera  and  plate-  Opportunity  Employer. _ 

making  in  a  web  off-set  plant  that  ADVERTISING  MANAGER 


ADVERTISING  MANAGER 


supports  five  community  newspapers  jhe  Charlotte  Leader,  a  151,000  circu- 
and  a  growing  commercial  business,  lation  suburban  newspapers  in  beauti- 
Experience  in  four-color  stripping  a  jyi  piedmont  region  of  the  Carolines  is 
hi^ory  to  looking  for  an  experienced  advertising 
Circle,  manager.  Successful  candidate  will  be 

Waldorf  MD,  20601. _  strong  in  sales  and  people  skills,  able  to 

THE  MUSKEGON  CHRONICLE  needs  motivate  and  tMch  others,  and  willing 
an  experienced  artist  for  information  to  work  long  hours  developing  one  of 


an  experienced  artist  for  informatioi 
graphics,  design  &  illustration.  A  full 


Americas  best  free  newspapers.  An 


time  position  with  excellent  pay,  bene-  |  excellent  compensation  package  awaits 
fits.  «nd  resume,  samples  of  work  to  1 

Tim  Lehmann,  The  Muskegon  Chronicle,  ^ 

PO  Box  59,  Muskegon,  Ml  49443.  j  Box  26547,  Charlotte  NC  28^.21. 

- 1  ADVERTISING  DIRECTOR 

_  ADVERTISING  I  Exceptionally  high  salary  and  bonus  for 


A  John  P.  Scripps  newspaper. 

ADVERTISING  MANAGER  needed  for 
Claremore  (OK)  Progress,  a  5-day  offset 
daily.  Applicant  must  have  advertising 


f  idence  to  Box  9822,  Editor  &  Publisher. 
An  equal  opportunity. 

MAJOR  ACCOUNTS 
SALES  REPRESENTATIVE 


HELP  WANTED 


ADVERTISING 


CLASSIFIED  ADVERTISING  Manager 
Zone  8  daily  seeks  an  aggressive,  know¬ 
ledgeable,  creative  individual  to 
manage,  motivate  and  train  staff  of  50 
plus.  Growing  market  with  outstanding 
potential.  Excellent  salary  and  benefit 
package.  Send  resume  and  salary  history 
to  Box  9825,  Editor  &  Publisher. 

CLASSIFIED  MANAGER  15,000  circu- 
lation  daily.  Extremely  competitive 
marketplace  where  you'll  need  to  be  the 
top  salesperson  while  managing  a  staff 
of  4.  Classified  experience  is  a  necessi¬ 
ty.  Competitive  salary  with  excellent 
advancement  opportunity.  Send  resume 
stating  salary  requirements  with  cover 
letter  to  Michael  Sexton,  301  Broad- 
way.  Cape  Giradeau,  MO  63701. _ 

SALES— Rapidly  growing  weekly  news- 
Mpers,  on  the  coast  in  beautiful  S.W. 
Florida  needs  experienced  display  sales 
people.  Phone  (813)  262-7601  Larry 
Burlingame. _ 

NEW  ENGLAND  NEWSPAPERS  often 
seek  qualified  personnel  in  all  depart¬ 
ments.  The  New  England  Newspaper 
Association  maintains  a  personnel 
referral  service  to  assist  our  newspap¬ 
ers.  Send  us  your  resume  and  we  will 
use  it  to  fulfill  inquiries  from  newspap¬ 
ers  in  the  market.  Anyone  may  partici¬ 
pate  but  distance  is  often  a  factor  in 
placement.  New  England  Newspaper 
Association,  Personnel  Referral 
Service,  70  Washington  Street,  Salem, 

MA  01970. _ 

REGIONAL  SALES  MANAGER 
Join  the  Orange  County  Register,  1985 
Pulitzer  Prize  winning  newspaper  and 
share  our  tremendous  growth  as  a 
regional  sales  manager  in  our  retail 
territorial  sales  division.  Candidates 
need  professional  track  record  in  sales 
management,  be  able  to  train,  direct 
and  motivate,  sales  staff.  We  offer  a 
competitive  salary  and  benefits  pack¬ 
age.  Send  resume  and  salary  history  to: 
Orange  County  Register,  Personnel 
Department,  625  N  Grand,  Santa  Ana, 
CA  92711. 


30,000  circulation  daily  in  one  of  an  advertising  directqr  with  a  solid  track 
America's  premier  growth  markets.  We  record,  who  can  motivate  and  manage  a 
need  a  proven  leader  to  develop  and  quality  sales  force.  Suburban  Boston 
train  our  staff  to  insure  our  growth  group  of  6  weekly  newspapers  with 
keeps  pace  with  our  market  area.  Excel-  37,000  circulation,  mostly  paid,  seeks 
lent  opportunity  to  grow  with  a  leading  3  manager  with  6  years  or  more  experi- 
media  company.  Send  current  resume  ence,  who  has  demonstrated  ability  and 
and  salary  requirements  to  Box  9801,  wants  to  grow.  Send  resume  and 
Editor  &  Publisher  tliree  references  to:  Century  Newspap- 

_ : - - -  ers.  Box  129,  Arlington,  MA  02174.  No 

CLASSIFIED  MANAGER.  The  Star-  phone  calls. 

Ledger,  New  Jersey's  largest  newspap-  - T — — IT 

er,  nas  an  opening  for  a  classified  DUE  TO  A  RECENT  promotion  in  our  ad- 
manager.  The  person  we  seek  must  vertising  salp  department  an  exciting 
have  a  newspaper  advertising  manage-  opportunity  to  work  for  a  rnajor  o^effo- 
ment  background.  Classified  experi-  poli  an  daily  in  Zone  5  is  immediately 
ence  a  must,  retail  experience  a  plus.  If  available.  .  -  j  ^ 

you  are  people-oriented,  not  afraid  of  WearesMkingahighlymotiwtedadver- 
hard  worlTand  thrive  on  a  challenge.  Using  sales  professional  with  three-five 
send  your  resume  to  The  Star-Ledger,  years  previous  print  media  sales  exjKri- 
Star-Ledger  Plaza,  Newark  NJ  07101.  ence.  Future  management  consider- 
Attn:  Warren  Colville.  Advertising  'S  based  on  individual  perfor- 

Director  mance. 

^  ' _  We  offer  a  challenging  environment 

CLASSIFIED  ADVERTISING  MANAGER  which  offers  ample  room  for  advance- 
Largest-in-the-county  California  daily  ment  in  personal  growth.  An  excellent- 
needs  an  experienced  classified  mana-  compensation  and  benefit  package  is 
ger.  Staff  of  14,  new  computer  system,  available  which  includes  salary  plus 
fast  growing  area.  Excellent  opportunity  commission,  company  paid  health,  opti- 
for  advancement.  Send  resume  to  Bob  cal,  and  dental  plan,  liberal  vacation 
Lyon.  Ventura  County  Star-Free  Press,  plan  and  many  other  fine  benefits. 
5250  Ralston  St.,  Ventura,  CA  93003.  Please  submit  resume  in  complete  con- 


HELP  WANTED 


ADVERTISING 


SALES  REP— Experienced  display  ad 
rep  for  department  expansion  in  fast¬ 
growing  market.  Earnings  in  $20,000 
area.  Naples  Daily  News,  1075  Central 

Ave.,  Naples,  FL  33940. _ _ 

SHOPPER  CAREERS 
President,  Eastern  US,  lOOK 

General  Manager,  Zone  2,  85K 

General  Manager,  Zone  6,  80K 

Director  of  Sales,  Zones  4-9,  60K 

Sales  Managers,  Zones  2-9,  40K 

Sales  Reps,  Zones  1-9,  Open 

Production  Positions,  Zones  1-9,  Open 

Please  call  (818)  881-0271  or  send 
resume  to: 

MULTI-MEDIA  ENTERPRISES 
5699  Kanan  Road 
Agoura  Hills,  CA  91301 

_ SALES _ 

CIRCUUTION 
SALES  COORDINATOR 
The  Journal  Times  is  seeking  an  ambi¬ 
tious,  sales-oriented,  career-minded 
individual  to  join  our  36,000  daily 
newspaper.  Qualified  applicants  should 
have  a  degree  in  sales/marketing  or  a 
related  field,  or  proven  on-the-job 
experience  and  skills.  The  candidate 
selected  will  have  responsibilities  for 
single  copy  sales  and  development, 
developing  and  implementing  carrier 
sales  programs,  will  directly  supervise 
our  stand-alone  door-to-door  crewing 
program,  and  will  be  an  active  member 
of  our  marketing  committee.  This  ppsi- 
tion  requires  strong  creative  abilities, 
leadership  skills,  organizational  skills, 
and  the  ability  to  be  a  team  player. 
Please  forward  resume  and  cover  letter 
to  Susan  Dembowski,  The  Journal 
Times,  212  Fourth  Street,  Racine,  Wl 
53403.  Application  deadline-Friday 
April  4,  1986.  Equal  Opportunity 
Employer. 


management  or  a  minimum  of  five  years  Large  Southern  California  suburban 
experience.  Organization,  people  and  daily  newspaper  with  excellent  maijed 
communications  skills  a  must.  A  non-  TMC  program  has  immediate  opening 


program  has  immediate  opening 


chain  operation  currently  paying  near  for  full-time  experienced  "major 
"30,000  with  salary  and  bonuses.  Send  accounts  sales  representative”.  Excel- 
resume,  references  and  salary  require-  lent  company  benefits.  Salary  and  auto 
ments  to  Box  248,  Claremore  OK  allowance.  Reply  to  PO  Box  1532, 


RETAIL  SALES  MANAGER 

First  in  nation  in  metro  penetration,  award-winner  in  edito¬ 
rial  and  retail  ad  design,  60%  share  in  local  advertising 
market  with  commitment  to  individual,  customer  and 
company  values.  Seeks  a  leader  with  firm  grounding  in 
sales  development  and  training;  experienced  in  creative 
selling,  organizing  and  motivating  staff,  budgeting,  goal¬ 
setting,  communicating,  problem-solving,  and  innovating. 
Apply  with  resume  to  Messenger-Inquirer,  1401  Frederica 
St.,  Owensboro,  KY  42301.  Attention  Personnel  Director, 
Ms.  Ella  Mae  Peay. 


PRESS  SALES  PERSON 
A  world  leader  machinery  trade  is  looking  for  an 
aggressive  sales  person  to  market  a  unique  and  tech¬ 
nologically  advanced  Newspaper  Printing  Press 
throughout  the  United  States.  They  are  expanding 
their  printing  machinery  division  in  Chicago  to  offer  a 
complete  range  of  sales,  technical  and  after-service 
support  of  their  offset  newspaper  press. 

Interested  and  qualified  candidates  should  send 
resumes  and  salary  history  to  Box  9802,  Editor  & 
Publisher. 
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HELP  WANTED 


CIRCULATION 


HELP  WANTED 


CIRCULATION 


CIRCULATION 

MANAGER 

USA  TODAY,  “the  Nation’s  newspaper”,  has  an  immediate 
opportunity  for  an  aggressive,  high  energy,  creative, 
career-minded  sales  and  marketing-oriented  circulation 
professional  in  Region  1.  A  proven  track  record  in  cus¬ 
tomer  delivery,  single  copy,  ABC  audit  practices,  postal 
regulations,  budget  preparation  and  circulation  computer 
systems  are  a  must!  Individual  also  needs  persuasive  oral 
and  written  communication  skillsandthedesire  to  work  in  a 
fast-paced  environment  with  an  up-beat  attitude.  Come 
grow  with  agrowth  company  and  join  the  USATODAY  team 
of  results  and  rewards.  RUSH  your  resume  with  salary 
requirement  to: 

—  USA  TODAY 

P.O.  Box  500  TTT 

^  -!*  j  Washington,  D  C.  20044 

An  Affirmative  Action/ 

Equal  Opportunity  Employer 


ASSISTANT  CIRCULATION  MANAGER 
Immediate  opening  at  21,500 
circulation  daily  in  growth  market. 
Desire  highly  motivated/well  organized 
person  with  good  management  skills. 
Specific  responsibilities  geared  to 
experience  and  talents  but  will  be 
involved  in  all  aspects  of  traditional 
circulation  operation.  Opportunity  for 
personal  and  professional  advance¬ 
ment.  Send  resume,  references,  salary 
history  to  James  Durand,  Circulation 
Manager,  Concord  Monitor,  Box  1177, 
Concord,  NH  03301. 


CIRCULATION  SALES/ 
TRAINING  MANAGER 
If  you  are  experienced  in  newspaper 
circulation  with  success  in  sales  and 
training,  we  need  to  talk.  Our  newspa¬ 
per  has  outpaced  the  competition  in 
both  circulation  and  advertising 
numbers  and  we  plan  to  keep  it  going. 
To  qualify  for  this  just  created  sales/ 
training  manager  position,  you  need  at 
least  three  years  in  circulation.  We're 
looking  for  demonstrated  supervisory 
skills.  Show  us  you  can  lead  and  moti¬ 
vate  ten-year-old  carriers  as  well  as 
other  professional  managers.  We  need  a 
creative  person — one  who  has  had  a 
hand  in  developing  promotional  prog¬ 
rams  that  met  preset  goals.  And  we 
need  someone  who  can  sell  in  person 
and  on  the  phone.  You'll  need  to  be  able 
to  show  others  how.  We  offer  continual 
challenge  in  a  positive  environment, 
$32-$36M/year  to  start,  excellent 
benefits,  and  a  chance  to  add  to  your 
successes.  Please  send  a  cover  letter 
and  a  resume  with  salary  history  to  Box 
9787,  Editor  &  Publisher. 

CIRCULATION  SALES  MANAGER 
Immediate  opening  for  goal-oriented 
motivator  to  manage  telemarketing  and 
door-to-door  sales  activites.  Our  compe¬ 
titive  market  demands  aggressive  talent 
and  our  company  benefits  as  well  as 
advancement  opportunites  are  second 
.  to  none.  Please  forward  your  resume  and 
salary  history  to  Ed  Faulkner,  Circula¬ 
tion  Director,  Palm  Beach  Post,  2751 
South  Dixie  Highway,  West  Palm  Beach 

FL  33405. _ 

PROMOTION  MANAGER 
For  Northeast  daily  and  Sunday  with 
over  3,000  little  merchants  and  adult 
carriers.  Must  have  experience  on 
medium  to  large  daily  in  competitive 
market.  Hands-on  type  position. 
Reports  to  circulation  director.  Starting 
salary  mid  to  upper  $30's.  Excellent 
benefits.  Confidential  handling 
assured.  Our  staff  knows  of  this  ad. 
Send  resume  to  Box  9800,  Editor  & 
Publisher. 


i  CIRCULATION  SALES  MANAGER 
Large  New  England  daily  and  Sunday 
newspaper  distributor  invites  resumes 
for  the  position  of  sales  manager. 
Overall  responsibilities  will  be  to  moni¬ 
tor  telemarketing  and  canvas  crews  to 
develop  and  implement  carrier  promo¬ 
tions.  carrier  and  motor  route  recruit¬ 
ment  and  be  responsible  for  home  deliv¬ 
ery  analysis  and  department  budget.  We 
are  a  service  organization  who  stresses 
retention  through  service.  Please  send 
cover  letter  and  credentials  to  Box 
9834,  Editor  &  Publisher. 


50,000-circulation  daily  in  central 
Pennsylvania.  Pending  retirement 
offers  early  opportunity  for  promotion  to 
department  manager.  Detail  your 
accomplishments  in  a  letter  and  resume 
to  Gary  Dalton,  Marketing  Director,  c/o 
Tribune-Democrat,  PO  Box  340,  Johns- 

town,  PA  15907. _ 

SMALL  MIDWEST  DAILY  looking  for  an 
experienced  circulation  district  mana¬ 
ger  to  take  over  the  position  of  city 
manager.  Strong  sales  background 
required.  Experience  in  hiring  and  train¬ 
ing  carriers,  collections  and  handling 
service  problems.  Salary  in  the  low 
$20’s.  Please  send  a  cover  letter  and 
resume  with  salary  history  to  Box  9819, 
Editor  &  Publisher. 


ger  or  supervisor  with  one  or  two  years 
circulation  experience  for  the  Venice/ 
Port  Charlotte  area  of  Florida  to  super¬ 
vise  counselors,  motor  routes  and 
carriers.  Send  resume  to  Roger  Sparr  or 
Huey  Stinson,  Venice  Gondolier,  200  E. 
Venice  Avenue,  Venice.  FL  33595,  or 
call  (813)  484-2611,  extension  105. 


ASSOCIATE  EDITOR:  Zone  8  Catholic 
biweekly  newspaper  seeks  associate 
editor  to  write,  edit,  layout  and  more. 
Photography  helpful;  bilingual 
(Spanisn/English)  preferred.  Qualified 
applicants  will  have  Bachelor's  in  jour¬ 
nalism  or  related  field  and  a  minimum  I 
of  3  years  newspaper  writing  and  edit¬ 
ing  experience.  Must  be  Roman  Cathol¬ 
ic  or  have  detailed  knowledge  of  the 
Catholic  Church.  Great  opportunity  for 
someone  who  can  do  it  all.  Send  resume 
and  clips  to  Christopher  Gunty,  The 
Catholic  Sun,  PO  Box,  13549,  Phoenix, 

AZ  85002. _ 

ENTERTAINMENT  EDITOR  for  major 
metropolitan  daily  newspaper.  Full 
charge  of  dynamic,  expanding  section. 
Staff  of  20.  Only  those  with  newspaper 
background  considered.  Apply  in  confi¬ 
dence  to  Box  9815,  Editor  &  Publisher. 


NEED  AN  EDITOR? 

HOW  ABOUT  A  WRITER? 

Or  a  RR.  person  who  knows  the  press 
because  he  or  she 
follows  the  press? 

Find  any  or  all  of 
these  by  advertising 
in  the  classified  col¬ 
umns  of  EDITOR 
&  PUBLISHER — the  weekly  inde- 
piendent  news  publication  serving  the 
newspaper  field.  Phone  or  write  for  a 
rate  card:  Classified  Department 
EDITOR  &  PUBLISHER 
11  W  19th  St.  New  York,  N.Y.  10011 
212-675-4380 


TO  AVOID  CONFUSION  .... 

Please  return  the  yellow  copy  of 
your  invoice  with  payment  and 
refer  to  the  invoice  number  in  all 
correspondence  about  your  classi¬ 
fied  ad. 

Thank  you, 

E&P  Classified  Department 

OOPS! 

Are  you  one  of  “those”  advertisers  who  doesn’t  re¬ 
turn  an  applicant’s  samples  sent  to  you  with  a 
SASE?  If  so,  you  are  a  slip-per!  We  respectfully 
request  that  you  send  those  manuscripts  back  to 
their  owners. 

To  do  so  is  considerate  under  any  circumstances: 
but  keep  in  mind,  too,  that  you  are  cooperating  with 
potential  employees. 

Editor  &  Publisher 
11  West  19  Street 
New  York,  N.Y.  10019 
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HELP  WANTED  I 

HELP  WANTED  j 

HELP  WANTED  | 

HELP  WANTED 

EDITORIAL 

EDITORIAL  I 

EDITORIAL  \ 

EDITORIAL 

ASSISTANT  CITY  EDITOR  sought  tor  ! 
large  Southern  California  daily.  Oppor-  I 
tunity  for  highly  creative  editor  in  fast-  | 
paced  news  market.  Must  have  metro¬ 
politan  daily  reporting  experience  and  I 
city  desk  or  similar  experience.  Send  I 
clips  and  resume  to  Box  9798,  Editor  &  i 
Publisher. 

CENTRAL  NEW  YORK’S  largest  AM  ! 
daily  is  growing  and  needs  an  assistant  I 
managing  editor  to  grow  with  it.  We’re  ' 
looking  for  someone  with  drive  and  i 
experience  to  help  guide  the  energies  of  | 
an  aggressive,  talented  staff  that  has  i 
won  a  handful  of  major  national  report¬ 
ing  awards  in  the  past  12  months.  We  | 
want  someone  with  proven  ability  in  all  i 
aspects  of  editing,  but  whose  real 
strength  is  leadership.  Please  send  I 
resume  and  a  small  sampling  of  your  j 
work  to  Mike  Connor,  The  Post  Stan-  | 
dard,  PO  Box  4818,  Syracuse,  NY  i 
13221.  ! 

CITY  EDITOR.  Need  energetic,  exper-  j 
ienced  person  to  direct  local  news  | 
report.  Layout,  copy  editing  experience 
required.  Award-winning,  18,000  i 
circulation  Wisconsin  daily.  Competi-  ; 
tive  salary  and  benefits.  Respond  to  Box  i 
9774,  Editor  &  Publisher.  j 

CITY  EDITOR  j 

Suburban  daily  on  the  San  Francisco  | 
peninsula  needs  an  experienced  city  i 
editor  with  copy  editing,  writing  and  i 
layout  skills.  He  will  report  to  the  I 
managing  editor  but  will  run  the  news-  | 
room.  Prefer  strong,  amressive  candi¬ 
date  with  proven  tracK  record.  Good 
salary  and  benefits.  Please  send  submit 
complete  written  resume,  including 
salary  history,  to  G.C.  Cranor,  General 
Manager,  San  Mateo  Times,  PO  Box 
5400,  San  Mateo,  CA  94402. 

CITY  EDITOR 

Knight-Ridder  newspaper  in  northeast¬ 
ern  South  Dakota  is  looking  for  a  hard¬ 
hitting  but  sensitive  city  editor  to  direct 
city-size  staff  on  a  21,000  7-day  morn¬ 
ing  paper.  Editing  skills  are  top  priori¬ 
ties.  Person  responsible  for  page  layout, 
headline  writing,  editing  locally 
produced  copy  and  directing  local  staff 
in  both  hard  news  and  feature  reporting.  | 
Experience  as  section  editor  helpful  but  i 
not  necessary.  We  are  willing  to  be  a 
training  ground  for  larger  Knight-Ridder 
papers.  Excellent  salary  and  benefits. 
Send  resume  to  Cindy  Eikamp,  Manag¬ 
ing  Editor,  Aberdeen  American  News, 
Box  4430,  Aberdeen,  SD 
57402-4430. 

CITY  EDITOR— 38,000,  seven  d^ 
publication  in  southeastern  New 
England  is  seeking  candidates  possess¬ 
ing  leadership  and  professional  skills. 
Send  resume  and  salary  history  to  R. 
Blume,  General  Manager,  Fall  River  ' 
Herald  News,  207  Pocasset  St.,  Fall  | 
River,  MA  02722.  | 

COPY  EDITOR  i 

Largest  evening  paper  in  the  Carolines  | 
has  copy  desk  opening.  All  phases  of ; 
copy  desk  work  involved,  including 
handling  wires,  staf*  copy  and  layout.  | 
Salary  commensurate  with  experience,  i 
two  years  desired.  Send  resume,  work  I 
samples  and  references  to:  Robert  S.  1 
Wilson,  Managing  Editor,  The  Fayette-  \ 
ville  Observer,  PO  Box  849,  Fayettevil- 1 
le,  NC  28302.  ! 


COPY  EDITOR  for  48,000  AM  located 
in  competitive  North  Jersey  market.  We 
are  looking  for  an  aggressive  editor  with 
an  eye  for  a  layout  and  love  of  language 
who  can  challenge  and  improve  copy. 
Professional  experience  preferred,  but 
will  consider  talented  college  graduate. 
Letter,  resume,  samples  to:  Box  9805, 
Editor  &  Publisher. 


COPY  EDITOR  I 

Our  38,000  quality  conscious  daily  [ 
newspaper  has  a  vacancy  for  a  copy 
editor.  If  you  are  a  quality  oriented  ' 
wordsmith  with  a  college  degree,  news-  | 
paper  experience  and  at  least  1  year  of  | 
editing  experience,  we  can  offer  you  a  j 
good  salary  and  benefit  package,  plus  a  i 
creative  environment.  Send  resume  and  | 
clips  to  Susie  K.  Wells,  Employment  ! 
Manager,  PO  Box  688,  Dubuque,  lA  I 
52001.  I 

EDITOR  I 

A  national  magazine,  devoted  to  all  | 
phases  of  horsemanship.  Must  have 
demonstrated  skills  as  editor  and  writer  j 
for  a  major  publication.  Requires  i 
proven  ability  to  manage  staff,  to  recruit 
and  manage  freelancers.  Prefer  candi¬ 
date  with  strong  photography  skills  and  | 
personal  experience  with  horses.  For 
confidential  consideration,  send  I 
resume  and  sample  of  work  to:  I 

Jack  Nettis 

Personnel  Director  j 

Horseman  Magazine  j 

Scripps  Howard  Publications 
PO  Box  920973,  Houston,  TX  77292  j 

EDITORIAL  DIRECTOR  for  large  weekly  | 
newspaper  group  in  fast  growing  central  ! 
Florida  location — additional  publica¬ 
tions  planned  this  year.  Must  have  ! 
responsible  community  journalism  | 
background  with  a  commitment  to  ex  j 
cellence,  people  oriented,  strong  | 
management  skills— willing  to  work  the 
hours  necessary  to  achieve.  Community 
involvement  a  must.  National  newspap¬ 
er  organziation.  Send  resume  and  letter 
of  application  to  Box  9752,  Editor  & 

Publisher. _ 

AGGRESSIVE  BUSINESS  REPORTER 
To  join  Pulitzer-winning  Knight-Ridder 
daily  in  Georgia's  second-largest  city. 
We're  expanding  our  business  coverage  ' 
to  match  burgeoning  economy  here.  If 
you  have  lots  of  energy,  some  solid 
business-writing  experience  and  know 
how  to  craft  a  clean,  sparkling  report 
that  delves  beyond  the  obvious,  get  in 
touch.  We'll  also  be  looking  for  a  few 
sterling  reporters  shortly.  Send  resume 
and  clips  to  Jack  Swift,  The  Ledger- 
Enquirer,  PO  Box  711,  Columbus,  GA 
31994. _ 

EXECUTIVE  EDITOR,  CAPE  COD  if  you 
are  ready  to  retire  please  don’t  contact 
us.  We're  looking  for  an  energetic,  self- 
starting,  shirt-sleeve-working  executive 
editor,  with  proven  experience  in  direct 
management  responsibilities,  this  posi¬ 
tion  requires  living  on  Cape  Cod  and  will 
involve  responsibility  for  all  editorial 
content,  management  of  editorial  staff, 
training,  critiquing  and  the  growth  of 
our  7  Cape  Cod  newspapers.  Our  Cape 
Cod  circulation  is  in  excess  of  75,000. 
This  is  a  newspaper  group  of  three 
publishers,  three  executive  editors.  We 
need  someone  who  is  able  to  operate 
independently  but  also  able  to  work  in  a 
team  atmosphere  for  the  benefit  of  our 
17  newspapers  and  4  shoppers  on  the 
South  Shore  and  Cape  Cod.  This  posi¬ 
tion  requires  sound  judgment  and 
considerable  physical  and  mental  ener¬ 
gy.  This  is  an  outstanding  opportunity 
for  the  right  person.  Please  send 
resume  to  P.  Hughes,  MPG  Communi¬ 
cations,  PO  Box  959,  Plymouth,  MA 

02360. _ 

JOB  BANK  has  openings  for  manager/ 
editor  positions  in  Washington  D.C.  and 
Atlanta  GA.  The  candidates  MUST  have 
at  least  five  years  of  newspaper  or  publ¬ 
ic  relations  experience  and  at  least  one 
year  of  supervisory  experience.  You  ! 
must  currently  live  in  the  area  and  have  I 
contacts  there. 

If  you  are  interested,  please  send  a 
resume  to  JOB  BANK,  2615  River  Rd. 
Suite  7,  Cinnaminson,  NJ  08077  or 
call  Director  Debra  Bissinger  at  (609) 
786-1910.  There  are  no  referral  fees 
for  the  above  position. 


GOVERNMENT  JOBS 
$16,040-$59,230/yr.  Now  Hiring.  Call 
(805)  687-6000  Ext.  R-4261  for 
current  federal  list. 

INVESTIGATIVE  REPORTERS  needed 
for  3  month  internship  in  Wash.  (3c 
working  with  columnist  Jack  Anderson. 
No  pay  but  great  for  diggers  desiring 
national  reporting  experience.  Send 
resume  and  best  clips  to  Intern,  do 
Jack  Anderson,  14()1  16th  St  NN, 
Wash.,  DC  20036.  ‘Footnote:  editors 
send  us  your  best  reporter  to  learn  tech¬ 
niques  useful  on  the  local  level. 

"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. _ 

IF  YOU  LIKE  BOATING  and  own  or  have 
owned  a  boat,  then  you  can  imagine 
what  it  would  be  like  to  edit  a  boating 
magazine  and  get  paid  for  something 
you  really  like  to  do,  and  down  south, 
too-no  snow. 

Magazine  publisher  seeks  aggressive 
professional  editor.  Position  requires 
excellent  writing,  planning  and  layout 
skills.  Perfect  opportunity  to  move  up 
from  secondary  editorship  of  Sunday 
supplement  or  business/trade  publica¬ 
tion.  Only  experience,  capable  self¬ 
starters  need  apply— not  an  entry  level 
position,  competitive  salary/benefits 
package  and  highly  desirable  location. 
Send  work  samples,  resume,  and  letter 
of  introduction  to  Box  9756,  Editor  & 
Publisher. 

IMMEDIATE  OPENING  for  deadline- 
oriented  person  who  can  do  it  all — write 
interesting  features,  cover  hard  news, 
take  pictures,  lay  out,  paste-up,  and 
write  good  headlines.  Husband-wife 
publishers  want  experienced  newspaper 
person  to  do  a  variety  of  duties  and  to 
assume  editing  position  in  their 
absence.  Quality  6,000  circulation 
weekly.  Salary  $250-$300/week 
depending  on  experience.  Send 
resume,  clippings,  tO:  Rosemary  Heth, 
Carbondale  News,  41  N.  Church  St., 
Carbondale,  PA  18407. 


I  FEATURES  EDITOR  with  strong  leader- 
j  ship  skills  to  direct  1 1-member  depart¬ 
ment  and  all-day  newspaper,  circula¬ 
tion  125,000,  serving  metro  area  of 
225,000.  We  enjoy  nation’s  9th- 
I  highest  daily  penetration  for  metro 
j  markets;  we’re  dominate  throughout  19 
!  counties  in  scenic  Blue  Ridge  moun- 
j  tains.  Area  boasts  moderate  climate, 

I  second  lowest  cost-of-living  among  100 
I  markets.  Must  have  good  story,  photo 
I  and  graphic  ideas  for  daily  feature 
:  sections  and  weekly  food,  homes  and 
I  TV  sections.  Minimum  four  years’  edit- 
I  ing  experience  required.  Send  resume, 

;  clips  (tearsheets  if  available),  two  page 
I  autobiography,  statement  of  how  you 
!  would  run  features  department  to 
I  Executive  Editor,  Roanoke  Times  & 

I  World-News,  Box  2491,  Roanoke,  VA 
:  24010.  Equal  Opportunity  Employer. 

i  FLORIDA  GULF  COAST  daily,  40,000 
I  circulation,  needs  talented  reporter  to 
'  cover  i.vo-county  beat— government, 
breaking  news,  features,  in-depth 
i  investigations.  Daily  experience 
;  preferred.  $275  plus  fringes  to  start. 

I  Only  aggressive,  mature,  motivated, 

I  self-starting  individuals  with  excellent 
I  spelling  and  grammar  skills  need  apply. 

I  Job  must  be  filled  by  May  1.  Box  9831, 

i  Editor  &  Publisher. _ 

■  EDITORIAL  WRITER— Experienced 
I  conservative-oriented  editorial  writer 
wanted  for  large  metro  daily.  Good  pay 
I  and  benefits.  Call  (314)  342-1312  or 
I  write  Oliver  Starr,  Editorial  Page  Editor, 

I  St.  Louis  Globe-Democrat,  710  N. 
j  Tucker  Blvd.,  St.  Louis,  MO  63101. 

I  HARRISBURG-based  multi-magazine 
publisher  seeks  associate  editor  for  Fly 
Fisherman  Magazine.  Experience  in 
writing,  editing,  copy-editing, 
proofreading  and  layout  and  design 
r^uired.  Prior  newspaper  and/or  maga¬ 
zine  editing  preferred.  Technical  know¬ 
ledge  of  game  fishing,  fly-fishing,  fly- 
tying  and  related  equipment  a  must. 
Photographic  capabilities  desired.  Mail 
!  resume  and  salary  requirements  to 
I  Personnel  Director,  Historical  Times 
Inc.,  Box  8200,  Harrisburg,  PA  17105. 

I  EOE. 


FOREIGN 

CORRESPONDENT 

International  broadcast  news  organization 
seeks  correspondent  for  bureau  in  Pakistan. 
Bureau  covers  Afganistan  war,  South  Asia  and 
Islamic  affairs  with  stress  on  in-depth  features 
rather  than  spot  news. 

Qualifications: 

American  citizen  willing  to  travel  in  region; 
academic  or  journalistic  background  in  Near 
Eastern/South  affairs;  previous  journalistic 
experience  —  print  or  broadcast;  clear,  simple 
writing  style;  at  least  one  regional  language 
(Dari/Farsi,  Urdu,  Pushtu  or  Arabic)  or 
readiness  to  take  language  training. 

Starting  salary  $35,000  -  40,000  with  hardship 
allowance,  home  leave,  company  housing,  R  & 
R  trips. 

Send  detailed  resume  and  writing  samples  to 
Dept.  E  at: 

Box  9827,  Editor  &  Publisher 


E.O.E.  M/F 


U.S.  Citizenship  Required 
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HELP  WANTED 


LAW/BUSINESS  REPORTER  for  rapidly 
growing  weekly  Connecticut  law  news¬ 
paper.  Self-starter,  at  least  1  year's 
experience,  to  do  variety  of  writing 
tasks.  Youn^,  creative  organization, 
great  potential.  Send  resume,  clips,  I 
salary  needs  to  Box  9795,  Editor  &  I 
Publisher. 

_ I 

REPORTER  SOUGHT  to  cover  land  rush  | 
in  Phoenix  suburb.  Familiarlity  with 
transportation,  zoning,  land  use,  plan-  ' 
ning.  Must  be  proud  of  the  craft  of  writ-  | 
ing,  enjoy  digging  out  the  story  wherever  | 
it  takes  you.  Competitive  salary,  prefer  i 
resident  of  Zone  8  or  southern  Zone  9.  j 
Must  have  car.  Send  resume  and  clips  , 
to  PO  Box  1 1 13,  Goodyear,  AZ  85338.  i 

LAYOUT  EDITOR— The  New  York  Post , 
needs  layout  editor  with  flair  for  eye 
catching  headlines  and  tabloid  news  | 
page  design.  Must  have  3  years  desk 
experience  on  major  daily  and  proven  ! 
ability  under  deadline  pressure.  Send  > 
resume  to  Ken  Chandler,  Managing: 
Editor,  210  Soutn  St.,  New  York,  NY 

10002.  i 

— - 1 

MAKE-UP  EDITOR  for  multi-edition  | 
newspaper,  Friday  through  Monday,  j 
Responsible  for  selection  and  place- ; 
ment  of  news/advertising  make-up. , 
Immediate  opening.  Reply  to  G.  Raju,  i 
India  Abroad,  53  W  24th  St.,  New  York, 
NY  10010  (212)  929-5168. _ j 

MANAGING  EDITOR  wanted  for  prog-, 
ressive,  award-winning  weekly  in  south- 1 
east  Massachusetts.  Candidate  should ; 
have  strong  management,  editing  andj 
writing  skills,  be  detail  oriented  andj 
able  to  work  in  a  team  atmosphere.! 
Please  send  resume  to  B.  Brown,  MPG 
Communications,  PO  Box  959, 
Plymouth,  MA  02360.  i 


HELP  WANTED 

i  HELP  WANTED 

1  HELP  WANTED 

EDITORIAL 

EDITORIAL 

1  EDITORIAL 

NEWS  EDITOR  for  7  day  daily  in  tough 
market.  Only  those  with  speed,  sharp 
headlining  and  page  layout  experience 
need  apply.  Call  afternoons  1-4PM  ask 
for  Joseph  Matasich,  Editor  (313) 
482-2000,  Ypsilanti  Press  or  write  to 
same  20  E.  Michigan,  Ypsilanti,  Ml. 

NEWS  EDITOR 

Search  reopened  for  news  editor  of 
semi-weekly  in  southern  West  Virginia. 
Good  chance  for  advancement  to  dailies 
within  group.  Will  consider  good  repor¬ 
ter  with  editing,  layout  skills.  Good 
summer  and  winter  outdoor  lifestyle. 
Call  Rip  (304)  469-3373. 

NEWS  EDITOR 

For  8000  AM  paper  in  central  Virginia. 
Will  work  closely  with  managing  editor. 
Layout  experience  required.  Good 
Salary,  beneftis,  promotion  opportuni¬ 
ties.  Send  resume  to  Jim  Ahern,  The 
Star-Exponent,  PO  Box  111,  Culpeper, 
VA  22701. 

NEWSROOM  LEADER 
Mid-sized  6-day  AM  in  Zone  2  seeks 
leader  with  well-developed 
management/pmple  skills  or  for  tough 
number  2  post  in  newsroom.  Successful 
candidate  will  have  top-flight  copy  edit¬ 
ing,  design  and  graphics  skills  and 
management  experience.  It  you  are 
brimming  with  ideas  for  stories, 
prepared  to  lead  a  band  of  young  but 
committed  reporters  and  ready  to  work 
long,  hard  hours,  this  may  be  the  spot 
for  you.  Excellent  opportunity  for  city  or 
news  editors  of  small  dailies.  Salary  mid 
$20s.  Good  benefits  package.  Great 
place  to  live  if  you  thrive  on  culture  and 
recreation — as  well  as  journalism.  Send 
resume  and  tearsheets  plus  cover  letter 
persuading  us  you  are  the  best  in  the 
country.  Box  9820,  Editor  &  Publisher. 


Electric  Utility 

STAFF  ASSISTANT 
COMMUNICATIONS 

Salary  to  Mid  30’s  •  Pennsylvania 

A  progressive  electric  utility  located  in  Western  Pennsylva¬ 
nia  is  seeking  qualified  applicants  for  the  position  of  Staff 
Assistant  Senior  —  Communications.  This  position  is  ac¬ 
countable  for  the  development  and  implementation  of  com¬ 
munication  programs  for  specific  target  audiences  as  well 
as  providing  effective  presentation,  feature  and  other  editorial 
services. 

The  ideal  candidate  will  have  an  undergraduate  degree  in 
journalism,  communications  or  public  relations  and  must 
have  a  minimum  of  six  (6)  years  professional  experience  in 
communication/public  relations,  preferably  in  the  utility  in¬ 
dustry,  industrial  communication  or  news  media.  The  posi¬ 
tion  also  requires  skills  in  speechwriting,  slide/script  and 
editorial  writing  skills,  knowledge  of  research,  marketing  and 
promotional  techniques,  as  well  as  planning  and  organizing 
skills.  Salary  is  in  the  mid  30’s  and  an  excellent  fringe  ben¬ 
efit  package  is  also  included.  Qualified  applicants  should 
send  their  resume  and  salary  history  in  confidence  to: 


NAS  Confidential  Reply  Service 
DepartmenM48 

Three  Gateway  Center,  Suite  1748 
Pittsburgh,  PA  15222 

An  Equal  Opportunity  Employer  M/F/H/V 


1  REPORTERS 

I  National  financial  news  wire  seeks  NYC, 

I  Chicago  reporters.  Should  possess  at 
I  least  3-5  years  of  solid  reporting  experi- 
i  ence  and  some  familiarity  with  financial 
I  markets.  Should  relish  the  challenge  of 
being  a  heavy  producer  in  a  highly- 
competitive,  pressured  environment. 
Prior  wire  reporting  experience  a  plus. 
Resume,  salary  history  and  require¬ 
ments,  and  samples  to  Box  9816, 
Editor  &  Publisher. 

REPORTER— The  New  York  Post  seeks 
top-notch  reporter/writer  for  general 
j  assignment.  Must  have  minimum  5 
I  years  experience  in  this  position  on  a 
I  major  daily  and  demonstrate  proven 
I  ability  under  deadline  pressure.  Send 
I  resume  to  Ken  Chandler,  Managing 
Editor,  210  South  St.,  New  York,  NY 
j  10002. 

j  SCIENCE  WRITER  SEARCH 
I  Self-starters  sought  by  federal  research 
I  agency  that  values  news  writing  experi- 
,  ence  in  explaining  science  to  the  publ- 
j  ic.  Editing  skills  a  plus.  Washington, 

!  D.C.  and  San  Francisco  locations.  Send 
resume,  clips  to  Hubert  Kelley,  Agricul¬ 
tural  Research  Service,  Building  005, 
Beltsville,  MD  20705. 

SPORTS  EDITOR  for  small  community 
minded  mid-south  daily  needed.  Will 
manage  three  person  staff,  covering 
preps,  local  college.  Must  be  lively 
writer,  tough  questioner,  challenging 
copy  editor,  good  planner,  with  know 
how  to  cover  sports  news  as  well  as 
;  games.  Resume,  salary  requirements, 
letter  discussing  your  favorite  sports  to 
cover  and  why  to  Box  9771,  Editor  & 

Publisher. _ 

REPORTERS  WANTED  for  sports  and 
news  on  small  daily  and  weekly  in  Adir¬ 
ondack  Mountains  of  New  York  State. 

:  Cover  high  school,  college  and  world 
i  class  sports  and  general  news.  Winter 
i  sports  mecca  of  Lake  Placid  and  Olymp- 
I  ic  Training  Center  are  part  of  the  beat. 
Only  fast  writers  with  touch  typing  abili- 
I  ty  need  apply.  Openings  nowand  in  late 
1  May.  Send  resume,  clippings,  and 
I  references  to  William  Doolittle,  Adiron- 
i  dack  Daily  Enterprise,  Box  318,  Sara- 
j  nac  Lake,  NY  12983. 

I  THE  SYRACUSE  HERALD  AMERICAN 
1  is  looking  for  a  Sunday  editor  to  coordi- 
j  nate  coverage  tor  six  regional  editions. 
Experience  in  producing  Sunday 
sections  a  must.  Send  resume  and 
samples  of  your  best  work  to  the 
Regional  Desk,  Box  4915,  Clinton 
Square,  Syracuse,  New  York  13221. 

THE  TIMES  IS  EXPANDING 
The  Times  of  Trenton,  a  mid-size  daily 
and  Sunday  in  New  Jersey's  most 
competitive  market,  is  expanding  its 
;  staff. 

Openings  available: 

REPORTERS:  Three  positions;  require 
two  years  reporting  experience;  will 
cover  general  assignment  and  munici¬ 
pal  government. 

COPY  EDITOR:  one  position;  two  years 
reporting  and  editing  experience;  nights 
ands  weekends. 

FEATURES  EDITOR:  Excellent  oppor- 
I  tunity  to  direct  an  award-winning  staff 
!  in  an  upscale  market;  must  know  color 
I  and  graphics,  be  creative  and  able  to 
I  motivate;  three  years  editing  experi- 
I  ence,  plus  one  year  supervisory  experi- 
!  ence.  This  is  not  a  job  for  a  teginner, 

!  but  challenging  for  the  right  applicant. 

I  Tearsheets,  clips,  resumes  and  salary 
!  requirements  to  Linda  Cunningham, 
Executive  Editor,  The  Times,  PO  Box 
847,  Trenton,  NJ  08605.  No  phone 
calls.  An  Equal  Opportunity  Employer 
M/F/H. 

TYPIST  $500  weekly  at  home.  Informa¬ 
tion?  Send  self-addressed  envelope.  P. 
Chardon  Associates,  24-05  Southern 
!  Blvd,  Apt  16A,  Bronx,  NY  10458. 


OUTDOOR  WRITER 
The  Providence  Journal  Bulletin  is  look¬ 
ing  for  a  writer  who  knows  his  or  her  way 
around  the  outdoor  to  cover  hunting  and 
fishing  plus  participatory  sports  such 
as  jogging  and  bicycling. 

With400  miles  of  Rhi^e  Island  coast 
line  to  cover,  we  need  someone  who 
knows  a  tuna  from  a  trout.  Most  of  all, 
j  however,  we  want  a  talented  writer 
!  preferably  with  news  experience. 

'  We  offer  an  outstanding  salary  and 
I  benefit  package  that  includes  dental 
;  insurance  and  tuition  reimbursement. 
To  apply  send  a  resume  and  cover  letter 
I  outlining  your  qualifications  and  a 
I  generous  selection  of  your  clippings  to: 

'  Don  Zimmerman,  Personnel  Admini- 
i  strator.  The  Providence  Journal  Bullen- 
itin,  75  Fountain,  Providence,  Rl 
:  02902. 

1  An  Equal  Opportunity  Employer. 

I  REPORTER— Small  but  growing  New 
j  Jersey  daily  seeks  bright,  aggressive 
newshound  with  minimum  one  year 
i  experience  on  daily  or  quality  weekly, 
j  Must  be  able  to  report  and  write.  Salary 
I  commensurate  with  experience.  Send 
i  resume  and  clips  to  Box  9792,  Editor  & 
!  Publisher. 

I  REPORTER — New  York  area  AM  daily 
seeks  reporter  for  hectic,  hard  news 
beat.  Daily  experience,  Spanish  fluency 
1  a  plus.  Box  9/93,  Editor  &  Publisher. 

!  REPORTER  APPLICATIONS  now  being 
{  accepted  by  Florida  tri-weekly.  Good 
\  opportunity  for  hard  working  entry  level 
;  reporters.  Send  resume,  clips  to  The 
i  Editor,  Citrus  County  Chronicle,  PO  Box 
;  1899,  Inverness,  FL  32650. 

!  REPORTER  sought  for  weekly  newslet- 
1  ter  on  synthetic  fuels  and  coal  combus- 
I  tion  technology.  Journalism  degree  or 
:  background  necessary,  some  coal  or 
I  technical  writing  background  preferred. 

I  Excellent  benefits  on  top  of  salary 
I  commensurate  with  experience.  Send 
I  resume  to  Pasha  Publications,  1401 
Wilson  Blvd.,  Suite  910,  Arlington,  VA 
I  22209. 

I  —  .  ■ 

j _ FREELANCE _ 

j  NEW  PUZZLE  MAGAZINE  looking  for 
I  crossword  puzzles  written  by  free- 
j  lancers.  Ready  to  buy  1  or  100.  Please 
I  send  credentials/resume  and  usual 
i  payment  range  to  Box  9773,  Editor  & 

;  Publisher. 


LIBRARY  SERVICES  SUPERVISOR  for 
Phoenix  Newspapers,  Inc.,  publisher  of 
Arizona's  two  largest  newspapers. 
Supervises  information  services  for 
newsrooms:  supenrises  professional  and 
clerical  staff  in  reference  areas; 
assumes  Librarian's  duties  in  her 
absence.  Collections  include  books, 
serials,  photographs,  clippings.  Online 
I  services  include  Nexis  and  Dialog., 
Library  is  going  online  with  VU/TEXT 
this  spring;  references  services  will  be 
I  expanded.  Position  requires;  M.L.S.; 
I  3-5  years  reference  experience;  mini¬ 
mum  2  years  supervisory  experience. 

I  Salary  begins  at  $28,390.  Excellent 
i  benefits.  Send  resume  and  names  of 
j  three  professional  reference  to:  Paula 
Stevens,  Librarian,  120  E.  Van  Buren 
St..  Phoenix.  AZ  85004. 


I  MAILROOM  FOREMAN 

Knowledgable  person  in  all  aspects  of 
I  mailing  second  class,  third  class  and 
:  bulk;  To  work  for  growing  mailing  opera- 
1  tions  that  produces  half  a  million  pieces 
I  a  week.  Applicants  must  be  familiar 
with  Cheshire  and  Videojet  mailer. 
I  Salary  negotiable  based  on  experience 
I  and  qualifications.  Location  southeast 
1  corner  Zone  2.  Send  resume  and  refer- 
1  ences  to  Box  9748,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  March  22,  1986 


1  ‘ 


HELP  WANTED 

POSITIONS  WANTED 

PRESSROOM 

ADMINISTRATIVE 

ASSISTANT  PRESS  FOREMAN 
Growing  17,500  daily  PM,  20,000 
Sunday  AM,  Zone  3  newspaper  seeks 
assistant  press  foreman  with  Urbanite 
and  4-color  experience.  Send  resume 
and  salary  requirements  in  confidence 
to  Box  9760,  Editor  &  Publisher. 

GENERAL  MANAGER  with  proven  track 
record,  (over  19  years  total  experience); 
in  all  phases  of  newspaper  profession 
seeks  permanent  position  with  chain- 
independent  newspaper  in  the  18,000 
to  30,000  circulation  range.  Prefer 
Southern  California,  but  would  be  favor¬ 
ably  inclined  toward  any  other  suitable 
opening  in  Sun  Belt  area.  Box  9797, 
Editor  &  Publisher. 

ASSISTANT  PRESS  MANAGER 
Needed  for  a  growing  newspaper/ 
commercial  operation.  Great  opportuni¬ 
ty  for  candidate  with  good  character  and 
high  career  goals.  Send  resume  with 
references  and  salary  history  to  Box 
9725,  Editor  &  Publisher. 

ADVERTISING 

AD  DIRECTOR-Experienced  pro  avail¬ 
able.  Top  revenue  producer  and  staff 
trainer.  Strong  on  promotions!  Prefer 
Zone  4,  3  or  5.  Box  9799,  Editor  & 
Publisher. 

COMMERCIAL  PRINTING  company  in 
southern  Oregon  seeks  assistant  press¬ 
man  experienced  on  6-unit  Harris  VI 5A 
web  press.  Send  resume  to  PO  Box 
4010,  Medford,  OR  97501. 

PRESSMAN  minimum  two  years  experi¬ 
ence  on  Goss  Community  or  (ioss 
Suburban  press.  Offers  competitive 
salary  and  fully  paid  company  benefits 
package.  Reply  to  Bartash  Publications, 
7272  Woodland  Ave,  Philadelphia  PA 
19142. 

ADVERTISING  DIRECTOR 
Ambitious  13  year  veteran  with 
management  background  seeks  chal¬ 
lenging  advertising  director’s  position. 
Experience  in  classified,  retail,  sales 
promotions,  special  sections,  TMC  and 
shopper  publications.  Strong  emphasis 
on  promotion  and  layout/design.  Prefer 
Midwest.  Write  Box  9830,  Editor  & 
Publisher. 

PRODUCTION  rjorin  ATinu 

PRODUCTION  MANAGEMENT 
Medium  daily  northern  MN.  Complete 
prepress  knowledge  and  management 
skills  necessary.  Press  and  mailroom 
experience  benefical.  Immediate  open¬ 
ing.  Send  resume  to  Box  9813,  Editor  & 
Publisher. 

CIRCULATION  DIRECTOR  of  weeklies 
seeks  post  as  daily  Circulation  Manager 
15,000-25,000.  Have  home  delivery. 
District  Manager  supervision,  TMC 
background.  Call  Garry  Sadler  (301) 
485-1198  early  morning/after  5  p.m. 
Eastern  time. 

PRODUCTION  MANAGER 

The  position  requires  supervision  of  all 
daily  production  operations,  newspaper 
inventory  management,  department 
planning,  budget  and  monitor  of  same, 
liaison  and  communication  with  other 
company  departments.  Must  be  a  good 
communicator  and  have  leadership 
qualities  in  participative  style  of 
management.  The  position  reports  to 
the  vice  president  of  production. 

Send  resume  to  Robert  E.  Lee,  Human 
Resources  Department,  Jackson  News¬ 
papers,  40  Sargent  Drive,  New  Haven, 
CT  06511. 

EOE 

TOP  REPUTATION  west-coast  circula¬ 
tion  manager  available  soon.  18  years 
experience,  degree.  If  you  desire  a 
people-oriented  manager  who  is  promo¬ 
tion-minded  and  budget  effective  write 
Box  9809,  Editor  &  Publisher. 

DATA  PROCESSING 

EDITORIAL  CARTOONIST  with  awards, 
experience,  sharp  style  and  stinging  wit 
seeks  daily.  Call/write  for  examples. 
Dave  James,  1316  Ocean  Ave,  Apt  A, 
Seal  Beach,  CA  90740.  (213) 
596-1121. 

EDITORIAL 

PUBUC  RELATIONS 

ACE  ENTERTAINMENT  WRITER 
Covering  all  arts,  but  pop  music  is  my 
specialty.  5  years  daily,  columns  and 
national  credits.  Depth  reporting  and 
features.  Seeks  pop  music  critic,  enter¬ 
tainment  or  feature.  Any  zone.  Box 
9829,  Editor  &  Publisher. 

PUBLIC  INFORMATION  OFFICER— 
Excellent  opportunity  in  a  prosecutorial 
office  for  experienced  person.  Strong 
writing  skills  and  ability  to  meet  and 
communicate  with  all  other  facets  of 
news  media.  $20,000  plus  good  bene¬ 
fits.  Send  resume  and  samples  of  writ¬ 
ing  to  State  Attorney’s  Office,  PO  Draw¬ 
er  339,  Fort  Myers,  FL  33902,  Attn: 
Wilbur  Miller. 

ASSISTANT  MANAGING  EDITOR/ 
graphics,  skilled  in  redesign,  seeks 
large  or  medium  paper.  Seasoned  as 
reporter,  deskman,  executive.  Knows 
color,  charts,  maps,  pagination, 
formats.  Will  combine  top  news  func¬ 
tion  with  graphics.  Box  9766,  Editor  & 
Publisher. 

PHOTOGRAPHER 

PHOTOGRAPHER  FOR  38,000,  East 
Coast  daily  in  beautiful,  recreational 
area  near  Washington,  D.C.  Two  years 
of  full-time,  daily  experience  necessary. 
Must  use  own  equipment.  Send  resume 
and  samples  of  published  work  to 
Edward  Casey,  The  Capital,  Box  911, 
Annapolis,  MD  21404. 

COPY  CHIEF  major  state  capital  daily, 
20  +  years  experience,  awards,  seeks 
career  management  position.  Box 
9804,  Editor  &  Publisher. 

COPY  EDITOR,  3  years  experience, 
seeks  spot  on  mid-to-large  daily.  Will 
complete  Penn  State  graduate  course- 
work  June  6.  Reed  Parsell,  206  McKee, 
University  Park,  PA  (814)  862-4626. 

COPY  EDITOR.  Good  writer  with  experi¬ 
ence  in  sports,  news  and  business 
reporting  seeks  rim  position  on  small  to 
medium  daily.  Any  zone.  Call  Jeff, 
(201)  257-4660. 

POSITIONS 

WANTED 

ADMINISTRATIVE 

PUBLISHER-presently  running  small 
$3M  daily/weekly  operation.  8  years 
solid  publishing  experience  with 
another  12  in  sales  management.  Area 
not  as  important  as  opportunity.  BA, 
married,  veteran,  age  45,  salary  negoti¬ 
able.  Might  consider  second  man  or  AD 
on  larger  issue.  Box  9826,  Editor  & 
Publisher. 

EDITOR/REPORTER,  six  years  on 
cultural  and  religion  beats  seeks  posi¬ 
tion  on  daily  or  weekly  newspaper  in 
Zone  1.  Management,  public  speaking 
and  marketing  experience.  Idea  person, 
focused,  enthusiastic  and  disciplined. 
Portfolio  includes  assignments  in 
Middle  East.  Box  9810,  Editor  & 
Publisher. 

POSITIONS  WANTED  j  POSITIONS  WANTED 


EDITORIAL 


i  I’M  LOOKING  for  a  job  as  a  reporter  or 
I  feature  writer.  I’m  hard  working  with  4 
I  years  experience  editing  an  Army  news- 
I  paper.  Also  interested  in  job  as  editor  at 
I  weekly  or  small  daily.  I  can  write 
I  anything,  take  photos,  do  layout.  Eric 
i  Durr,  USMCD-PAO,  APO  NY  09033.  I’d 
be  glad  to  call  you. 

JOURNALISM  PROFESSOR  with  news- 
paper  experience  and  printer’s  ink  in 
veins  wants  to  cover  arts,  features, 
supervise  internships  for  medium  to 
large  daily.  Box  9788,  Editor  & 

I  Publisher. _ 

1  JOURNALIST  WITH  3'/%  years  of  varied 
^  reporting  experience  seeks  business 
I  reporting  slot.  I  can  grasp  issues  quickly 
I  and  write  about  them  clearly.  Business 
I  reporting  should  be  free  of  jargon, 
j  focusing  on  the  people  who  make  deci- 
j  sions  and  those  affected  by  them. 

I  Excellent  researcher.  Box  9821,  Editor 
!  &  Publisher. 


I  _ EDITORIAL _ 

■  SCIENCE-TECHNOLOGY  WRITER,  with 
I  energy/business  slant,  seeks  return  to 
U.S.  from  Britain.  Will  consider  daily- 
weekly-magazine  slots.  Zones  1,  2 
;  preferred,  but  not  critical.  Box  9817, 

I  Editor  &  Publisher. 

I  SPORTS  EDITOR/COLUMNIST 
!  Assistant  sports  editor,  10  years  experi- 
1  ence  on  medium-sized  daily,  seeks  new 
I  challenge.  Energetic,  enthusiastic; 

I  creative,  interesting  writer;  versatile 
I  journalist.  Box  9818,  Editor  & 
I  Publisher. 

i  SPORTS-young,  energetic,  4  years  on 
!  dailies  covering  nationally  ranked  pro, 

{  college  and  high  school  teams  in  all 
sports.  Was  writer/editor  at  college  daily 
voted  1  in  USA  by  SPJ/SDX.  Columns, 

:  features,  breaking  news,  and  sports 
I  trivia  a  specialty.  Also  layout  and  gener- 
!  al  assignment  experience.  Box  9796, 
I  Editor  &  Publisher. 


!  LONDON-BASED  European  reporter, 
j  Wide  experience.  Author.  Excellent 
.  references.  Box  9824,  Editor  & 
!  Publisher. 


I  MANAGING  EDITOR— highly  skilled, 
i  heavily  experienced,  consistent  top 
I  award  winner,  circulation  builder.  Shirt- 
i  sleeve  editor,  know  all  phases  news- 
1  room  management,  mature,  intelligent. 
Seek  small  to  medium  dally  or  large 
multi-weekly  setup.  (603)  898-5175 
after  12  noon  EST,  or  Box  9200,  Editor 
I  &  Publisher. 


i  MATURE  FEATURE  WRITER/EDITOR 
seeks  ppsition  on  bi-weekly  community 
paper  with  strong  commitment  to  timely 
features  attractively  illustrated.  Exten¬ 
sive  experience  with  all  topics  usually 
assign^  to  the  soft  news  section  -  relig¬ 
ion,  social,  fashion,  food  -  as  well  as 
special  advertising  inserts.  Plenty  of 
j  layout,  cutline,  camera/darkroom  exper¬ 
ience.  Accustomed  to  long  hours  on 
production  day.  Suited  to  the  Mid-west. 
Crazy  about  Npw  England.  Resume  and 
samples.  Let’s  talk.  (504)  343-6639. 

SCIENCE,  medical,  health,  environ¬ 
mental  writer.  Experience  on  metro 
daily.  MA  in  journalism.  College  news¬ 
paper  editor.  MA  in  teaching  science. 
State  certified  to  teach  physics,  chemi¬ 
stry,  biology,  and  English.  Can  translate 
technical  language  into  readable, 
understandable  copy.  Box  9812,  Editor 
&  Publisher. 


IS  YOUR  NEWS  SECTION  SOFT?  As 
editor  I  took  a  typical  suburban  weekly, 
redesigned  it,  and  gave  it  a  hard-hitting 
news  format.  Produced  major  investiga¬ 
tive  stories  with  #3  inexperienced 
reporters  and  won  lots  of  awards.  I  can 
do  the  same  tor  your  paper.  Box  9832, 
Editor  &  Publisher. 


,  TRAVEL  AND  FOOD  writer/editor  for 
I  major  metro  daily  seeks  similar  posi¬ 
tion.  Editing,  design,  layout  and  head- 
■  line  experience.  Box  9785,  Editor  & 

I  Publisher. 

j  WARMER  CLIMATE  desired  by  10-year 
I  news  veteran  who’s  done  it  all:  sports, 

I  local  reporting,  features  and  editing 
,  financial,  entertainment,  local  and  wire. 

I  Looking  to  leave  medium-size  Midwest 
I  daily  for  sports  or  entertainment 
I  reporter/editor  position  where  the 
'  snow  doesn’t  fall.  Box  9781,  Editor  & 
!  Publisher. 

i  WASHINGTON  INSIDER  seeks  return  to 
I  journalism  as  bureau  chief,  columnist 
!  or  special  writer.  Premium  experience 
j  in  international,  economic  and  political 
reporting.  Outstanding  ability  to  guide 
!  young  staff.  For  information  or  conver- 
:  sation,  write  Box  9794,  Editor  & 
I  Publisher. 


I  _ FREELANCE _ 

I  GOTTA  STORY?  Need  it  written!  Call 
i  the  freelancer  (805)  393-6617.  Cali- 
I  fornia  -  all  topics  -  photos  -  graphics. 


;  PHOTOGRAPHER 

I  NEWSPAPER  PHOTOGRAPHER  with 
I  major  market  experience  seeks  staff 
I  position.  Color  ex^rience.  Strong  news 
I  and  sports  background.  Able  to  relocate 
{  and  available  immediately.  Jo  L.  Keen- 
I  er,  9630  Kemp  Forest,  Houston,  TX 
;  77080.(713)895-7999. 
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SHOP  TALK  AT  THIRTY 

Some  advice  on  covering  the  White  House 


By  Lewis  Wolfson 

Ronald  Reagan  is  likable,  admired, 
hardly  touchable  by  the  press  —  the 
Teflon®  president. 

Correspondents  have  tried  to 
report  on  his  oversimplifications, 
inconsistencies  and  errors,  as  well  as 
the  Reagan  White  House’s  sometimes 
superficial  approach  to  serious  prob¬ 
lems. 

They  will  watch  closely  a  budget 
fight  that  could  erode  some  of  his 
popularity.  But  even  when  things 
don’t  go  his  way,  Reagan,  as  much  as 
any  president  in  memory,  seems  to 
hold  the  high  cards  in  shaping  news  of 
his  presidency. 


Reagan  and  staff  to  a 
great  degree  can  pick 
things  they  most  want  to 
pubiicize . . .  often  just 
to  strike  a  pose. 


The  test  of  the  Washington  press 
corps’  independence  this  time  around 
is  not  a  Vietnam  or  Watergate,  but 
how  to  cut  through  the  packaging  and 
preserve  a  critical  public  perspective 
on  the  administration  of  a  much- 
admired  chief  executive.  Less  likable 
presidents  make  things  easier. 

Does  this  mean  the  White  House 
press  is  doomed  to  only  occasionally 
penetrate  the  facade  of  the  Reagan 
presidency?  Not  necessarily. 

Getting  beneath  the  skin  of  this 
White  House  and  digging  into  deci¬ 
sion  making,  the  policy  process,  and 
performance,  could  help  get  us  out  of 
the  packagers’  clutches. 

The  press  has  done  some  probing. 
But  it  is  hard  to  resist  the  siren  song  of 
breaking  news  out  of  the  White 
House.  We  are  swept  up  in  Reagan’s 
latest  pronouncements  and  quips,  his 
reaction  to  events,  the  power  strug¬ 
gles  around  him.  It’s  the  news  politi¬ 
cal  Washington  dotes  on  and  the  news 
we  are  most  comfortable  reporting. 

But  the  White  House  is  comfortable 
with  it,  too.  While  not  all  the  coverage 
is  flattering,  Reagan  and  staff,  to  a 
great  degree,  can  pick  things  they 


(Wolfson  is  professor  of  communica¬ 
tion  at  American  University  in 
Washington,  D.C.,  and  author  of 
“The  Untapped  Power  of  the  Press,” 
recently  published  by  Praeger.) 


most  want  to  publicize,  sometimes  for 
legitimate  reasons  of  policy,  but  often 
just  to  strike  a  pose. 

We  let  them  shape  the  ‘look’  and 
emphasis  of  White  House  news.  We 
chafe  about  the  canned  events,  but 
still  feel  obliged  to  report  on  them. 

A  way  to  break  out  of  the  mold  is  to 
resolve  to  tell  more  about  how  things 
actually  work  in  this  White  House  and 
how  well  they  work.  We  show  this 
president  as  a  consummate  politican 
and  artful  communicator,  but  maybe 
we  should  pay  closer  attention  to  how 
he  actually  leads  his  administration 
and  runs  government. 

We  tend  to  compare  Reagan  to  a 
chairman  of  the  board.  He  makes  the 
big  decisions;  let  others  fill  in  the 
details. 

But  how  does  the  process  look  and 
feel  to  the  people  who  have  to  carry 
out  the  decisions? 

Lou  Cannon  of  the  Washington 
Post,  a  Reagan  watcher  from  Califor¬ 
nia  days,  has  shown  how  the  presi¬ 
dent’s  detachment  and  off-the-cuff 
remarks  frequently  throw  his  own 
aides  off  balance. 

When  Reagan  lets  cabinet  members 
and  his  chief  of  staff  slug  it  out  in 
public,  it  may  be  manipulation  worthy 
of  a  Franklin  Roosevelt  as  the  publi¬ 
cists  say,  but  it  may  also  mean  confu¬ 
sion  and  drift  in  policy  because  of  lack 
of  a  firm  hand  at  the  top. 

When  he  hammers  away  at 
Washington’s  evil  bureaucratic 
empire,  how  do  millions  of  conscien¬ 
tious  federal  employees  feel  about 
their  jobs  and  their  enthusiasm  for 
serving  the  public? 

Independent  reporting  can  beat  the 
public  relations  machine.  The  press 
should  look  for  the  issues  the  White 
House  hasn’t  tended  to  or  doesn’t 
want  to  talk  about. 

Do  we  show  how  this  White  House 
reaches  decisions?  Occasionally  we 
will  trace  what  went  into  coping  with 
a  hostage-taking  or  a  close  congres¬ 
sional  vote,  but  we  may  wind  up  being 
used  by  the  packagers,  if  we  limit 
such  coverage  to  the  melodramas. 

Jimmy  Carter  probably  is  the  only 
chief  executive  in  memory  who  came 
out  looking  less  than  commanding  in 
these  circumstances. 

We  also  have  a  tendency  to  assume 
every  president  can  invent  his  own 
way  of  doing  things.  We  probably 
should  be  comparing  this  administra¬ 
tion’s  planning  and  execution  of  pol¬ 
icy  with  that  of  its  predecessors. 

White  House  correspondents 


should  be  encouraged  to  push  beyond 
daily  pronouncements  and  briefings. 
The  journalists  who  best  know  the 
presidency  should  be  able  to  pursue  a 
policy  proposal  into  Congress  and  the 
bureaucracy  and  even  go  out  into  the 
field  to  see  whether  the  policy  lived 
up  to  its  press  notices. 


IVe  chafe  about  the 
canned  events,  but  stiii 
feei  obiiged  to  report  on 
them. 


Did  the  president  or  aides  fudge  or 
trim  along  the  way?  What  problems 
did  they  fail  to  anticipate?  What  hap¬ 
pened  to  their  original  assumptions 
about  the  policy? 

As  long  as  we  report  the  White 
House  story  as  a  succession  of  daily 
mini-dramas  with  the  president  as  the 
star  rather  than  as  a  process  by  which 
sometimes  fallible  decisions  are 
made,  the  publicity  machine  will  roll 
on. 

We  do  best  when  we  focus  on  how 
the  White  House  does  things  and 
assess  its  real  accomplishments  and 
shortcomings.  Such  reporting  pro¬ 
duces  the  most  talked  about  stories  in 
Washington. 

One  of  the  most  striking  examples 
of  this  was  William  Greider’s  unfold¬ 
ing  of  then-budget  director  David 
Stockman’s  account  of  confusion  and 
(Continued  on  page  37) 
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Ever  thought  of  what  you’d 
say  if  you  were  on  the  dais 
at  the  ANE\  Convention? 


How  would  you  use  that  important  moment? 

Ifou  have  that  special  chance.  In  fact,  you  will  have  two  such  opportunities  to  tell  these  important 
people  about  your  products  or  services.  When  you  advertise  in  E&P’s  April  19  ANPA  CONVEN¬ 
TION  ISSUE,  your  ad  message  will  be  seen  by  publishers  and  other  newspaper  execs  hum  all  over 
the  country  who  are  attending  the  ANPA  Convention  in  San  Francisco.  E&P  will  distribute  its 
April  19  issue  at  the  convention. 


And  you  will  have  another  opportunity  at  post-convention  time.  When  you  advertise  in  E&P’s 
April  26  ANPA  POST-CONVENTION  ISSUE  you  will  be  part  of  the  follow  up  on  the  events  and 
happenings  of  convention  week.  This  issue  is  a  record  of  activities  for  the  conventioneer  and  for 
those  who  couldn’t  get  to  the  convention. 


Call  us  and  reserve  the  space  to  conununicate  with  these  important  persons.  Call  your  E&P  repre¬ 
sentative  or  Don  PEirvin,  Ad  Manager,  at  212  675-4380.  Call  us  today! 


April  19  issue  closes  April  4 
April  26  issue  closes  April  16 


NewYbrk 

Chicago 

Los  Angeles 

San  Francisco 

Toronto 

11  West  19th  Street 

303  East  Ohio  Street 

Suite  500,  3700  Wilshire  Boulevard 

Suite  505,  433  California  Street 

148  King  Road  E. 

New  Ybrk,  NY  10011 

Chicago,  IL  60611 

Los  Angeles,  CA  9(X)10 

San  Francisco,  CA  94104 

King,  Ontario  LOG  1K0 

(212)  675-4380 

(312)  6450123 

(213)382-6346 

(415)421-7950 

(416)  8330200 

WHEN  TOITEE  GOODi 
EVEFY  SQUEEZE  OF  THE  TRIGGER 
CM  BE  A  BULL’S-EYE 

Just  ask  Bob  Gwaltney  of  The  Evansville  Press.  His  trigger 
finger  won  him  first  place  for  features  in  the  National  Press 
Photographers’  Pictures  of  the  Year  Contest. 

Gwaltney’s  quick  response  to  a  pistol-packing  octogenarian 
also  won  him  best  of  show  and  a  first  in  features  in  the  Indiana 
News  Photographers  Association’s  annual  competition. 

Great  newspaper  photography  combines  reflexes  and  keen  journalistic  instincts. 
In  Bob  Gwaltney’s  case  that  combination  added  up  to  a  shot  that  couldn’t  miss. 
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